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nunil 3. laseasiameangns sne3vauazriaenin

1. S2UUN15ANNISANE
1.1 syuu

a ) ) ¢ & a | ¢ & <

UNINYIBEELIUTANTANBNTUSEUUNINIA Tnekuaainsane lunilsUesndudaniea
N3ENEIUNG wraznIPAziissezaIn1sAnw litesnin 15 dUa Y wagyNAUALAISUNINE1a8919
% Y| = v (=3 v
Jaliin1sAnwiningTounls

nsArUAYSINUNISANEIvasazs1eA Trnvusduniiednlaedinaeisaludl

= a o = a Y} A A a ' va

- 3 MIANINIANAEY] N13UTINE dUNWT MIeNTSISEuUNIaRuAN v duNWsuw TAAn 1
usedUn vIakitesni 15 alue AeNienIANISAENYIUNRWINAU 1 miiein

- MIANYINIAURUR N1sneaes nsin MisensAnwiliisuin Tide 2 B 3 Flusdeduanv
PI0ALA 30 D9 45 TIUS FEUTINIANISANEIUNAWINAY 1 I8

1.2 mMIiansAnenaggou

nsfnwgasen Nsseznamsfnulidesndt 6 Uav wardeddilussuuveuwsiassnedn
[ 3 d a v o =2 = a
uwiunmuaisumssiutlinvemsAnwluniansinyuni
= = 1 a a
1.3 msiiguihganieinluszuuninia
1aidl
2. msanflun1snangns

2.1 M-a1 NS EUNISISgUN1SaaU

Tunanvinnns JUuns - JwEs an 830U - 16.30 U,
YONNAINAIS JUTUNS - @S 81 17.00 U, — 21.00 W.
Juaing a1 8.30 U. — 21.00 U.

AALSEUN 1 HOUAIAYN — HBUSUINAY
=~ ~ A &

AIAFEUN 2 LHOUNNTIAY — LADUNGUNIAY

MAgeseu  Wweulguieu — Weudmnay

2.2 STUUNISANE

LMINYIFYIATEUUNTANEILUUTULS U
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2.3 A1swiegulaunuaene 518391 kazn15amzilgus s uTINUNING1aE

2.3.1 msiigulounanisiseus

nseuleunanisiseu vunets Msveiisulsuniheinvesnedvluszdugaudne an
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2.3.2 maiieuley
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Taseafravdngns s1879%1 uasvileiin
3.1 laseasavangns

5flmwmaﬁmqmaawﬁngm 123 %UI8AH

(1) vuandmAnymaly 27 wdaenn
(2) viuanvNaNIL 90 wiqenn 10 luga
2.1 wwnu 54 mibein 6 luga
2.2 Aang 36 wene
- NANAYITNANTE 27 wheia 3 luga
- nauvTNGeN 9  wmhein 1 luga
(3) nuMIVIFNLET 6  viein
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3.2 91831 uazluga

[ o

nsfuasaUszIIv lunangasuimsgsiatugn sl
" ivuasvialugs

- fdNWs BUS vianefls AngUINITEINg
- fENEs MKT angds a1313y1n1snan

- FAINAIISNYT Mg laviiuluga

®  AMUUASHATIEITT : AITUAUILVBITHNAA LAY 3 AILkSA

103 vinefls  nguivAnwivily

SWE 103-1xx vinefianguivn Mwuaynsdeans

I 103-2xx vinefenguin Mamsstinluamssei 21

SV 103-3xx vinefenguin nsduiuszneunisifiennuddy
117 wnefls  ngadndAneialy

@rnsseumsaeudunimding)

130 MNEAY  naNIY N

131 ngds  nauInnsdngd

132 NBE  NRUIYINTRULAZNITAMU

133 Mgl NENIYINITAAIN

135 nNei  NRUIYINTIANISHAENITUTENOUNNT
135 MEE  NAUIYINTIANTTIINITENINNUSEINA

*AUAY 3 HIVAY NUIEDS  LAUANUTIEIUN

(1) numIvAnwINLY

1. WIUNUIEAR  hiteenI 27 OPRnG

2. n§33Y 3 Ny INaWRILFSBURUNaaANSN1TREUSvamNIndvAnealuuas

o

AuanwznuvInetdeiviun  Tnelisigdviveduiteu 18 widefin asil

n. AU IAENITHRANT 6 niegin
1 o aa dl 1 a

9. ﬂqmmimﬁqmmsluﬂmﬁw 21 6 NUILAR
| & v A o A ' a

A. NAUNIUURNUIZNDUNITLNOAIINENU 6 NUILAR
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gdvnden aunsaidenitewainngulenld Snlddesndn 9 wiaeda
3. 578391
3.1 NEUAIUATNNTARANS
3.1.1 Avdedu  ThiSsusedndeluil 6 widein
*103-111 mmé“aﬂqwﬁugm 3 (2-2-5)
English Fundamentals
*1. thfnufifinaaeunudnguaanusiiuminedoimunag ldunseniiu
5787991 103-111 mmé’qnqwﬁugm uagdoudvn 103-112 madeansnwdangulu
FAnUszdTu uay 103-113 MwdanguitensAnueIvInIg
*2. tndnuiilifinaaeuinnundinguananausiiumingduivueasdeaiou
58397 103-111 awdsnguitugiu uay 103-112 Mmsdeansnmwdnguluinysysiiu
103-112 nsdeansnndanguluTinusesiiu 3 (2-2-5)
English Communication in Everyday Life
103-113 mmé’aﬂquﬁamsﬁﬂmmﬁmmi 3 (2-2-5)
English for Academic Study
3.1.2 J¥uaen
103-121 mwlneiilen1sdoans 3 (2-2-5)
Thai Language for Communication
103-122 mwlneionsiauae 3 (2-2-5)
Thai Language for Presentation
103-123 awilneiitedusznauns 3 (2-2-5)
Thai Language for Entrepreneurs
103-131 mMwIuitonsdeansludinuseiriu 3 (2-2-5)
Chinese for Daily Communication
103-141 A uluTindsedriu 3 (2-2-5)
Daily Life Japanese

103-151 nslgulAnmauiunasdmiunnay 3 (2-2-5)

Computer Coding for Everyone
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3.2 NFUN3ANITINTUANITIYN 21

3.2.1 F909eU  Wiissusieiysaluil 6 WuIYNnA
103-201 PINWEAINAFINTUANITTYN 21

Digital Literacy for 21st Century

103-202 NFIATIERdaYaLaENISSEUFvRAT0sINIU oY

3 (2-2-5)

3 (2-2-5)

Introduction to Data Analyticss and Machine Learning

3.2.2 3y1@8n
103-203 anudunadieddudwrulveuazdenulan
Civic Literacy in Thai and Global Context
103-204 WywedLTus LAz SLIYAGNAIN
Human Relations and Personality Development
103-205 Inmeludinuszaniu
Psychology in Daily Life
103-206 91913 MIAUAFVNIN LAZA1TOBNAGINEY
Diet, Health Care and Exercise
103-207 asiiludinuszdniu
Chemicals in Daily Life
103-208 ANRANUSIarAnRAtuTInUTEI Iy
Mathematics and Statistics in Daily Life
103-209 AauzuazaunIiloguysen muiedin
Art and Music Appreciation
103-210 Heulvelazdmssdluagiu
Thai Appreciation and Unseen in Siam
103-211 loaz @115 Lazfauzn1saiutin
Yoga, Meditation and Art of Living

3.3 nqun1silugusznaunisivendnudabu

3.3.1 3vdedu  TiSeuselvidaluil 6 wenn
103-301 nanuSveyvesAsugianeLiieion s ndEu

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3(3-0-6)

3 (3-0-6)

3 (2-2-5)

3(3-0-6)

Sufficiency Economy Philosophy for Sustainable Development

103-302 N159BNWUUNIAANEAT U INNTIURAL TN LY 3 (2-2-5)
Design Thinking for Creating Innovation and Startup
vangnsuIMIsgsNavadin 8191390150810 vangnsuiuUse w.a. 2567
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3.1.2 yaen

103-303 NISUIMINITRUDENIVIEYRAA 3 (3-0-6)
Smart Money Management

103-304 UalanyuvunaznsseuiHiufangsy 3 (2-2-5)
Community Explorer and Service Learning

103-305 welula8dTenfiensiamundidedu 3 (3-0-6)
Green Technology for Sustainable Development

103-306 Sumofiinvesasmndsnazvaluladdaaiordmiunnau 3 (2-2-5)
Internet of Things and Smart Technology for Everyone

103-307 Wewnaaiiinfiennudidy 3 (2-2-5)
Living Lab for Campus Sustainability

103-308 NTENUANTIAT1IETTA 3 (2-2-5)
Creative Photography

3.4 Jwdndnealy (Gwiunguiseuiidanisizounisaeulagldnundenge)
3.4.1 Imqa 1 aUs90ULNI9N191 (Language Competency) 9 e

117-402 219N YWIIVING 3 (2-2-5)
English for Academic Purposes

117-402 mmé’mqwﬁ?jguqa 3 (2-2-5)
Advanced English

117-403  nwdanguiitenndn 3(2-2-5)

English for Professional Purposes

NIAUNANYIAULANIUNINAFBUAUNUTNFLTTOUSNNN S9N ke TAGaNT 83
AWIDY T 3 NUIBAN WIUNISISEY 18397 117-602 D198 TN (English

for Academic Purposes) lgin
117-191 awbne 1 3 (2-2-5)

Thai Languagel
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117-192  awlney 2 3 (2-2-5)
Thai Language2

117-151 A1w3u 1 3(2-2-5)
Chinese 1

117-152  21913u 2 3(2-2-5)
Chinese 2

117-161  awdiu 1 3 (2-2-5)
Japanese 1

117-162 mmfﬁ'ﬂqu 2 3 (2-2-5)
Japanese 2

117-181  awunna 1 3 (2-2-5)
Korean 1

117-182  awunIna 2 3 (2-2-5)
Korean 2

117-171  aweSaea 1 3 (2-2-5)
French 1

117-172 oS 2 3 (2-2-5)
French 2

117-305 nawalu 1 3 (2-2-5)
Spanish 1

117-306 A walu 2 3 (2-2-5)
Spanish 2

vangnsuIMIsgsNavadin 8191390150810 vangnsuiuUse w.a. 2567
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Y

3.4.2 luga 2 aussaueneaavia (Digital Literacy) 9 whein
117-501  vinwgmsidmeuiiumasdmiumsiseuinaontiin 3 (3-0-6)
Computer Skills for Independent Lifelong Learning
117-502  nsUszdiuedosdiondna 3 (3-0-6)
Evaluation of Digital Tools
117-403  nswsendeyanasdygussivg 3 (2-2-5)
Data Analytics and Artificial Intelligence
3.4.3 Tuga 3 Ananduiusznounts uianssu wasa iy 9 wihein
(Entrepreneurship, Innovation and Sustainablity Literacy)
117-601  msiEudunnuiluuazaLAn 3 (3-0-6)
Dream and Idea Generation
117-602  MsAndeeenuuuLanagnsndady 3 (3-0-6)
Design Thinking and Sustainable Strategy
117-603  uHudalumagInakaznIsuImsiasamstugana 3 (3-0-6)
Business Model Canvas and Project Management
(2) wuWIVNANIE 90 WUIWAA
vy 6luga 54 wiwin TSeusevilulugasolui
Taipa BUS-1 1Ualangsna (General Business Foundation) 9  wiagiin Usznaudae
131-106  nsUydtudu 3(3-0-6)
(Principles of Accounting)
135-101  msudvsuszaunsaiauiiiegsialan 3(3-0-6)
(Human Experience Management for Global Business)
133-202  #&aNN1IAAN 3(3-0-6)
(Principles of Marketing)
vangnsuIMIsgsNavadin 8191390150810 vangnsuiuUse w.a. 2567
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I&I@a BUS-2 L%ﬂiuiaﬁn'ﬁ@ul,tasn'lsﬁ'zy,% (Financial and Accounting Technology)
9 wiqein  Usznausie
132-203  nsRugsRakaznsaulunainnu 3(3-0-6)
(Corporate Finance and Capital Market Investment)
130-104 mswgmam‘l,ﬁaﬂWi%’ﬂﬂwsqﬁﬁa 3(3-0-6)
(Economics for Business Management)
130-303  A13N1POINT 3(3-0-6)

(Taxation)

Tuga Bus-3 fdnansudwamutudmivgsia
(Digital Transformation for Business) 9 wilgin  Usznaunie

o

130-218  afifi MyInseveyanarlyaiussivgdmiugsia 3(3-0-6)

<9

(Statistics, Data Analytics and Al for Business)

133-203  nispanndviauasnisasiaunun ndeys 3(3-0-6)
(Digital Marketing and Data Visualization)

Y

134-304  prsusmslasimslugnisia 3(3-0-6)

(Project Management in Digital Agein Digital age)

Iu@a BUS-4 an’IWLL’JGlé'mJ‘VI"NqSﬁR] (Business Environment)
9 wulein Usznaunie

130-108  N1ALfinaukaENITIANTSUIlEgUNIY 3(3-0-6)
(Operations and Supply Chain Management)

130-302  NHYWUIETINT 3(3-0-6)
(Business Law)

130-405 N15IANITTINAENT 3(3-0-6)

(Strategic Management)
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I&I@a BUS-5 n15Usznaun1suasaanud sty (Entrepreneurship and Sustainability)
9  wuenn  Usznaunie
130-208  N15UTLNAUNITHASUTANTTY 3(3-0-6)
(Entrepreneurship and Innovation)
130310 nsianizes ms?iamiqiﬁa] LAZNNTLATADTBS 3(3-0-6)
(Storytelling, Business Communication and Negotiation)

130-311  Asaansifiannugagy

(Management for Sustainability) 3(3-0-6)
Tapa BUS-6 Useaun15alignnnieusnisgsne 9 wiefin Usznaunie
(Cooperative Education and Work Experiences
130-309  NISANYIANIEAIUNINITUTIITTSAA 3(3-0-6)
(Special Topics in Business Administration)
9 1FIUTIWITT 133-309 N15IBA1TAATN
130-490  w3euannafinen (Cooperative Education Preparation) 1(1-0-2)
130-491  @ufafnw (Cooperative Education) 5(0-30-0)
Anawz 4 luga 36 videin  Usenaudog
ngNIVINLRNE 3 luga 27 wienn
QGEEL AT 9  whein
1) NFUVITIWANIEY 3 luga 27 wenn
Taga MKT-1 winnssun1snainlugafdsia
(Innovative Marketing in Digital Era) 9  widlein Usznaunie
133-301  A1FIANITUIANTIUNITHAA 3(3-0-6)
(Innovative Marketing Management)
133413 msdanisasnandasiiiennudedu 3(3-0-6)

(Brand Management for Sustainability)
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133-416  NIFINUNUNITIAIALAENITIATIZIUOYA 3(3-0-6)

(Marketing Planning and Data Analysis)
Taipa MKT-2 msdeansmananauuulauda 9  wueAn  Usznaudae

(Hybrid Marketing Communication)

133-302  woAnIsuEusLaalugAsava 3(3-0-6)
(Consumer Behavior in Digital Era)

133421 mseanadomuarinduaiiie 3(3-0-6)
(Content Marketing and Social Media)

133311  n15Aea1sn15ma1n leuuardLasunsue 3(3-0-6)
Marketing Communication, Advertising and Sale Promotion)

laga MKT-3 walulaguazuinnssunisnann
(Technology and Marketing Innovation) 9 wilgAn  Usznaunie

133-422  wAlLLAENI9NIIAAIALAZNNTIATIRNUBYANITAAA 3(3-0-6)
(Marketing Technology and Marketing Data Analysis)

133-308  NI59ANITYDININNITAAN 3(3-0-6)
(Marketing Channels Management)

133-423  nagnsnisuelugamava 3(3-0-6)

(Sales Strategy in Digital Age)
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2) nguAvIwiaen 1 Tuga 9  veAn

v a a ] & a a oA d' o a a
1‘1/1LaaﬂLSEJU?’]EJ’JSU’]MI&J@M}@MU NIDINYIVIVNLADNDU €) %aﬂwaﬂﬁjﬁi ‘1/13@3']8']7”1“141]'3@

lamzvomdngnsduluuvninedoasy /andumsanunduiilssuanuiiureuanvdngns
Tuga MKT-4 nagnsnisaaindmiugusznaunis
(Marketing Strategy for Entrepreneur) 9  wuein  Usznaudae
133-404  WiRATINAITIANINARS UTILaE 1A 3(3-0-6)
(Product and Price Innovative Management)
133-424  mseaanaludaidnnseing 3(3-0-6)
(E = commerce Marketing )
133-418  MSAAREMULUTENBUNS 3 (3-0-6)
(Entrepreneurial Marketing)
Iuga MKT-5 naqwﬁ‘msmmmawwmq (Specialized Marketing Strategies )
9 wilein Usznaudie
133-310 NSPAINTEINNUsEIALAZNIIRAIALan 3 (3-0-6)
(International and Global Marketing)
133-405 N1AAIAUIAITHAZNNTATILUTUAUSNS 3 (3-0-6)
(Service Marketing and Service Branding)
133-419 A1SAAIATINILALDAFINNTIH 3 (3-0-6)
(Business and Industrial Marketing )
Taga MKT-6 n133nnTsaaaluy D2C
(Direct to Consumer Marketing) 9 wuaein Usznaunae
133-425  MIUIMITNUGNANFURUS 3(3-0-6)

(Customer Relationship Management)
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133-406 AHANANATS 3 (3-0-6)
(Direct Marketing)
33-410  N1SIANISHAINAIUAN 3 (3-0-6)

(Retail Marketing Management)

3 A195UNYI1EIUN
1) wadvAnealy
nguATwILAZANTHRANS
*103-111  awndanguitugiu 3(2-2-5)
English Fundamentals

n1seudenunduLarite n1sinldmdniwavduiunugulunisaunui n1sviniy
Az A ladeyalulavan WWsunsy waglusths msafnbuavyselensgisdiglunulsy
nsesuneaueardInUsEdiu nMsi@eudeanudus nmslnaresulad nsildusivesrudadulunis

DULAERBUANN NsTaNslUN AU U LT g udau

Reading short and simple texts; practicing basic vocabulary and expressions in
conversations; following instructions; comprehension of information in advertisements,
programs, and brochures; creating simple phrases and sentences in written work; describing
oneself and one's daily life; writing short texts; making online posts; active participation in asking

and answering questions; engaging in conversations on non-complex topics.
103-112 nsapasnEsInguluTinUszsniu 3(2-2-5)
English Communication in Everyday Life

nsdeansegraiulaluaniunisalfidmunll nsuandsumudniiu n1sauwazneu
madluidenaway nMstdusiulunmsaunuiineitesivanuaulauazavniznan Msesuiswas
P9 N5FANTAULDY WU N15VeANNYIBIMED NIstauswly WaznsUURmuALLE1 N15Wey

ANUNBLANDUNBNEDENT NSITwnanasueaulatiiian1sdeans
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Confident communication in predetermined situations; opinion exchange; asking
and answering questions on familiar topics; engagement in conversations related to interests
and professional field; giving explanations and clarifications; communication with others (e.g.,
asking for help, making suggestions, and following instructions); writing correspondence for

communication; utilization of online platforms for communication.

103-113 mmé’aﬂqmﬁ'amiﬁnmmﬁ%ﬂmi 3(2-2-5)
English for Academic Study

N1SHNTNBEN 118NN 4 AIULNBNITANYINIIIVINIT NISHILALADUAIIUNIT
1715 nsdauenglinlan nmsiauinnlaluniseuLaringen158 U0 819Ny 10

o v ¢ Y e = a = i 1y ]
mAniazlassasisuseloanldlunsiloundvinig msisudentinuszinnmng

Practice in four English skills for academic study; listening and responding to
academic questions; oral presentation; improvement of reading comprehension and critical

reading skills; academic vocabulary and sentence structures used in academic writing; writing
different types of paragraphs.

103-114 MEsangesiianisiauawuuTeanTn 3(2-2-5)

English for Professional Presentation

nannsna madenldm Uszloa dudeuuazdiuau nmsyaluaniunisaleing 9 ms
LARIANANTILLAZNSULAUBLTIIYINT NsUEUeN1gIna Msdunvalny

Principles of speaking; selection of words, sentences, conjunctions, and
expressions; speaking in various situations; discussion and academic presentation, business
presentation; job interview.

103-121 A lneienisasans 3(2-2-5)
Thai Language for Communication

Mwilneiiion1sdearsiuaniunisalainge nannsldaiwideansignaesianissuans
wazdsans MITuUTEiiulasMTIATIEiaTIINEesnilirE e ueg sl sug uaiaue A NA.

HunswansWsulugduuuminganlaeg1aiusednsam
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Thai language for communication in various situations; principles of using the
correct language to communicate, both receiving and sending messages; summarizing and
analyzing messages from listening or reading and presenting ideas through effective speaking or

writing in proper form.
103-122 awlneienisiaue 3(2-2-5)

Thai Language for Presentation

¥
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Using Thai language to present information in various situations such as academic
presentation; business presentation; expressing opinion, analysis and criticism; presentation
reliable information by using the right and effective communication channel for learning and

work.
103-123 mm‘lmmﬁaé’ﬂsznaums 3(2-2-5)
Thai Language for Entrepreneurs

- o o = aa a a
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Thai language for work; effective and essential Thai language communication
skills for working in the organization, including listening, speaking, reading and writing, writing

meeting minutes or work-related documents.
103-131 aeduiensieansludinuszsiiu 3(2-2-5)
Chinese for Daily Communication

nsEninweils wa 61U uagligy I5n13e1udndnyIn1snendesiudu Pinyin n1w13u
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Practicing listening, speaking, reading and writing skills; how to read the correct
pinyin phonetic transcription of Mandarin Chinese Pinyin; grammatical structures; vocabulary of
about 150-300 words and basic expressions used in daily life, basic conversations, including
greetings; introducing yourself to others; counting and numbers; inquiring about places and

directions, telling time, and telling names of things.
103-141 awduludiiauszaiu 3(2-2-5)

Daily Life Japanese

o

ANANY @1UIU TRIUSTTY hariinwrlun1SEaaNT NNTHIAININLAENISABUDLIEY UY

aunueggluseauad wasussleadualaeiuvidenaunsaUssenaldludindssdniu

Vocabulary, expressions, culture and communication skills; asking and answering
short questions; easy conversations/dialogues in short phrases and sentences with emphasis on

daily life topics.
103-151 mMsWauldnnauimasdniunnau 3(2-2-5)

Computer Coding for Everyone

1%
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Y
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Basic knowledge of programming with Python; IDE tools; data types and variables;
simple input and output; selection statement usage; looping statement usage; function

definition; data collection and presentation.
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103-201 NWLAINAFINSUANITTEN 21 3(2-2-5)
Digital Literacy for 21 Century

nsttnalulagfdviaiiensduAuasaume n15aeas wan133wviunIsasuLUas
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Utilizing digital technology for searching information, communication and keeping
up with digital transformation; digital citizenship principles, information security, ethics and laws
involved; applying digital technology for modern management; information analysis and

synthesis; report writing; selecting a collaborative digital tool for efficiency.

103-202 nsAaTeideyauanisiteuivaaniasinsilossiu 3(2-2-5)

U

Introduction to Data Analyticss and Machine Learning

1%
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Introduction to fundamentals of automation; Data Analyticss and machine
learning such as gathering data, identifying data sources; cleaning data; analyzing and
communicating insights with the use of visualizations dashboard to add value to decision
making; machine learning; various tools and applications; discussion on real-world scenarios of

machine learning or examples of generative artificial intelligence applications.
103-203 anulunadissludsaulneuazdenulan 3(3-0-6)
Civic Literacy in Thai and Global Context

annnnsainansidles wswgia denu waziausssuveanguuszimanie Usziiulym
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Juana anufuiinveusedian nsinidiiivemaidiswuazfuiinveusediaulunisnedunismase
AnuduTusIzrIsa i unaliosivanuznisiauesUsemanielanguaneluidnuszdiunas

niintanavesdiauUsersulae unumuasnthivesyanalugiusnaliisdnewasnailadan

Political, economic, social and cultural circumstances of various groups of
countries; contemporary issues of the global society; Thailand in the world society; cultural
diversity and global mindset; social responsibility; civic engagement and social responsibility
against corruption; relationship between citizenship and developmental status of a country
under laws in daily life and international rules of democratic societies; roles and duties of

individual as a Thai and global citizen.
103-204 NYBEFUNUSHAZNITARIUIYARNAW 3(3-0-6)
Human Relations and Personality Development

nsasemudniusszniteyana Nssdnaueazddu wwsuadanisiiunuaily

pued Mvuadhmnglunsseunsihnuwagnsivednanimangay awnsavieusuiugbuld

Interpersonal relationship building; knowing oneself and others; enhancing self-
esteem; goal setting for learning and working; appropriate personality and collaborating with

others.
103-205 NN TUTINUTLI1IU 3(3-0-6)

Psychology in Daily Life

[

WWIAANIIIMeNd Ay Wawinsiesieg n13303 113391 YAinAmKAZANULANGIS

FENTNYAAR AIUNAINTAIYNIUNA BNTNANNFIANUATNRANTTUNEIAN NTIATISRUHFUNUS

FENINYAAR AVUFURUSNA N13IANITAUATER AUERUNANIITRLAENITUIUR

Major psychological perspectives; human development; perception; motivation;
personality and individual differences; gender diversity; social influences and social behaviors;

transactional analysis; healthy relationship; stress management; mental disorders and therapies.
103-206 319115 NIAUAFYNIN UALNITRBNNNEINTY 3(2-2-5)

Diet, Health Care and Exercise
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Physical, mental, emotional and social well-being; diet and nutrition; nutrition for
prevention and therapy; food safety; nutrition labels; dietary supplement products and
selection; exercise for physical fitness; benefits of exercise on various body systems; digital

technology for exercise.
103207  @sAdiludinUszaniu 3(3-0-6)
Chemicals in Daily Life

~ Al Na o w I3 = = a
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Chemicals in daily life; chemical components; natural and synthetic chemicals;
water and beverages; food additives; definition, types, and chemical components of cosmetics;

definition, types and properties of cleaning agents; prevention and detoxification.
103-207 ANlAANIIATERR lUAInUsEAN Y 3(3-0-6)

Mathematics and Statistics in Daily Life

o
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Mathematics and basic Statistics in daily life; Geometry; Ratio, Percent, Function;
basic knowledge of statistics; data collection, descriptive statistics, basic probability for decision

making.
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103-208 RauzuazaunTitaguyanInuvisdiin 3(3-0-6)
Art and Music Appreciation

ANNNeItugunIeaud AaugluguuuuvesaniUnenssy Insnssu UseRunssy
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Aesthetic knowledge; art in the form of architecture, painting, sculpture, dances
and music; art in major eras; inspiration behind pieces of arts; art appreciation; aesthetic
evaluation; relationship between art, music and life; art in daily life; the value of art as a tool to

sustain the human mind.
103-210 Deulneuwararassdlugeny 3(3-0-6)

Thai Appreciation and Unseen in Siam
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Thai art and culture; custom and traditions; identity of Thainess; admirable and
valuable intellectual heritages; beliefs; values; ways of life; conservation, inheritance and

dissemination of Thainess.
103-211 loag du1s wazfRadznisaniudin 3(2-2-5)

Yoga, Meditation and Art of Living
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Fundamental yoga for developing healthy body and mind; benefits of yoga
practicing; categories of yoga asanas; relaxation for yoga practicing; body preparation before
yoga practicing; recommendations and precautions for yoga practicing; pranayama; meditation
for yoga; meditation asana; art of living such as moderate practice and life balance for happy
living.

ngumsidugusznaunsiiiennudsdy
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103-301 wanuiugrvaaasegianallsaianswaun gy 3(3-0-6)
Sufficiency Economy Philosophy for Sustainable Development

naNNITHUIAAKATANAIAYYRIUTYY VR BATYAINBLIEY NANN1TLUDIRUNINLATYS
AMUILAENTIINTUNIINITRY AUdeuleesenInelTuy1veAsugRanatigsiun1sRRIuNEEY
9 A Joa o o Y a = - 9 U oA
wazidmanensimunndetiy nsdenthusygivesasygianeiiisaiionisimuindedululdlunis
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Principles and significance of the Sufficiency Economy Philosophy (SEP); basic
principles of economics and financial literacy; relationship between SEP, sustainable
development (SD), and sustainable development goals (SDGs); application of SEP for SDGs for
living in contemporary society and for innovating social enterprises by using project-based
learning and case study as well as applying the concept of Circular Economy for SD in

economic, social-cultural, and environmental dimensions.
103-302 nMseenuUUNsARLEE 1 TuIAnsTILazgsia s 3(2-2-5)
Design Thinking for Creating Innovation and Startup
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Inspiring learners to be innovators and entrepreneurs; concepts, process, and
skills of design thinking for creating innovation prototype for startup; meeting entrepreneurs and
pitching.

103-303 NITUIMITNI5EURENYIYRA0 3(3-0-6)

Smart Money Management

N13RuAUInUsEIi Ansuasnti Wavwien1sku nsuinisnisdudiuuana

WInNITUN1eNsty Msamululszmeanazitsseina n1suseAuds Suletug n1511UKun1E 113
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Finance and daily life; right and duty; financial goal; personal financial
management; financial innovation; international and domestic investments; insurance; loan; tax
planning; entrepreneurship; management of investment port; preparation for retirement and

financial independence.
103-304 Walanyuvuiaznsiseuiciunanssy 3(2-2-5)

Community Explorer and Service Learning

[y
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Learning on community context; community analysis to identify issues and
development approaches using collaborative community based approach among learners and
community members; techniques and enhanced skills in approaching community engagements,
community participation, social and life skills, communication; service learning development
and project implementation for preparing to be community researcher and developer in variety

dimensions of sustainable community development in the 21°" century.
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103-305 walulagdideainan1siauingdstu 3(3-0-6)
Green Technology for Sustainable Development
lunalAsugnagniswaluIngedu (BCG Economy Model) LUnvanenisimuindegu
(Sustainable Development Goals: SDGs) fidlTe7 1afiludinyusednTu n1sussluinginstin msuau
WANSU NsHERRAZHERAMERYY sTUUMIIanIsAsnael naluladaveintazn1Inn1sHanIeny

odawIndeumewaluladadielval sumsuiinssuduindeuuasnsinyiniu

Economic model for sustainable development (BCG Economy Model);
Sustainable Developments Goals (SDGs); green chemistry; chemistry in everyday life; life cycle
assessment; carbon footprint; green manufacturing and productivity; environmental
management system; clean technology and managing environmental impacts with modern

technology as well as environmental laboratory practices and study visits.
103-306 Sumesiinvasasswdnazimaluladsaniuzdmiunnay 3(2-2-5)
Internet of Things and Smart Technology for Everyone

wannsiuguvesmaluladduwmesiiinvesasmduazanmwindoudeling dreg19a
g1neANUaEMINLuEInUsEI JuNneItes neaedldinsdniausnivuamuaunisitnUansedldli
Tud wwwetinAwaniiz PM2.5 gunsalaiununsdaasey nisiiamninmalulagussyndidniy
FinUszaniu 1wy nMssnwanulasnsiomendsdsasUaszuudumesiiafiausausuusanisinnule
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LazhdndauilonsanugunindunBunesids msesfusenedunsdiiiegianisuseendldauisn

walulaglutagiu

Fundamentals of loT technologies and ecosystems; smart appliances examples;
practice in using a smartphone in order to control smart home electrical devices; measuring
pm2.5; controlling smart farming devices; integration of smart technologies into everyday life
such as intrusion detection through I[P surveillance cameras; practice configuring an [P
surveillance camera and notifying the intrusion via the Internet; discussion on current smart

technology application cases.
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103-307 HownaoniTaniandnudetu 3(2-2-5)

Living Lab for Campus Sustainability
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Principle of living lab and its application for solving problems or improving
buildings and environment in the university campus for sustainability; building an innovative
scalable model for the effective project-based implementation and knowledge transfer; Project
Management in Digital Ageemphasized on designing and developing buildings for sustainably

energy saving.
103-308 NSABATNLTIEZ19855A 3(2-2-5)
Creative Photography
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Practical learning by applying photographic theory concepts to convey meaning;
performing photography and creatively producing different types of photographic works as
desired, including selecting images to be used in communication design work according to the
planned creative concept in an appropriate manner, such as using photographs for

communication through online media, using photographs for business communication.

nq’u%mﬁnmﬂ"'ﬂﬂ fisansSeunisaeuduntundnge

117-401  AMYIDINQENINIBING 3 (2-2-5)
English for Academic Purposes
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WINNT wagnsiseusTnuy
Practice in four English skills for college studying; craft elements of English

including note-taking during lectures, class discussion and speaking skills about more
complicated topics using discussion strategies; writing different types of paragraph; listening and
responding to detailed questions; practice using native-like English in proper cultural context anc

academic skills such as time management, academic integrity and collaborative learning.
Students background level: IELTS 5.0 (or equivalent)
Expected level: IELTS 5.5 (or equivalent)

Note: Students are eligible to exempt this course with minimum IELTS 5.0 (or equivalent)

117-402  A19INHUYTIUGS 3 (2-2-5)
Advanced English
Anvinvenwsainguaivins nmsdnauslututeu n1381ukan1siANYeAUN1

Jmsivainuratesaniansidmdnitanizluavfitou n1sinAnegsiiiansagaLiionans
YT RnIngmenamislugluuunsdiou nsaunuildneusgiraanaaikasidy

sysnvdlneldlassassnundudounnntu
Practice in English skills for academic purposes; classroom presentation; reading

and interpreting a range of academic texts including jargon in the field of study; practice in
critical thinking to express viewpoints orally or in written form; fluent and spontaneous

verbal interaction with more complicated structures.

Students background level: IELTS 5.5 (or equivalent) /Passed English for Academic

Purposes
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Expected level: IELTS 6.0 (or equivalent)

117-403  AIWSINQURIVITN 3 (2-2-5)
English for Professional Purposes
nsldnmdanguiiiedndn wu nadeusesnnny nMadeussnu madeuannuie

LazBla TUABULALISNITWEUUNANNIIY NMIUTEENAldANUANTTININYRasAinven suATemn N3

ULaueag19lo91Tn
Uses of English for professional purposes such as essay writing, report writing,

letter and email writing; writing research paper steps and methodology; application of critical

thinking and problem-solving skills; professional presentation.
Students background level: IELTS 5.5 (or equivalent) / Passed
Advanced English course

Expected level: 6.0 (or equivalent)

m‘w'l%"us] (Other Languages)

117-191  amlve 1 3 (2-2-5)
Thai Language 1
anusilewuneiuszuudssnwilve duazuseleantuineiilulselov

Thensallnedosdiu unaunuintwingluaaiunisalanngg luiinusedriu waadufiawlunsly

awlnely Tausssulve Anvinvenisilawaznisyaniwlng
Introduction to Thai sounds system; useful Thai words and sentences; basic Thai

grammar; Thai conversations in various situations in everyday life; special tips for common Thai

language use; Thai culture; practice in Thai listening and speaking skills.
Students background level: New-user / Beginner

Expected level: Basic
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117-192  avelne 2 3 (2-2-5)
Thai Language 2
Anvinvenwnneriuunmas nsieseimsidnwivelumative nseduseundyy
medamsITLaAMAMsd ALy ious UGS
Practice in Thai language skills through songs; analysis of Thai language use in
Thai songs; discussions of cultural aspects and social values reflected in songs.

Students background level: Basic / Passed Thai Language 1 or get approval from

lecturer
Expected level: Elementary to Intermediate
117-161  anwfdu 1 3(2-2-5)
Japanese 1
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Practice listening and speaking basic Japanese language; pronunciation; basic
structures for oral comprehension and vocabulary; practice reading simple sentences and

‘Hiragana’ and ‘Katakana’ writing in those structures and basic ‘Kanji’.

117-162  anwiiu 2 3(2-2-5)

Japanese 2
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Basic Japanese sentence structures, vocabulary; kanji and 900 expressions and
common words in daily use; practice listening and speaking skills for reporting information;

practice reading and writing short passages.
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117-181 AMWNNIWAE 1 3(2-2-5)

Korean 1
Ann1seandesniwinImva Adniiugunlgluiinussdriunie Tausssuniva e
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Practice in Korean pronunciation, basic lexical items used in daily life or Korean

culture in order to develop communication skills; 800 basic daily life vocabulary.

Students background level: New-user

Expected level: TOPIK | - L.1

117-182 ANWNINA 2 3(2-2-5)
Korean 2
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Practice in Korean basic grammatical structures in order to develop
communication skills including listening, speaking, reading, and writing; practice using the Korean
language for daily-life and communication in both formal and in formal situations; patterns of

more complex sentence; 1,500 basic daily life vocabulary
Students background level: TOPIK | - L.1

Expected level: TOPIK | - L.2
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117-171  aedSadd 1 3(2-2-5)
French 1

HAnmsils we srukazlisuntvinSuaaluaniunisainsdeasivenisuanildeudoya

wagnsaeuUny WaeiiunsEufduiusiugou

Practice French listening, speaking, reading and writing in contexts and settings
relating to communication for information exchange and inquiry with a focus on interaction with

others.

Students background level: New-user
Expected level: DELF A1

117-172  aedlSadd 2 3(2-2-5)
French 2

=9 i = & P = a v a
ANN1sila wa s1uazldsunwINTuaaiien1sdeasuazuaniUdsuteyaularAuAn
nsuanerusdnluviunuazaninwindeniierteaiuiinusedriuldedenaauaainasidusssuyd

Tunsdeans

Practice French listening, speaking, reading and writing for communication and
exchange of information and ideas; expressing feelings in contexts and settings relating to daily

life with a focus on fluent and natural communication.

Students background level: DELF A1

Expected level: DELF A2

Expected level: HSK Level 1
117-151  A1wnu 1 3(2-2-5)
Chinese 1
Hniinwenisesnidesnivniu onwsau lhiensal wazmdny Useuiad 450 A

Practice in Chinese pronunciation; Chinese characters; grammar and vocabulary

of about 450 words. Students background level: New-user
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117-152 A1W13U 2 3(2-2-5)
Chinese 2

Hnyinwen1sile wa 811 Weun1w1du lngtdunisiiidyuausnugiuvesdndne

WNEINUNWIIU AANA Nseanvdee wazlensal

Practice in listening, speaking, reading, and writing skills in Chinese, focusing on
enhancing students’ fundamental knowledge of Chinese characters, vocabulary, pronunciation,

and grammar.

Students background level: HSK Level 1

Expected level: HSK Level 2

117-305 Aesly 1 3(2-2-5)
Spanish 1

Anvinweiiugiunisile wa erunaslsuniwiaudmsudisouilidingisou Annns

U

wanseanludInuseiniu myaeuauuazlndoya nisilawazidnlannuningvesnwaUunnaluinve

v

NAwAY

Practice in basic Spanish listening, speaking, reading, and writing for students with
no previous experience; practice in expressions in daily life; inquiring and giving basic personal

information; listening and understanding meanings of spoken Spanish on familiar topics.
Students background level: Entry-level

Expected level: DELE Al
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117-306 A&l 2 3(2-2-5)
Spanish 2

Hnvinwen1sils wa 911 waslsunwalu Innistdadniwaglassaiauseleanldly

nsdeansluan unNsainiaTuvesludinused1iu n1sdeanstaenisnalineunazeuivenndaym

LAWIZIALN

Practice Spanish listening, speaking, reading and writing; practice using vocabulary
and structures in frequent communication situations in life; direct communicative exchanges in

speaking and writing related to their immediate needs.
Students background level: DELE A1

Expected level: DELE A2

117-501  vinwenisldmauiamasdniudisauinasntin 3(3-0-6)

Computer Skills for Independent Lifelong Learners
FvsAuneu : lidl
Winwenstdaouiiunesiunisiunt Seuiddnivazasnedadieg wu wuidnlvd n1s
wideynvsetennaludinusesniu msvieadu auassuinluainulasnsevedanlaiuas u1sem
wazasesssulunsliBumesids nagndnismnunaznisiauie@n nisasemnuuulanesulalodis
A a
oo
Skills in using the computer to search, learn new things and create things such as
new concept, solution to day-to-day issues or concerns; web browsing; cyber security

awareness; internet etiquettes and ethics; job search strategies and career development;

professional building of online presence.
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o/

117-502  nsusediuaSasiiendiia 3(3-0-6)

Evaluation of Digital Tools

Y]

vinwgn1sideniasedefdvianininzauiuaudenisveusazulaisldinTeile
Advianiden nisldinsesdiedniiuteyaseulat Tsunsudseananadl asadn n13vinausiniuges
waensedile Wy Ufiukaznsuimisiasenislugaidsia nsdeansuasiasedleveasng n3esiled

THlunmsdnanisdudiuyarataznsmasddidnvsednd

Skills in selecting the right digital tool for each work and utilizing the selected
tool; utilizing online storage tools; word processing; spreadsheets; collaboration tools such as
calendars and project management; communication and creators’ tools; personal finance and

e-commerce tools.

4

117-503 msAnszidayauaslygyiussivg 3(3-0-6)

L]

Data Analytics and Artificial Intelligence

FWhasgiteyadmsunisimuignainnssy nsiasiendsyifmansuaznisimun
wAnvaseuIAnluaIIINeITes wnAnNTIATIETeya n1sUssendldinsesdledygiUssiviuas

A4 A a ¢ v o &
Lﬂﬁ@\‘lll@')Lﬂi’]%ﬂ‘ﬂ@@ﬂﬁﬁ?ﬂﬂ??ﬂﬁﬂL"LJ‘LJ
Data analytics for industry developments; history analysis and development

of future concepts in relevant field; data analytic concepts; application of artificial intelligence

(Al) based tools and data analytic tools as needed.
117-601 ﬂ’]'iL";'ISJéIIUﬂ’J’mﬂuLLaZﬂ’J’mﬁﬂ 3(3-0-6)
Dream and Idea Generation

BAALAZISUAUAIURUAINAIINADINITINBUIANYBIRAAINNTTY bUILUUVD
a0uN1IadlantazANABINITTRINY R NSEElLTIN N15AFI9NTEUIUANNAALAENITIATIEY

AUABINTINLUNIZAATULR N159DNUUUTUNUFIULAZLUIAANITAATINING AURUUNEAAMILAE

NSUERINTNTINYBIDIAAINAR
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How to think and dream about the future needs of expected professional
industry; trends of the world and human needs for a sustainable life; generation of thinking
process and analysis of possible new needs; basic design and critical thinking concepts; product

prototype and conceptual presentation of idea

U
4

117-602 nsAALT@BNIULLAZNAENSHEIEY 3(3-0-6)
Design Thinking and Sustainable Strategy

TBFenuuIAnNIztIgliuydinudigularasandn e vsousn1sNSnYILLIAA
Saannudsularniseenkuuuinn sy wwiAnnseaniuumiviaz AN sAadadnng wuiRnues
aa a o ¢ A a vy A I~ LA . 2 a oA a Na
15 INNEN S ugIToUIN1T N15lYiATesile Gabi 30 Simapro W3ealUsATAEETUNEINRTTInLAY

4

NNTTDDNLLUU ﬂ'ﬁ‘ljﬂLﬁuaLLU’JﬁWU’ENﬂ’ﬁﬁ’]ﬁﬁﬁQ

[

WS g UM UNANSENUVDINAN A UNT

How to pick an idea to enable mankind’s sustainability and to generate a
product or service keeping the concepts of sustainability and innovative design; general design
concepts and critical thinking concepts; concepts of life cycle of a product or service; uses of
tools such as Gabi, Simapro or spreadsheet to explain the concepts of life cycle and compare

the impacts of products intended to design; presentation of business idea

117-603  LUUINIADIFINALALNITUIMSIATINIT LRGN

3(3-0-6)

Business Canvas and Project Management in Digital Age

o
LY & A a % a

N153NSNENANIVTOUINIT TURDUNISHAALAENTVUAINER ST 198IUTEANT AN
LIAANTUINSIATINslugARITa WU N1STANITNINEINT N1THY NITNAIAKATNITUINITAUELS

v v [y

Wadifiugsia wuiAnn1susmsiasamslugafdvianiieitesiundninanriousnislugiuedivegsia

ANNINEN WUIAANITINWNL-UJUR-0539a0U-UTUUTE NMIMIEUNITINgs WiUIRALA WUUTIaegsna

wsegeninIsdudmsunsuimsiasaimslugasava

Product or service management; production processes and efficient
transportation; concepts of Project Management in Digital Agesuch as resource management,
finance, marketing and risk management when running a business; concepts of Project

Management in Digital Agerelated to the dream product or service in the venture spirit;
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concepts of Plan-Do-Check-Act (PDCA cycle); PCM; Gantt Chart; Business Canvas or other Project

Management in Digital Agesoftware.

(2) vmIvnane
ngudvuny (6 luga 54 widefin)

I&I@Ja BUS-1 Lﬂﬂiaﬂqiﬁa (General Business Foundation)

[
U U

131-106  n1sUATUAU 3(3-0-6)

(Principles of Accounting)

v A a Y

"i]’iiBWUiim%@QQ’Ui%ﬂ@Ua%’I%WUm% AINUVAUNYUVBINTTINYITUNINATTNUY aNPEUSLEAS

o

v
o A v v a

LL'lJ’JﬁWU‘lJW'Uﬁ'WN‘U’eNﬂ"IﬁU U dUNTULYY WITNIT Uiyf?i IUNITRULAZNITUNEUDIUNITNU Yan

o

= v v A v A U a

warisn1stuiinteyanenistay® nsusuusedyd nsgawinis nmsUddmsuianisluinig

= = 1 =

AaNsevIeduA Lazan1snanaua MsdylniByariy nszuiunstuninUnydaynsetu

Y

NN

ee

Tydnueen nsldlusunsudnsagunenistad

Ethics of professional accountants; meaning of financial reporting; characteristics
and basic concepts of accounting; accounting equations; accounting cycle; financial
statements and presentation of financial statements; principles and procedures of
accounting record; adjusting entries; worksheet; accounting for service, merchandising and
manufacturing operations; value-added tax accounting; recording process; special journals
and control accounts; use of accounting packages.

135-101 mMsuimsdsvaunisaliauiiiossialan 3(3-0-6)
(Human Experience Management for Global Business)

ANRLNY  LWAR  ANdIAYIBInsUSINSUSEaUNTalay  Jaduiidwnanseviune
Uszaumsaiay - N1seenkuy MIaiiuns  wasnsuSunagnslivingay  LileuSuus
Uszaunmsallagsmvesau n1saseinusssuludsuiniduaiunisidiusiu swludelszandua

o

Tunisvhounaranuduedid  aaensunsyhnuluesdnineldanmuindenniglulsene

wagssUsenandmalaensiienudniavesssialan
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Meaning, concept and importance of human experience management; factors
that affect human experience, designing, executing and optimizing strategies to improve
human's overall experience; creating positive culture that promotes participation
including work effectiveness, and well-being; working in organizations under domestic

and international environments that directly affect success of global business.
133-202  #aNN1IAAN 3(3-0-6)

(Principles of Marketing)

a o [

mnudRuazunumMvssIRaeiiidelrsygiauardsalugaidvia Iauinisves
nsmanauazsUszgndlluuIuniuendts anadladuslaaguisdanadendeyanisnisnain
woAnsIUUIlnAlugARITa nsuusdiunatn nsnmvuagnAdving dundandngdue d
Uszaunnansnan loua ndndael N1sivungIaT FemenIsnan NIsaasnIsnans

LASB9LBNIINITNAINAINA LATNITAAGRDFBAITNINNITRANAKIUADEIAN

Importance and role of marketing towards economy and society in the digital era;
evolution of marketing and application it in different contexts; understanding customers,
competitors, environment, marketing information; theories of consumer behavior in the
digital era; market segmentation; target group; product positioning; marketing mix of
product, price, place, promotion; digital marketing tool and marketing communication

through social media.
IM@J@ BUS-2 Lwﬂiuiaﬁn'ﬁﬁuuaznﬁﬁzuﬁ (Financial and Accounting Technology)
130-104 mwgmamiﬁamﬁmmﬁﬁﬁﬁfﬂ (Economics for Business Management) 3(3-0-6)

N ATHAERSIaNIALAZITAIA N1SUTTENANGUATYgAansTunI9gIAa 1iens
AT1LUAIAVDIRUAINAZUTNNT AUYUNITHER N1lsn19gsAawasilsniaeasugaans 13
Avuasiatunainuwdaduanysaluavnataudsduliauysal selduszvrmanasnin wleuiy

nsRukazulgviensaddluszuulATegna ensandulaamuniegsia

Economic theory at both micro and macro level; application of economic

theory in business for demand analysis of goods and services; cost of production;
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economic profit and business earnings; price determination in perfect and imperfect

competitive markets, national income; monetary policy and fiscal policy for decision-

making in business investment.
132-203  n1sRugsRakazmsaulunaianu 3(3-0-6)

(Corporate Finance and Capital Market Investment)

¥
a ot

#&nns naud uaraufibesiuiieatunisdugsia Augiunisamulunainmg
N19RU NMIAMINBATIAIUNNNITRY NITINURUEAZNITNEINTANINITRY AITUINITRUYY
yuden MeUinsiuan nsuimsgnuiimadn nsuimnsAudiaudo wnAndunumensuay
NNDBN MIAUIUAUNUADNUIY NITIATIEVIAAUYULATNITINAUMLT AIVDIRIUAILIET U
Frgammu MIvIsiunuIrsrdunarszeriiunans ulsvienisdieduna ssuunisiululssme
LazsznInaUsema MsUszgndldseniuiimanisiu msaiditensesmiieairsnisaiulams
nedu wurdnidesfuiReafunmansnu ssrarsvil nesusi waznmanseyius n1sammuly

AAIARTIANTYU waznsUsEEnmnAluladn sRUAMTUNMTUITIN SRR

Principles, theories and basic knowledge of business finance; basics of
financial market investment; financial ratios; financial planning and forecasting; working
capital management; cash management; account receivable management; inventory
management; fixed and variable cost concept; unit-cost valuation; break-even analysis and
profit planning; time value of money; capital budgeting;, short-term and long-term
financing; dividend policies; domestic and international financial systems; financial software
application, establishing savings discipline to foster financial growth; basic concepts of
equity instruments, bonds, mutual funds, and derivatives; investment in equity market

and application of financial technology for wealth management.
130-303 N13M180NT (Taxation) 3(3-0-6)

AUNUNY TRUTEANA UagANYMEN1TATE 1ATIAT19URINYMUIEAIE N1TTINUN

Usznnnde1ns naninaeiwasnisdanuaigenns tud nskuldyraasssun n8Ruldda
= oA N a 5 I Y o a = o

yAAa A18yadLiiy n18gsivanie eansuanud ERulavin w A318 a8nsTunsan ey

Uszanadugns anusuiaveunardsesssulumsidenislinsuiiugnses
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Definition, objectives and characteristics of taxation; structure of taxation;
classification of tax; principles and procedures of tax collection including personal income
tax, corporate income tax, value added tax, specific business tax, stamp duty, withholding
tax, inheritance tax; responsibilities and ethics in tax payment.

Tuga Bus-3 Advanudwamdudmiugsia

(Digital Transformation for Business)

o a

130-218  afif Mylasizvteya uaslyanUssvgamiugsia 3(3-0-6)

<9 9

(Statistics, Data Analytics and Al for Business)

a ¢ a aa o & v v a a v °o &
M Teidadauaziilidszgndiunisdaaulaniegsfiasnelusunsuduia su
SPSS for Windows Usgnaufig n1snaaeuatufiziu Myaenauulsusiu n15annsyeg
PNouazanduius N153ATI1LIN1T0A 008 TITOULALANAUNUS @AY DUNTULIAMALNIT

WeINTD NIINAFRULUULAALATS NMTAUANAMAIN Nuln1sindula MIUszendmaluladfidvia

iy N3Uszendld Chatbot Tugsiafaia n1sussyndldUanusefiugniegsne

Statistical analysis and its application to business decision with SPSS for
Windows: tests of hypothesis, ANOVA test, simple regression and correlation, multiple
regression and correlation analysis, Index numbers, Time series and forecasting, Chi-square
test, quality control, and decision theory; Application of digital technology such as Chatbot

for digital business; Application of Al for business.
133-203 NIRNAINAINALAZNITATIUHUNNTDYS 3(3-0-6)

(Digital Marketing and Data Visualization)

Y [

ANUAIAYVRINITNAINATTE TIWUINITVBINIIAINATTE NeFfinsTuRUTInALRA

Qo

AIVA miﬁmum@jﬂﬁﬂLﬂmmsﬂ,‘ummmﬁ% 8 NSUUIEIUNAIARARYIR YBINNNTRAIARITA Nagn

'
A Y]

AUUTEAUNNNITAAINATNE N1TINUNUNITAAINATVA LATBIL DAL NALNENIINAINATYIA NS
d0a1IN1INANATIA unaainvestaya szuuguteya lassainwedeya nsinendeyaiite

Y

nsanaula nTesilouarnsaiauauAINdeYa NSETEMATIIAUBUNUAMTLA

Importance of digital marketing; evolution of digital marketing; consumer

behavior in the digital age, targeting customers in digital marketing;, digital market
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segmentation; digital marketing channels; digital marketing mix strategy; digital marketing
planning; digital marketing tools and strategies; digital marketing communications; data
source; database systems and data structure; data analysis for decision-making, tools and
data visualization, storytelling and presentation.

aa o

130-304 nsuImslasamsluganisia 3(3-0-6)

(Project Management in Digital Age)

nsAnwUszutym AufeInsvesanIulsEnauNs W3eanUssinudAsy
n19535AalugARda AMruaiitelasenu SIUTINLaEIATIERdoyadaUSunaLAzITIRUA N
Uszgnaldmnuiuaziaieaiiosnumsinns wazdunaunna auonanisdidulasanu Weusenuy

1A599U WlauelarUseiliung

Studies on business problems, business requirements, or important business
issues in digital age; identifying business project topics; collection and analysis of
quantitative and qualitative data; application of management knowledge and tools; lean
canvas; project progress report; writing project reports; project presentation and

evaluation.

Im@a BUS-4 amwumé’auwﬁmﬁa (Business Environment)

130-108 nsaLfiuanukarnIsiansaleguniu 3(3-0-6)
(Operations and Supply Chain Management)

NENNIT WUIAALAENGUNITIANITANTUY yiluNITHEALaZNITAL LY

Y
Y

NsuAnAUATtATUTEAEA M TakA NIIUAUNERANI N1IAVANAMAIN NMSEBNYINANAY 113

a v o

TNUHURINTZUIUNITNER ATNYINTAUAIUADINT NITINURNUMSINITNER NITINGPUNULAE

ANS19NNTHAR NSIANITAUAIAIARS ﬂizmumimﬁaugﬁﬁmqauLLazﬁuﬁﬁmmméqmﬁmLﬁﬁﬁq

MA1IARUTIAA N130BNKUUNTEUIUATITUIERUNIU N1sUSuUTamsAndunuslggunuLay

A a o Y] ' | o A
Lﬂi@mqﬂﬂqima(ﬂw,ﬂaﬂ ﬂﬁﬁmmimﬂ%qﬂmu%mw

Principles, concepts and theories of operation management; functions and

operations of effective production including product planning, quality control location
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selection, production planning and control; forecasting demand, production capacity
planning, prioritization, production scheduling; inventory management; process of raw
materials and products movement from production base to consumer market; designing
processes, operations and supply chains; operations improvement; global supply chains

and production networks; sustainable supply chain management.
130-302 NOUNUTIND 3(3-0-6)

(Business Law)

¥

ANUTINELATANBETIlUveTANTTILAT Ay YT NYUUIEIIRNIELENMAT YT

' [ v
Y a Y a 1 1 1A IS o U v o o o (Y 4

ﬁ?ﬂﬁU‘] NBAUEIND WU T8 WNSNE 19130 BU A1UsEAY 91989 3110 FIUNY Wenl

o 3

D

AIFY RN 9 AudIuuTENINe wazuSEnunIvudnin wag

e

Usziude f13u Wana

ee

NOVNIEdUY MALIT03nUTIN WU nguuIenIndFunislynyi NVUIELINIURAENY NN

ganssuvnediannsetind 1usiu

Meaning and nature of juristic acts and contracts; laws relating to buying and
selling, hire of property and hire-purchase, loan, guarantee, pledge, mortgage, agency,
brokerage, bill, cheque and other negotiable instruments; laws regarding organization,
operation and liquidation of partnerships, limited companies and public companies;

intellectual property law; labour law; and electronic transaction law.
130-405 N5IANTSBNAYNG 3(3-0-6)

(Strategic Management)

[
&

WUIAANUIULAENTEUIUNMTIUINITHAININAENG N1TINURUTINAYNTUUY Agile

&3

av o o

ATOUARNNTEUIUNITAIUANITIATIENANINLINRBUNIITIND NIsMmUAIdevial WusAa n1s
AMUANAENSNIlUTEAUDIANTT SEAUNUILTIAY wavTeauniing n1sunagnsgnisudfedndl

UszanSua waznisinauUseiiuna weliesnnisiinanulauseuidaniswustuagnagediu

Basic concepts and processes of strategy development; agile strategic planning covering
process from analysis of business environment, vision and mission, determination,
corporate strategy, business strategy, functional strategy, implementation of strategy into

practice effectively and evaluation for sustaining competitive advantage.
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I&I@Ja BUS-5 n15Usznaunsuazadnud s (Entrepreneurship and Sustainability)
130-208 N13UTENUNSHAZUIRNTTA 3(3-0-6)

(Entrepreneurship and Innovation)

1% '
=] a

WIAANUFILAEINULTANTTU NTEUIUNITOBNRUVLIANTITY Ml N15YAIY
wladutynn nsanutynn WaAMNAA WAILNAULUY wagnIsaday Uselanuesuinnssy
unAnnaiudusznauns dnunrresiaruanawaraungen wuAnfiuguAeatuansy
aN PoNWUULIAATINA GuLAIE Uazunugsnaatuanysalsenaume Mynseilanianiy

ﬁqiﬁﬁl WRUNITARIA WHUIANTT WHUATITAMEUIY  LaglNUNITNY

Basic concepts of innovation; design thinking process that create
innovation througsh empathize, define, ideate, prototype and testing; innovation types;
entrepreneurship concepts; features of Small and Medium Enterprises; fundamentals of
startup; business model canvas; lean canvas and full business plan including analysis of
business opportunity, marketing plan, management plan, operation plan, financial plan.

130-310 n5lENI3ed N3F0A35INA LAYNNTIITAMDTeS 3(3-0-6)
(Storytelling, Negotiation and Business Communication)

AIUYNY NATA 15N1T E‘ULL‘U‘ULL@%@QﬁUiSﬂ@U%@QﬂﬁL@I’]L%IEN AMNANRY VDI
Msdeans JULUUMSADANT M3Feansn1agsia Meiausny JULUULALYeIMaNITARaNs
wellansdoans waluladililunisdeansuaztiiaus  ouilasunufoRnetunagnsluns
RTMRTEMAINMAI8TT NMTIeTIIreTeITENINUsEImMA nsldaunate nslnalnde wagnis

whlvuseihudoRnnmng

Definition techniques; methods; types and elements of storytelling; the
importance  of communication; communication styles; business communication;
presentations; forms, channels and techniques of communication; communication and
presentation technology; theory and practice regarding various negotiation strategies;
international negotiations, use of mediators, mediation and resolving various dispute

issues.
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130-311 nsIAnsiiteruS iy 3(3-0-6)
(Managing Sustainably)

unAnfiuguRfuaninundeunegsia idesdelunisiinmeianmuindes
195579 nagnsnsUSuRvesgIAadoan muIndeniudsuutas 93u555uM1egIRT AN
mesuanudsBuszivlan neldnseuvestmmnemsnanididuresanssnnd nagndna
s3fLaznITUILNITIeAnTNsIATI T e dansUsEIfuAMBIY Ty Aswandon wazusanuim

IR NI 1INIRAILIENEIEUluAUATYENY diAN war Fawdndoy

Basic concepts of business environment; tools for analyzing business
environment; strategies for business adaptation to changing environments; business ethics;
global sustainability challenges within the framework of the United Nations Sustainable
Development Goals; business strategies and processes used by business organizations to
manage human rights, environmental, and migrant labor issues in order to create

sustainable development in economy sociality, and environment.

Tuga BUS-6 Uszaun1sal3u1¥wn19uini93sna (Cooperative Education and Work

Experiences)

130-309  MSANBUANIEATUNINITUTNNTTIND 3(3-0-6)

(Special Topic in Business Administration )

nsne Biasieiussnutymniegsia ilanudidgysdeaniinisalluiagiu
N13AN¥IATEUARUEINTITINING TiAs1en UnauenwInansuilalymniunisdninlasesu
-y av o a v
WIDNNTIVYVLALIVDY
Exploration and analysis of business issues that are important to the
current situation covering critiquing, analyzing; presenting solutions to problems in

project creation or related research.

*1130 138U 133-309 N15999n15Ma1M (Marketing Research)

133-309  N159989NISAAIN 3 (3-0-6)
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(Marketing Research)

ANNAIAYTRINTITenaANidegsna nssUIuMITenan wnsesllaltlunsidunain
nmsdeudeaiauslaseinisifenain MTeeaawmznsal MsUssitanadeya nsidenldada
luruddensieseideya n1sWeusenunside. Msdwanuidglidiuldlunisdnnisuas

nsinaulanisnisnann

Importance of market research that affects businesse; market research process;
research tools; research proposal writing, research on individual case; data manipulation;
statistical method selection and data analysis, writing research report; application of

research results for management and marketing decision.

130-490  LA3BUAUNIANEN 1(1-0-2)
(Cooperative Education Preparation)

1%

vénmsufoamulunisihavlussdng anufidesiulunisihavlussdng nihfuay
anusuRingeu TruaRimanzanlunsvien nsdIANsINUsEgnAluMsUJiRnuneumse
AR desiuanviivndn

Principles and essential knowledge for working in organization, duties, and
responsibilities; appropriate working attitudes; application of knowledge in the workplace,
business organization.
130-491  @wnaAnen 5(0-30-0)

(Cooperative Education)

v1UAUNDY 1 130-490 WwIBNERNIANY

Unfnedudd 3,4 Wewisuwin

nsufsiaudunal 16 &Uav luaoiuusznounisnisiuniefiferdosdu
ain Faduluaundiureusesmaivifielidndnulifiuszaunisallunsu oo

Educational program that enables students to integrate classroom learning

with practical experience in or related to their field of study. The Cooperative Education

will consist of 16 weeks in a workplace.

nguivwanz  (aga)
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1) ngudvBwawie 4 luga 36  wiaghna

Taga MKT-1 udnnssunisnainlugafava
(Innovative Marketing in Digital Era) 9  wiqefia Usznausie

133-301 N15IANITUIANITUNITAAA 3(3-0-6)
(Innovative Marketing Management)

133-413  p1sdansasmandneiiioninudedy 3(3-0-6)
(Brand Management for Sustainable)

133-416  AIIINUNUNIAAIALAZANTIATIZYIYRYE 3(3-0-6)

(Marketing Planning and Data Analysis)

133-301 N15AANITUINNTTUNITAAA 3(3-0-6)
(Innovative Marketing Management)
LWIAALAENOBHVINITAAIN N1SAAIARITIaLUYARTYTA ANUVNIELATYIEANUDY
WINNTTU ANIMLINADUNINITAAIN N15IATIZENIRUITUTURAIA LazNITILATIZINGRNTTH
AUSIAA N1TUUEIUNINITAAIR Aatad vy A1sAruad LTl sEndud WinnTsua1y
HARAT WIRNITUAMUTTUUALAT WIRNTIUAIUNITUINIG WASNISAVUANALNSHENS M9 N3
ALASUNITAAIN NAYNTIIAT UTNNTTUATUYDMNIINITINTINUIBLATNAENTNITINT U
nagvdnsduaTunInaIauazuinnssuiuagnfuesgndn dadeitinadenistimunsian
Fupounisimunsian FBnsimunsian ulsuisuaznagnddiuzen
Concept and theories of marketing, digital marketing in digital era; definition
and types of innovation; marketing environments; analysis of market competition and
consumer behavior; market segmentation; target market; product positioning; product
performance innovation, product system innovation, service innovation and product
strategy; promotion; price strategy; channel innovation and distribution strategy;
promotion strategy and customer engagement innovation; factors affecting pricing,

pricing process, pricing method, pricing policy and strategy.

133-413  nsdanisaseansusiiennudiy 3 (3-0-6)

(Brand Management for Sustainability)
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29AUTENAULAS YT NN DNTNARDANUAITIVDINTNFUAT TONTIAUAT LATBINUY

L2 L4 ¥

N13A1 §UANS dydnual NseeniuUUITIMY wseddlenldlunsindedoans weashanissus

TunsraumbihAnduiunguandiivineg msdeasuususifiornudsdu nagndanudsdues
wusus  nagnstunisadesidualifianuwdwnsdunain nsussidiuannud s avens)
duditenudsby

Elements and factors influencing brand success; brand name; trade mark,
copyright; logo and packaging design; communication tools that create brand awareness
of target group; brand communication for sustainability; brand sustainability strategy;
strategies used to create brand strength; evaluation of brand success for sustainability.
133-416 mﬂ’mLLNumimmmLLazmﬁLﬂﬁwﬁ”a:uua 3 (3-0-6)

(Marketing Planning and Data Analysis)

NFIATIENTaYaINRATUAYULNUNITIAIN NMSAUMKALNTIULMEININYDITBYaNI4

Y 9

o o

nsRa1n MIlnTzideedesemalulaBnisnanuazdefava mAseniseain nstaue
‘ﬁ@%aﬂﬂi(ﬂa’]ﬂLﬁl’eJLﬁcjuLLU’JVHQIMﬂﬂiﬁﬂaUIQﬂ’ﬁ’JNLLN‘Uﬂ"IifﬂaWﬂ ﬂ’J’]iJﬁ"lﬁQJ)‘U’eNﬂ?i’J’NLLNu
N7 mﬁmezﬁqmammwLLagﬁmummi ﬂ?ﬁ%Lﬂﬁ’]%ﬁﬂWﬁLL‘dﬁsﬂJu NITUIUNTTINLNU
190190810 miﬁmumﬂaqwﬁmimmm ﬂaqwﬁmimmmﬁamm%au NM5NHUUFURNNT
NWAIINAR

Analysis fo data to support marketing plans; finding and discovering data
source of marketing information; analysis with marketing technology tools and digital
media; marketing researcch; presentation of information as decision support for
marketing planning; importance of marketing planning; industry and situation analysis;
five forces analysis; process of marketing planning; marketing strategies; strategies for

sustainability; market implementation plan.

luga MKT-2  n1sdesnsnisaanauuulauin 9 wiefin Usznaunae
(Hybrid Marketing Communication)

133-302  waRnssuguslnalugafdiia 3(3-0-6)

(Consumer Behavior in Digital Era)

133-421 A1seanaslantazluteaiiie 3(3-0-6)
(Content Marketing and Social Media)

133-311 msﬁlamimwmﬂ T2iwaun wazdadsunisene 3(3-0-6)
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(Marketing Communication, Advertising and Sales Promotion)

Y

133-302  winssuguslnalugAfivia 3 (3-0-6)
(Consumer Behavior in Digital Era)

nanNIskarNITIATEingAnssuguilaalunisinduladedudn Ingiiasunds

Aaa a !

Uadesing o nlanswadenszuiunisinduls msgdladiuuena nouvesnisseus ieuad

wazAlEY FINIBNENAaNIaEIAN THUSTTIUTEINAING 9 LHUNNVBIGNAILAZNITIATIE

o

aa v

noAnssuuslnalugasdvia
Principles and analysis of consumer behavior in buying decision, considering
various factors that affect buying decision process; personal motivation; learning
theories; attitudes and values; social influences ; culture and traditions; customer
journey and analysis of consumer behavior in digital age.
133-421 msemesiomuaginideaiiie 3 (3-0-6)
(Content Marketing and Social Media )

a

N15a319U811 AMANLDNT N1TLEIT0 AIENITAALTIDDNLUULAZIUIAALTY

LY v s 4 aa o 1

assassdudeRdta nsdeansnisnatarnulavauazUsyrduRusnsdefda Yeania
warUssinvvesdedsnuealal miﬁﬁumﬁﬂwﬂﬁiﬁaaﬂﬁmﬁaﬁaﬁ%ﬁaLLazﬂaqwﬁm‘mammﬂ
doRdTadmivdedinusoulay nisdanisdedinuesulatuasnisnainUsedniam nns
AamuuazUszifiunanagnénaiamsdedeaussulatl nsldmaluladlunisdiunagns
msmanmsiudedsauesulall Msnaindurigioumesiaznagnénisiams

Content creation, content value and storytelling with design thinking and
creative ideas in digital media; marketing communication through digital advertising
and public relations; channels and types of online social media; development of
digital communication skills and digital marketing strategies for online social media;
online social media management and performance marketing; monitoring and
evaluating online social media marketing strategies; use of technology tools to

execute marketing strategies;through social media; Influencer marketing and strategy

management.

133-311 ms?iamﬁmsmmm I"ZJUEN’I uarauasunIsY 3 (3-0-6)
(Marketing Communication, Advertising and Sales Promotion)

ANUAAYLAZLATEINBNTTARAITNITNAN NIATEUAGUNITIUBAT UTELANVBINIT
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Imwmmﬁmumuﬁahwm MTUTTHUNALNUNNTINEI NNSEALESUAISUY USEnnaens
ALEZUNITVIY NIFINRUELETUNITY1E NTUTZEUNALNUNITANESNNI5U18 NIslgnTingu
P18 N15UTEIEURUS N1snatanense tneldgunsalBidnnseiind senduas duwesidn uas
nslddedenn msdndedeansitndsgndnidmung madendefivanzan Msdnassmineins
NM3UsELHULAENITAIVAY
Importance and communication tools covering adveritsing; types of
advertising; advertising plan and evaluation of advertising plan; sales promotion; types
of sales promotion; sales promotion plan and evaluation; personal selling; public
relations; direct marketing; use of electronic devices, software, internet and social
media; target group communication; media selection; resources allocation; evaluation
and control.
laga MKT-3 waluladuasuinnssuninain
(Technology and Marketing Innovation) 9  wulwnn Usznaunie
133-422 walulagnanisaaiauazn1siassideyanisnain 3(3-0-6)
(Marketing Technology and Marketing Data Analysis)
133-308 N13IANITYDINIINITAAA 3(3-0-6)
(Marketing Channels Management)
133-423 nagnsnmsviglugafvva 3(3-0-6)

(Sales Strategy in Digital Age)

133-422  mAlWlagN1INNINAINLALNITIATIZVITOLANTNAN 3(3-0-6)
(Marketing Technology and Marketing Data Analysis)
ANMLIELazANdAyveunalulagnisnain Ysstnnasunalulagnisnain

A a a ' v oA a a f

W09l UBnAlulagnIsnaAluLAazUsEnn A15kASlamAlulagn1enIsRaInluLAay

Ussinnlimungauiugsna msldmalulagnisnatnlunistuindaugsnandsia wmalulad

'
a1

n13naInntglun1sInn1steyan1Inan N1skanstayauariiauadoya neNIsRaIn N1s
Ansznveyanisnataiiianisindulalugsia welulagnisnaiauaznisiasiesideya

Y Y

nsaniYIatuayunsuenwuueelatuazeaulal

Definition and importance of marketing technology; types of marketing
technology; tools of each type of marketing technology; use of marketing technology

tools to suit business; use of appropriate marketing technology to drive digital business;
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marketing technology for data management; data visualization and presentation of
marketing information; analysis of data marketing as decision support for business;
marketing technology and marketing data analysis for offline-sales and online-sales.
133-308  A1FIANITYDIVNAITAAN 3 (3-0-6)

(Marketing Channels Management)

WIARNISIANISToIINIsnatneenlatiazeoulall ﬂﬁQ%éﬂ’]i@ﬁ?ﬂ@@WlﬁﬁLLaz
goulall M UYeIEINTNYRIMIINITAAIN NTBONKUUTEINTINITARIN N15IIIRHLTANTS
YOINNNIAAIA NFAAFBNANITNYRININTNAIN N3P EUTNYDMNITAAA N13TANTS
1a3afndAUN19TnNITTDMINITAAIN N1TIANITTOINNITAAINDDULY mi?iaa’]ﬁﬁ'UQﬂﬁ’l
HIUMAINTANET0I1IN1TRAIN N1TIANITTasnenIsnatnesulal nsinvigludesmiemain
powlall

Concepts of offline and online marketing channel management; offline

and online marketing strategies; distribution tasks of wholesalers and retailers;
marketing channel design and planning; selection of channel members; motivation of
channel members; logistics management for marketing channel management; omni
channel management; marketing communication for omni channel; online marketing
channels management; practice on selling in offline market channels.
133-423 nagnsnisuelugamavia 3(3-0-6)

(Sales Strategy in Digital Age)

WALANITUE ‘Uqﬂaﬂﬂ’ﬁ/\lLLﬁ%ﬁ]iiEJ’]UiiﬂﬂUﬂ’]i“U’]EJ é@iy’m’ﬁ%ama AEUIUNITUY
wazinatianisviggluuueauladiazesilal nsudatunsviesuuuuesulatuazeanlall
nsEnUfURNMsudetulugunuvesulatuazosmlal

Sales techniques; personality and sales ethics; sales contracting; process and
techniques of online and offline sales; online and offline sales competition; online and

offline practices.

ngudrdnian (aga)

2) ngEinAmden 1 luganse 9 wulehn (Fenain 3 luaa)
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Tuga MKT-4 nagnsnisnaindmiugusznaunis

(Marketing strategy for Entrepreneur) 9  wiuein  Usznaunae

133-404  UIANTIUNITIANTISNANAMIILAZIIAN 3(3-0-6)
(Product and Price Innovative Management)

133- 424  nsnanandvgaiannseting 3(3-0-6)
(E-commerce Marketing )

133-418  n1saanadmIugusEnauns 3(3-0-6)  3(3-0-6)

(Entrepreneurial Marketing)

133-404  UIANTIUNTIANITNARAIILAZIIAT 3 (3-0-6)
(Product and Price Innovative Management)

AUNHNELALUTEANYRIWIANTTY 89AUTENBUVDINARN NN N1TIARUIUTLLANVDS

a (% LS aa a v L3

HAAAUI 2995TIANEN AN NayNSHAnAMT UTRNTTUATUTEVUFUAILALNITIANITNEY

o

[ [ v a v

HANANY WINNTTUAUNENAUANNEARATNITAAUINEAA AN NagNSATUATINGR T
winnssuauussyiug Jadeninaden1sdinunsinl Tuneunisnimunsinl uleuisuway

NAENEAUIIAN

Definition and types of innovation; product components; product classification;
product life cycle; product strategy, product system innovation and product portfolio
management; product performance innovation and new product development; brand
strategy; packaging innovation; factors affecting pricing; pricing process; pricing policy

and strategy.
133 - 424 MsAaANIEYgBannsating 3(3-0-6)

(E-commerce Marketing )
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AMUNLILAZUTELNNVDINITAAIAN TS DLaNNTouNd Uselovuvuninisnana

a L4 < a

wdyddiannsetind esAusznauraINsnaIanfitgBidnvsednd nagnsnisduasunisnain
widvgdidannseiind n1sdnnisuaznisdmiendndusiiiusnanvesunaindiannselind
nagnsgsnvesulal nsdrszarduiesulall uagn1sdanisuaznsdmuienaniusii1ube

Fpuooulal

Definition and types of e-commerce marketing; benefits of e-commerce
marketing; components of e-commerce marketing; e-commerce marketing promotion
strategy; management and distribution of products through electronic marketplace
platform; e-business strategies; e-payment, producet management and selling

products through social media.
133-418  MseARdmIUEUIENOUNS 3 (3-0-6)
(Entrepreneurial Marketing)

ANNAIAYYBINIINANEIMTUFUTENBUNIT MTIATIEHANINLIATONNNNITAAN
melunazniguen weAnTsuguslaa NMsuusdunan nsaatadvany nsimuafimlg
HARSUY LazN1IITUAFINUTTAUNNNITRIAIN LkA NEASMI 51A1 YBINNNITHAIN kaY
Msdaaiunsnan iensudsiulunain nagnsmsnaiaiionnudadu nagnénisnaia

v o ‘

dmsuiegu nagnsnsnaIndmSulasiy Lagnagnsn1snaIngIvsu LGBTQ+WAN1TINAY

nsnaIRdmMIUEUTENOUNTS

Importance of marketing for entrepreneurs; analysis of internal and
external marketing environments; consumer behavior; segmentation; target
marketing; product positioning and marketing mix of product, price, place and
promotion for competition in the market; marketing strategies for sustainability;
marketing strategy for Teenager; Marketing Strategy for elderly; Marketing Strategy

for LGBTQ+ and marketing planning for entrepreneurs.
Tuga MKT-5 Nagnsn1snaInaniznig

(Specialized Marketing Strategies ) 9 w2 Usznaunie
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133-310 MsAaINTERINUsEIALazn1snatalan 3 (3-0-6)
(International and Global Marketing)

133-405 A1SAAIAUINISHAZAITHSILUTUAUSNNS 3 (3-0-6)
(Service Marketing and Service Branding)

133-419 N1INAINTINILALRAEINNTTY 3 (3-0-6)

(Business and Industrial Marketing )

133-310 N1SAAIASEMINUTENALAZNITHANALAN 3 (3-0-6)
(International and Global Marketing)

ANNAIANYBINITNAINTENIIUTEIMALaENITRATIALAN laN1AwAYAIINTITNIEYVDS
n13RaInsEnInelsemaAnaznIsnatalan A1siAsEignALazautsdulunainsening
Usewmanazaaialan on1sindeainsenitelsemalazaainlan  nsiwuInagnsdIy
UsTaun1snann NagnsHandmel  NagnssIA  NagNsNITARASNNITAAIN waYNAYNSNS

[

AINNUBE NS URAINTEMINIUTEALAZHAALaN

Importance of international and global marketing; opportunities and
challenges associated with international and global marketing; analysis of customers
and competitors in international and global market; international and global market
entries and development of marketing mix strategies : product strategy, pricing
strategy, promotion strategy and distribution strategy for international and global

market.
133-405 ﬂ’]iﬁ]ﬁﬂﬂ‘U%ﬂ?iLLaSﬂWiﬁ%’NLL‘Uiu@r‘U%ﬂﬂi 3(3-0-6)
(Service Marketing and Service Branding)

ANUALANITYDINAINUINITLAL NG ANTTUYDIFUTINAGMTUTIAIUTNNT nagns
LAENSAINUAFINUTEANNIIAAREMSUTINIUING NagNSNITa SIUUTUAUSNIS malulag
LazwInNTINdMSUNITUINNT MIsSeufiguseninmainduniuaainuinis Iiauinisuas

n1siaulasiaiavesan tusieg Aaudunisinedduuinis Wy @aa10un158u §5ia
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ladafingd 537alsausy gnamnssuN1sviouiel gnavinssun1siu gsiaieguaIn 3303

DIMNTUALLATOIRY UATTINIUTNITAUY

Characteristics of service market and consumer behavior toward service
businesses; strategy and identification of marketing mix for service businesses; service
branding strategy; technology and innovation for services; comparison of marketing for
goods and marketing for services; evolution and structure development of
organizations in service business such as financial institution, logistics business, hotel
business, tourism industry, aviation industry, wellness business, food and beverage

business, and other service businesses.

133-419 ASARIATINILALDAANNNTTH 3 (3-0-6)

(Business and Industrial Marketing)

a

dnvazwarUssinnaaIngInakaranaInnssy un guandusiuasuinis aan

[

FUIA ARINAIATING ANINUIAADN T3N139ATD  NHANTIUNITINTD Wazdumounis

PAUlATD NITWUIAIUNITAANN NISAMUANAIALIINUY  LAZNISATNUARILAUINAN S QU

N

N1IMMUAIUUTEANNNITAIN NI1TUTMTANFURUSIENINGIAY N1sUTzliuLaznIg

AIUANNINAIINATN

Characteristics and types of Businessand industrial markets including
manufacturers of goods and services; governmental markets and business markets;
environments; purchasing method; purchasing behavior and procedure of purchasing.
market segmentation; targeting; product positioning; marketing mix; relationship

management of business markets; evaluation and control of business markets.

Tuga MKT-6 n133nn1snaIauwuy D2C

(Direct to Consumer Marketing) 9 wuawfn Usznaunie
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133-425 PITUTINSNUGNANEUNUS 3(3-0-6)
(Customer Relationship Management)

133-406 NITAAIANIINTS 3(3-0-6)

(Direct Marketing)
133-410 N15ANISAAINAIUAN 3(3-0-6)

(Retail Marketing Management)

133-425  MIUIMINUGNANFURUS 3(3-0-6)

(Customer Relationship Management)

o w Y o v 6

LUIAAKAZAUEAYYBINTUTMINUGNANEUTUS nann1sUIMIgNAEUTUS walulad

o

(% (% (% s s

ﬁ?ﬁ’iUﬂ’]iU%ﬂ?iQﬂﬁ’]éﬂﬁUé 58UUﬂWi§®ﬂ’]’i@Jﬂﬁ’]ﬁMWUﬁ ﬂ'ﬁ’J’NLLNuﬂaEqu]ﬁﬂ’ﬁU%ﬂ'ﬁQﬂﬁ’]

o s = [y

US NagNSNISFRANINITAAIA N1SUINITRNALNBNISATNANENTUSTUgNAT MIUTMSIY

Y

EG

anAduTUsLNeaT9ANUANFARBLUTUATDIFUAIUTBUINS

Concepts and importance of customer relationship management; principles of
customer relationship management; technology for customer relationship management;
customer relationship management system; strategic planning for customer relationship
management; marketing communication strategy; customer service for building customer
relationships; customer relationship management to build brand loyalty to products or

services.
133-406 N1IRNANANIINTY 3 (3-0-6)
(Direct Marketing)

n1siruanguidinuneg nsimunsiakardeulun1sdisedu n1sduasunisnaie
POULATDTNNAAIG 9 TUNITANTUNITAAIANIATY NITAINUATETLA BIVDINUNITAAIANIAT
loua nisldannung wuukanssien1sdud nstdnisdeansaunisnaindeuilaalaenss N3

T¥d0Fsfiun n5ldATeilodldnnsatnd NaNTENUVDIENINLIAADUNTIFDNITHAIANIINT
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Target group identification; pricing and payment terms; promotion; scope and
limitations of direct marketing; methods of direct marketing including mailing lists,

catalogs, printings, electronic mail, etc; impacts of environments on direct marketing.
133-410 n159ANIIRAINAIUEN 3 (3-0-6)
(Retail Marketing Management)

WUIAALAZUIZLANYBINISANUEN N1TAATIZRANINUWINADUNITAIUEN NeRANTTU

AUSLA NMsudsdiunatn N1smvuangdIving LagnsAMUARLUEaNIINIIAAIA N1SIANIS
a o A Y A o a Y A ° P v A

HARSUINENTAIUEN NSTANIATLUIUNTNTUINNTNSANUEN MsiruasIALiion1sAUEN

N59AN5YRININITATUSNLUUNABUTINUALAN BULNNNLAIN NITHOAIINITAAALTIYTUINIT

1BN13ATUEN NFTANTYAIINTNSUBUAZUINNT MIUTMIGNAETLS uazuinnssunsauan

Retail concepts and types; retail environment analysis; consumer behaviour;
market segmentation; targeting and market positioning, retail product management, retail
service process management; retail pricing; omni-channel retail marketing and physical
evidence management; integrated marketing communications for retail; sales and service

personnel management; customer relationship management and retail innovation.

ngudnIniaen (5187%1)
133-309  A1TIUNITAAN 3 (3-0-6)
(Marketing Research)

AMUAIAYVDINITIENAIANTADTIAY NTEUIUNITIENaIn ATesllolylun1sidy
na1n NslWeutealaualasinisidenaln  N1sITeRatARNIznsE AsUTERlaNateYa N3
A Y A A a v a (84 al a v o a v U
Wenldadflunuidemsinseideya N1508Es8UNTI98 Nsnanwddgliusuldluns

danisuazn1sandulanienisnaie

Importance of market research that affects businesse; market research

process; research tools; research proposal writing, research on individual case; data
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manipulation;  statistical method selection and data analysis, writing research report;

application of research results for management and marketing decision.
133-303  NIIAAIANISTINYAT 3 (3-0-6)

(Agricultural Marketing)

Aaa

AUAIAY Yo 1TuLAraIANINIINITAaIn JaduiiBnsnadanisinunsiazgsna
NYAT GNYULYBIAUAIMINNITINEAT NMIMTUARLYULAZIIANEUANEAT N15UTIAA N15dIe8N
N131a1AT0UA1NTUT NIV TLAUNIINITAAIANUAITINYATHAZTINUNYAT Tyniaz

guassAlunIsiRLInaININYAT

Importance of marketing institutions and organizations,  factors affecting
agriculture and agriculture business; types of agricultural products; cost and market price
of agricultural products; consumption; exporting; future market; use ofmarketing mix with
agriculture and agriculture business; problems and obstacles in development of agriculture

market.
133-305 ANSIANISIUVIY 3 (3-0-6)
(Sales Management)

UNUINKAEANUAIAYYBINITINBIANTVIE NIAINUALAINILAEEIUIYATLNITUIY N3
pdlauazn1sdneAmeuunulunisue NsuImsnuyanaluduingItestulieuy naenIunis

Uzl UNaIUYIntNguYY

Role and importance of sales organization; quota and sales territory; motivation
and sales incentives; personnel management involving sales department and evaluation

of personal selling.

133-401 NSIWUILALNANSAWFTUNITUNY 3 (3-0-6)
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(Advertising and Sales Promotion)

ANWUSLANIZYRINTIABAT USTnnYeIn1slava #ansenureInIslavanlneiasygna
wazdad N199HUADL2YAN N1SUTEIUNARKUNITIAYAN dnvauzlanIznIsduasuniIsusly
USTLAUA99 LU N15IURLERESNANTVBiDRMUANINTTUANES NTauasNunITue Usedllung

WHUNITALESUNNTVNY AADAIUANAUNUSTLTIINNT W NUNTERESUNNTUY

Characteristics of advertising; types of advertising, impacts of advertising on
economy and society; advertising plan; evaluation of advertising plan; characteristics of
sales promotion such as sales promotion plan for sales promotion activities; evaluation of

sales promotion plan; relationship of advertising and sales promotion.
133-407  &UuuUINITHATN 3 (3-0-6)
(Seminar in Marketing)

nATgikazeAusenedudgrinisnain msvisesanuienuilynmisnimane

NSPIULNUAITNAIALAZNITIANINTIUAN 7IABIVRIAUAITHAG

Analysis and discussion of marketing problems; writing report of marketing

problems from case studies; writing marketing plan and organizing marketing activities.
133-411  msdansladannduazdnnansLsy 3(3-0-6)

(Logistics and Supply Chain Management)

[ a a 14

LnAnnsEUIUNsiAdeuiTngRuuazdudanurdmandignainguilan Aanseu
Msindeuiiedudn 1iun nmsunisgnin stuuansaumaiiieladafind nsdanisAuiainds ns
JansTan nsvuds n1srdsdud Wusy Yeanansnsgatedudn guidnseatedudn nMsinnis
dwmaneiwu aulFiuTeunenisuded auAwAITUIMIgNAN NsLiiANAINNSIRY waznIs

anAuv

Concepts of raw materials and products movement from production base to
consumer market; activities of products movement including customer service, information

system for logistics, inventory management, materials handling, transportation, warehouse
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etc; distribution channels; distribution centers; supply chain management; competitive

advantages; customer service quality; business value and cost reduction.
133-412  n1sWaUINAnS 9l 3 (3-0-6)

(New Product Development)

ASHAILILALNTHULLINAR AN VN ANUNUNEVDINANNUN 1N TUNDUVBINTITIRIUN
NARAU YU N1FIANITHALUSHITOIANSNONAR TN INL N1SUSHISHNARD U9t vl N5 TANANIS
) a a [ 1 [~ % a (v ] %
AR UTDINARS UL N1sNedaUmaIntuniIsnsIvaeuaNUUlUlAveNdnSueilu n1sldna

ENENINTNAINENTURAR AUl ainaen9asTInveINEnfoet

Development and introduction of new products; definition of new products and
stages of new product development; management and administration of organization for
new products; new product management; measurement of new product performance;
market test of new product feasibility; marketing strategy of new products throughout life

cycle.

133-415 mﬁmmiﬂaqwémsmmm 3(3-0-6)

(Marketing Strategy Management)

wIAuAANNNIsAanadelund n1simunanagnsnIseatn laun naynsnandud
NAENSIIAT NAENSTDININITINTINUIEY NAENSNITARETUNITNAIN AaoAIUNTUITEULTDYE

‘1/1’1\‘1ﬂ’]ﬁ(ﬂa’]ﬂﬂﬁﬂiﬁiﬂmﬂﬂUﬂ’ﬁU%MWSﬂﬁimaﬁﬂLLﬁ%ﬂ’]iﬂ’JUﬂinNﬂWimﬁﬂﬂ

Concepts of modern marketing management; identification of marketing strategy
product strategy, price strategy, distribution strategy and promotion strategy;
implementation of new marketing information system in marketing management and

marketing control.
133-417 ANSANHANIZAIUNITAAN 3 (3-0-6)

(Special Topics in Marketing)

o =

enunisaataludagtuindnd@nwauls Seuinisda wazn1siesendyninig

nsnandagtu lngerdedeyaannunassingeg
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Current interesting topics in Marketing; analysis of current marketing problems

from several sources.
133-420 N3ANTUNUKAENITIANITUNAANBTUTINITIUNTULAY 3(3-0-6)

(Cross-Border Platform Operation and Management)

¢ A& Ave

WINNNITAMTUULNaNa SN UNSvgBlannsatind Miundinuwayldiusen

Y

WNSUANY AT IIULAEAISIANITIIUAITINUT LA NINTTUNITITUUNY FNUULVDIULNAAND T

mwwmﬂwmmaumammémmz%uq

Operation guidelines of various e-commerce cross-border platforms; use of
platforms to manage cross-border stores; planning activities; characteristics of platforms;

diversification of platforms.

133 - 426 nagndnsmanaiienuddy 3(3-0-6)
(Marketing Strategy for sustainability)
wnAnLazANdRvesIRaALiienmEIE Y MswWAsuLamgAnTIIUTEIINTg

mudsdunisnaiaiiiedinuuas Ly anﬂisu{{ﬁiﬂmﬁammﬁ’aﬁu nagnsnsnaaiion

a8y naneiumissdnduiiiiennudaiu msadanmdnuaiiionnuddurosuusus
Concepts and importance of marketing for sustainability; changing population

behavior towards sustainability; social and community marketing; consumer behavior for

sustainability; marketing strategies for sustainability; product positioning for sustainability;

brand image for sustainability

(3) NUINIVNABNLES

o = = a a A a a o v
UﬂﬁﬂﬂqﬁqmqiﬂLa@ﬂLifﬂ«ﬁ']EJ']GU’]ELWEL@V]L‘U@Ia@iﬂumﬂ’mmﬂqaﬂﬁﬂqﬂlﬂ
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4. S1YALIDYANAANTNITITIUTANIATFIUAMIAITTAUIANAN

a s =

4.1 AATFIUAMATTAVANANWN

(1) fuaug

1.1 TwwrAnnisuimsgstalunisvihoumudminevesiueguilanusuinveudoInTn uag

MIUUSUNVBY ESG (Environment, Social, Governance)

1.2 vhusugsianneusuidmanensiuundstiu (Sustainable Development Goals) lagildy

TR aNIINTTUTMSTINvale vy
1.3 Usgndannuiniensnanlun1sileguinun1InaIneg 1983 e sn

(2) ArunNnuee

2.1 Amsgvidoyaansaume (Data Analytics) Wasrunaylddeyey1usedivg (Artificial

Intelligence) Tusugsna
2.2 F0anInagInalanuuIuNYe
2.4 THw3esionisdeansnisnaiakuuysannisiiandgnangudming

2.5 PIEAUAENUTDINIINITIRIMUIewUUeaNlatkazeaulatl uwwannasy Tnglduudn

Y]

ANSNANARINA
(3) ANUISYFITY

3.1 WAAYPBNDNANUSURAYDURDITITN HULDY FIALLALAILINADY

3.2 ULAA90BNTIANUTBANGAIN UAZAINNYNABY

(4) fnudnuyazynna
4.1 Wuild3uazGousadnl
4.2 Ju
4.3 Ju

Aa @ vo
NAMALTURUY

@S%e eXlp ©

fiauduiUseneunsuasll Growth Mindset

4.4 LﬁuijﬁmmLi“]uﬁfﬂﬂWimmm‘ﬁﬂ%’uﬁﬂﬁluamumiaimmmﬁLﬂﬁaulﬂ
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4.2 ANUAAATIIYRINATNSNTITUVRWMANgAT (PLOS) AUNASIUARRAINITANEI

HAANSNT5IS8UTVY WINTFUAULATEAUGANFANN

nangns (PLOs) AUANNS AUYINYY AIUITLTITY AUEN YUY

uaAa

PLO1 TdwuwiAnns 1.1 3.1 4.1,4.2
U333 bUNTTINAUAY
wWhnnngvessuegsiinu
SURATDUABITTN LazmIul
YSUNU89 ESG (Environment,

Social, Governance)

PLO2 ﬁ%muqsﬁaﬁmaﬁu 1.2 31,32 42,43
whvnensiaun gy
(Sustainable Development
Goals) Tneldipsosiionanis

UImsgsneadiely

PLO3 AATzvideya 2.1 3.1,3.2 43
ansauwe (Data Analytics)

e waeldtaan

Usehiug (Artificial

Intelligence) Tunugsia

PLOA deansldognamunzay 22

AIUUTUNVDNY

PLO5 UsegndAAduinienig 1.3 3.1, 3.2 4.1,4.4
AAALUATTYULNUNITRAA

2E198519a55A

PLO6 ldimSesiionsdedns 2.4 3.1,3.2 4.1, 4.4
NIAAALUUYTINTLNELITH

nauanAndmanele

PLO7 18@UAHIUYBY 25 3.1, 3.2 41,44
NaNsInTMUNewU Ul
wareaulaunuknaneasy Tny

THuurAnnIsnalnfiale
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4.3 ununuanIn1staNlessEndenadnsn1sseuivamangns (PLOs) Aunadwsnisiseuseauluga

(MLOs)
luga naswsn1sguTszauluga (MLOs) | PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLOG | PLOT
Y v Y
ANty
nawdl 1 M uarnI1dedns v
NAuT 2 NIAMSWINTUANITTY v
21
nguit 3 nsduduszneuns v | v
WoAUEEY
nguIvuAY
luga BUS-1 1Walangsia MLOL ldparuddiuuinas| v
(Module BUS-1 General Uszaunisalaulugsialanuay
Business Foundation) nannisnatntieundyninay
AndulaniuaniunisalAfivun
MLO2 PJuiinUeydlufanisliuinig
NSUIFUA WAZNITHER
luga BUS-2 malulagnisiu MLO1 a3unensldndniesugenans | v v
warn15URyT (Module BUS-2 uN153ANT59509
Financial and Accountin cd o o«
s MLO2 uAlandifeniunskiueddns
Technology) o
nsaaulunannu wazn1sinns
NN
MLO3 fwann#dulaynaa
553U MERUlATRyaAa
AMFYAALAL MEFIARRNE 8INT
wanul wavndin o a0y
Tuga Bus-3 Adstansiudve MLO1 T4lUsunsumeaniiames vV v |V
wdudmsugsna (Module AATRUayaaaUme
Bus-3 Digital Transformation UyaUsehng wazn139a1nfava
for Business)) et iauetoyauas T ULHUTINA
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luga

NadWsN1sIseu3szAuluga (MLOS)

PLO1

PLO2

PLO3

PLO4

PLO5

PLO6

PLO7

ATUANNBIAUTENOUVRN Lean
Canvas
MLO2 aFureunuInvastoyatunis

o

Fuipdeunsnainfavia nsuIms
lasanslugafdvia uaznis
Uszgndld Al lugsfia

MLO3 Tnuiferdumsdnms
doya MIIATIERToYa N133ANTT
M3EdiA NIRAIARITa NTUTIMS
Tasanslugeddsiauas Al Litegsfia

leegnawnyay

9@ Bus-4 anMLIARBUNIA
5319 (Module Bus-4 Business

Environment)

MLO1 T¥adusiReafiunsanliuns
wazalggUuNIU NYMINTIAY waY
N133ANTSLBINAENS TUNITIUHY

Wanagnslanuaniunisnl

MLO2 seyngufuasuwuifnnaniy

m'ﬁﬁ@umﬂaqmémqqiﬁa

MLO3 TausiReafiunisanliuns
wazvilgUNIU NVIKNETIAA way
M39nNsnagnslunsaiy

gInalaegIumInzay

luga Bus-5 M3UsEnaunsuay
AU (Module Bus-5
Entrepreneurship and

Sustainability)

MLO1 Sugsialaglduuidn
WINNTTUTIDDNUUVUUNUFIY

g n1siaIL gy

(Sustainable Development Goals)

MLO2 vihedUTdlaiiedeansly
UL storytelling 1Agafiunis

IAN159E19898UVDITINI
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luga

NadWsN1sIseu3szAuluga (MLOS)

PLO1

PLO2

PLO3

PLO4

PLO5

PLO6

PLO7

9@ Bus-6 Uszaun1saliunin
N19UIM533n9 (Module Bus-6
Cooperative Education and

Work Experiences)

MLO1 Usggndviannis uwuifn uag
N3EUIUNTUIMITINAIUNS

UfuRnuassluanulsznounis

AYITIWLRANIL

luaa MKT-1 W3Anssun15nana b

gARING

MLO1 1 landnn1s3nn1snana
UIRNTIUAIAAIN NITIATIZINAN
wavUszgndlitefmuanagnduay
MURUAIIRATA

MLO2 Wrlauaznsesnuuuiiionis

#5995 HANTUN LAZNNTEDANTHIND

sl & A

a9 maRS NG sEY

MLO3 melnsigvidoyatile
ATUAYULNUNTARIA N1SAIMUANG
gNSNITNAIALYNITTEURNUNT

AANNBYNES1IETTA

I&IQ%’I MKT-2 ms%msmsmam

wuulausa

4 a

MLO1 Fiasginginssuguilan

a '

Jadun19nidnSnananszuIunis

v a

Fnaule unienisinduladeves
anAnlugaddvia

MLO2 mseenuuuLiieadiaiemde
nsdeansnanaiienidiude Wnwe
doansidvia uaznagnsnisnatamg
Honavadmsudedrusaulay
MLO3 Uszgndieiosiiodoans
AIAAA NITIAEAN LazN1TaLETY
M5y ledeansiinfisgnan

whasng

luga MKT-3 wnalulaguay

UINNTINNIINAIA

MLO1 wlauagldwnalulad
mimamLﬁaszhaiumﬁmmﬁaga
AN '3meﬁ%’a;ﬂamsmaml,ﬁa
msndula ﬁaaaﬁuagumsmaﬁgﬂ
wuueanlatuavesulay

MLO2 TwIAnnN1sann1see9nIg
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luga

NadWsN1sIseu3szAuluga (MLOS)

PLO1

PLO2

PLO3

PLO4

PLO5

PLO6

PLO7

mimmfﬂLﬁaﬂisqﬂﬁms%’mﬁmﬂw
Auanudemismainoenlal
wazooulay

MLO3 Wnlawmaliansvieeewlal
waveaulat uazuszyndiiiolinuny
nanAugEuLaanesulunain

saulatwazvnerutasnseanlan

a = =
AVIYNLGaDN

Tupa MKT-04 Nagnsn1snana
dmiugusznaunis(Marketing

Strategy for Entrepreneur)

MLO1 wrlanann1sinn1suinnssu
HARSUTILAEIIAN UasUseend
vdnmsiflefvunnagnsuianssy
NARAMY ATWARAU LazIIAn
MLO2 winlauagUssyndnannig
Jansmseaamndlugdidnnseding
LAENUNENERA TN
wnamrlosunasdodsnueaulay
MLO3 AaseninannuavUseendng
gNsN1IAAIN AImaInoEnesti

wazmaaidmnengu ey geeny

LLazﬂﬁju LGBTQ+ Lﬁ'amumu

ANSRANRAINSUNISUIENDUANS

luga MKT-05 nagnsni1snana

RWISNN

MLO1 AmszvimanauasUseend
nagnsauUszaunInaia 35nsdn
granaseninUseinalazaaialan
WAZMIINNITNTRAIATENING
Uszina uagmaialan

MLOZ iilanainuinisuasUseens

P

Wie MvuanagnsnsmaIndIvmsy
3309UTMT wavnsadanusun
UIN1S

MLO3 Fips1esiuasUssandnannis
InanngsniauazgmamnsuLile
MYUANALNSLALINLHUAAINTINT

LaSRAEINNTIN
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luga

NadWsN1sIseu3szAuluga (MLOS)

PLO1

PLO2

PLO3

PLO4

PLO5

PLO6

PLO7

luga MKT-06 n13Aanawuy D2C

(Direct to Consumer Marketing)

MLO1 ilandnnisusmsgndn
duius waluladiiten1sdanis e
NNTIUHUNAYNTNITUIINTYNAT

UNUTATNANUFUNUSHAS AL

=
2

:,JQ

MLO2 Tins1zsiuazUszandiile
mvuanguidmnglunisdanis
ARIANIATE NMIALEUNIT NagNS
paNAMNenss NMslideuaziatacle

#0a15n15989

MLO3 A1 HENINLINGDUNITAN
Uan LLasﬂisqﬂﬁLﬁaﬁmumﬂaqmé
M3TPnsmaNndUan nsdeans
nsmaneLdaysanmsiiensduan
NMSUITMIIINANFURUS Wans

IANSUTANTIUNISAIUEN
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M13199 4.4 WHUNLEAINITNTTANBANMUTURAYIUHNAANSNT5ISBUEI18797 (Curriculum Mapping)

[

AN UUNANYILAZAIANITANEI

¥ '
o o A =

Introductory (I): s1e3wfiflillomwierinveseauiiuguiisndusenisussg PLOs

4

' v
S A N W 1Y =

Reinforce (R): 183N LM NTONN YL TEAUNANNT

v

wanszauiuguisndusenisussy PLOs

Mastery (M):  efwnfiiiilevmierinuzidedniisndusienisussq PLOs
SWHIY Fadim PLO | PLO | PLO | PLO | PLO | PLO | PLO
1 2 3 4 5 6 7
U9 1 man1sAnwIn 1
103-111 | Mwdanguitugiu
%30 103-112 msdeansnudenguludiausesiu
(nsiiNadoUNBISINGUASLUUNIULN )
GE nguneuazn1sieas (Gund 1)
103201 | finweAdvadmiuenissed 21
GE ngunnsmssdiialuanassuil 21 Guil 1)
103301 | ndnufvgveuasughaneiiisaiionsiauni
ata)
GE ngunailugusznaumsiilennudsdiy (i
1)
laga BUS-1 Walangsna (Module BUS-1 General Business Foundation)
131-106 | n1sUQITUAU
135-101 | msuimsUszaunsaiauiiegsialan |
133-202 | #dNN15MaA |
U9 1 ananmsAnei 2
103-112 | Ms@vasn wsainguludinuszdniv R
MNEURIUNUTI NN dunmun) i
A58 103-113 NWITINGULNNITANY)
MAVINT GENGUATYILALANTHOHT
(v 2)
103-202 msenyideyauarnsBuiveeiosing
oy
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Y2IY

WY PLO | PLO | PLO | PLO | PLO | PLO PLO
1 2 3 4 5 6 7
GE ngumssadinluanssuil 21 Gl 2)
103-302 ﬂﬁiaaﬂLL‘U‘Uﬂ’]SﬁﬂL‘ﬁaﬁ%’muﬁjmﬂﬁml,azﬁqiﬁﬁﬂ‘iﬂﬂ
GE ﬂajmmw‘ﬂu;ﬁﬂizﬂaUﬂmﬁaﬂmué’qﬁu
Gl 2)
Iu@a BUS-2 L‘I/Iﬂiu‘laﬁmi@uuasmiﬁ'zy% (Module BUS-2 Financial and Accounting Technology)

132-203 | n1sugsiauwazmsasulunanyu | |
130-104 | iAsUgANEnsLiaN15IANI9gsAe |
130-303 | n1snnEeIns R |

N 2 aansaned 1

GE3 (Thai Students)

Fu@EnwiilUidendlf 1 (GenkEd

Electivel)

Ju@EnwlUdeans N 2 (GenEd

Elective?)

FudEnwiilUideangan 3 (GenkEd

Elective3)

Tuga Bus-3 Advianudwamdudmiugsia (Module Bus-3 (Digital Transformation for Business)

130-218

atn nMTnTziteyataslyauszAvgdmsu

U « M
3319
133-203 | nsmanddviakaynsasuNunndeya R R
134-304 | nsusmistasanslugaava R R

I 2 aanrsnen 2

Tuga Bus-4 8nMWLINGONNI9F3AA (Module Bus-4 Business Environment)

130-108

nsadunukarnITInnIslgguniu

R

130-302

NOUNYTINT
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eIV YoIv1 PLO | PLO | PLO | PLO | PLO | PLO | PLO
1 2 3 q 5 6 7
130-405 | N13IANTSLTINALNS R R R
Tuga MKT-1 winnssun1snaiatugadivia (Innovation Marketing in Digital Era)
133-301 | N1FAANITUIANTIUNITAAN M R R
133-413 | nmsdansuusudiiierudsdu R R R
133-416 | NMSVNUNUAIAIIALAZNNTIATIZITRYA M R R
I 3 mamsined 1
Tugpa Bus-5 M3UsENaUN1SHAZA21NEIEL (Module Bus-5 Entrepreneurship and Sustainability)
130-208 | prsUsgneunmsuazuinnssy M
130311 | msdansiiierudsdu R R
130-310 | msianizes Msdoasgsna uagnisiasareses M
Tupa MKT-2 msdeansnisnatauuulauin  (Module MKT-2 Hybrid Marketing Communication)
133-302 | wgAnssuguslnalugafivia R R R
(Consumer Behavior in Digital Era)
133421 | nsmanawilemuazledeailie (Content R M R
Marketing and Social Media)
133311 | Msdeansnisnan lawanuavduasunisue R M R
(Marketing Communication, Advertising and
Sale Promotion)
I 3 mamsAnend 2
Iu@a MKT-3 walulaguazuinnssunisnain (Module MKT-3 Technology and Marketing Innovation)
133-422 | mAlulagnenseaiauaznTinseiteya R R R
(Market Technology and Market Analysis)
133-308 N139ANITYINNNITHAIN (Marketing Channels R R M
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eIV YoIv1 PLO | PLO | PLO | PLO | PLO | PLO | PLO
1 2 3 q 5 6 7
Management)
133-423 | nagnsnisvieluemaavia (Sales Strategy in R R M
Digital Age)
Tupa Bus-6 Uszaunsalizndnnieu3nisgsia Module Bus-6 Cooperative Education and Work Experiences
130-490 | Cooperative Education Preparation R
(Ww3uannafne)
130-309 | NMSANYURNIZAIUNNNITUITITTIND R R R R
(Special Topic in Business Administration )
Anw1919799 133-309 ATun15RaIN
@i 1
@37 2
Uil 3 anan1sinunil 3 (ag3eu)
130-491 | annafnw M R R (M* | (M* | (M)*
(M)* FuegfunsufuRnuaniaiflinuszaunisal
STnnsmandigenndesiu PLO Talu PLO 5-7
I 4 anansAned 1
Iu@a MKT-4 Marketing Strategy for Entrepreneur)
133-404 | WinnssuAsInNIsRanSuaiLas1A1 (Product R R R
and Price Innovative Management) (FwLaan1)
133-425 | msaanamdvdaidnnsednd R R R
(E-commerce Marketing ) @Fwdan2)
133-418 | MsnamdmIuUseneums  (Entrepreneurial R R R
Marketing) @waen3)
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Y2IY

SHEIY PLO | PLO | PLO | PLO PLO | PLO PLO
1 2 3 q 5 6 7

MKT-0x* | 3w1@widen \den 1 luga 990 MKT-04 §is MKT-06 %38 Imidansieidn viseidionannviuindnanizvedyn

véngasluumiinendoasu / andumsdnunduiildiumnudiuseuannvdngss

Jvnden nuradnwnall

nguil 1 Mwinagnsieans
103-113 ﬂ’lmé’mqmﬁamiﬁﬂmmﬁmmi R
103-114 mMuSanguifionsiiaueuuuiionnn R
102121 |mwilnediensdeans R
103122 | nwilnewfionisinaue R
103-123 ﬂwwﬂlwaLﬁaﬁﬂizﬂaUﬂWi R
103-131 | mwdufiensdeansiudinusysiu |
103-141 | muwduludinuszdriu |
103-151 | msdeuldnnauiimesdmsunnau

nguil 2 masthsadinlumnsseil 21
103203 | enandunadledudsnulnauasdenulan |
103-204 | uyweduiusuaznIsRILIYAGNAMN
103-205 | Imavenludiinusyaniu |
103-206 | 81913 MIAUAGVAIN Uazn15eonManIeY
103-207 | ansiedllu@inusedniu |
103-208 | AdinAnusuaradaluiinusedniu |
103-209 | RaUzuazaunTiiiogurisnmuieiin |
103-210 | Heulneuazdrassdluge |
103-211 | leag @und wazfalznisaiduiie |

nguil 3 maduguszneunmsiiionudaiu
103-303 ATUIMITNITRUDL Y IYRAIA |
103-304 | \Ualanyuvulaznisiseuiiiuianssy | |
103-305 waluladddenilonsiaundideu | |
103306 | duwmesiinvesasindwasinaluladdansuzdmiu |

nnAY

103-307 WomaaeiiTinifiennudadiu
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SHEIY Fodn PLO | PLO | PLO| PLO | PLO | PLO | PLO
1 2 3 q 5 6 T
103-308 ATONYNNLTIFS19ATTA | |
103-208 | AdinAusuaradaluiinyusydniu !
103-209 ﬁa‘dzmeumiﬁaqw%mwLwiq?z'ﬁm |
103-210 Joylnonarorassdlugey |
103-211 loAy @115 wazAausn1saiudie |
a S = a
AVIYNLEABDN KUINIVILRNIS
Tuga MKT-05 NAgNSAIIAAIALRNIENIN
133-310 A1SHAINTENINUTENALAENITHAA AN R R R
133-405 AINAINUSNITWALNTASIHLUTUAUSANS R R R
133-419 mimamqiﬁ%agqmammiu R R R
Iu@a MKT-06 nassaalluu D2C
133-425 NSUITINSNANEUTUS R R R
133-406 ATNAIANIINTS R R R
133-410 A159RNNSHAINAIUEN R R R
newme *nsalgiseulinnunseudiRnuaniafinuiuivdiniseseuanuniesnaniafinw @a1unse

amzilgunareenujuiinuaniadnululin 3 maSeugaIeu dellledls

wag ** 191151873 M ULHUES 8UYRITUlUTN 4 Anaseun 2 waamstleussulugulutan 4 e

a a
b3YUN 1

vangnsuIMIsgsNavadin 8191390150810 vangnsuiuUse w.a. 2567

URIINYIRYFEINU 93




nunil 4 N13IANTEUIUNTITEUS

1. WAUNISHIEU

NaNgATUITMNIESNAV A

419139159810 Bangns 4 U

N 1 Aaensanen 1

WY Fo3vn ein
GE1(Thai Students)

103-111 | Mwidanguitugu 3

%30 103-112 Msdeasniudanguludinlsed i
(NSAUANAADUNI B SINGUASWUURIULN Q)
GE nzjummu,azmsﬁ'ami (il 1)

103-201 | vinweRdviadmiummsei 21 3
GE ngun1sass@inluanassudl 21 (Guail 1)

103-301 | vdnuugveaasugianeifisaiienswanidsbu 3
GE nEjumw‘fluﬁﬁﬂszﬂaimmﬁammé‘i’aﬁu (3wl 1)

Iu@a BUS-1 Lﬂﬂianqiﬁﬂ (General Business Foundation)

131-106 ﬂﬂiﬁﬂg%%uﬁ (Principles of Accounting) 3

135-101 | msusmsUszaunsalauiiiogsialan 3
(Human Experience Management for Global Business )

133-202 nann1snata (Principles of Marketing) 3

39 18
U 1 mamsfnuil 2

WY Fo3un wiqenn
GE2 (Thai Students)

103-112 | msfeasnudanguludiausydr i 3
vnaeURIUNaeuvAnedeimun) ThaeaSeu 103-113 nwidngu
ilemsAnwimainns GEnguanwaznnsiesns (Bl 2)

103-202 ma’imiwzﬁ%’ayjaLLazmiL%‘EJuisumm%ﬁﬂitﬁmﬁu 3
GE ngumsmsedinluanasseil 21 Gl 2)
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N 1 a1an1sanefl 2 ()

103-302 | n1seonkuUNsAReas L innsIuwargsAalu 3

GE ngun1siliugusznaunisiivenduddu (Gl 2)

Im@a BUS-2 Lﬂﬂiuiaﬁn'ﬁﬁuu,aznﬁﬁ'mﬁ (Financial and Accounting Technology)

132-203 | n1sRugsnawazn1samulunainiu 3

(Corporate Finance and Capital Market Investment)

130-104 | LATWgMARSINONITIANITIINT 3

(Economics for Business Management)

130-303 A15A1881N5 (Taxation) 3

EIEY 18

N 2 aansanen 1

AU IBIYN WU

GE3 (Thai Students)

dnwly | Sndnwvhluidensafi 1 (GenEd Electivel) 3
@ ludensafi 2 (GenEd Elective?) 3
SednwlUIEensaf 3 (GenEd Elective3) 3

Tuga Bus-3 Adviansudnaidudniugsia (Digital Transformation for Business)

o

130-218 | @dn n1yimsendeyawas Uy useivgdmiugsia 3

<3

(Statistics, Data Analytics and Al for Business)

a Y 1

133-203 mammm%waLLazmiaiNLLmumwﬁaga 3

(Digital Marketing and Data Visualization)

134-304 | nsuImstasenisiugARaia 3

(Project Management in Digital Age)

EIEY 18
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N 2 aransanen 2

SRAIY Fodun wuwNA
luga Bus-4 #11WKINGRUN4TINY (Business Environment)
130-108 | MIALHuNULAZN1SIANTILERUNIY 3
(Operations and Supply Chain Management)
130-302 | ngunegsna (Business Law) 3
130-405 mﬁmﬂ’lil,%ﬂﬂaqwﬁ (Strategic Management) 3
Taga MKT-1 winnssunisaainlugandina (Innovation Marketing in Digital Era)
133-301 | NMIIANITUTANTIUNTIAAM (Innovative Marketing Management) 3
133413 | nsdnsuusudiiieninudsdu (Brand Management for Sustainable) 3
NMTIUHUNITAIALANITIAT I TBYE 3
133-416
(Marketing Planning and Data Analysis)
ERLY 18
I 3 mamsinenil 1
SRAIY Fodw w2
Iu@a Bus-5 N15U52naunisuazanudediy (Entrepreneurship and Sustainability)
130-208 | N1sUsENaUNITHAZUIANTIY 3
(Entrepreneurship and Innovation)
130-310 | maianides ﬂﬂiﬁ@ﬁﬁﬁqiﬁﬁ] WAZNITLDTIINDTDY 3
(Storytelling, Negotiation and Business Communication)
130-311 | msdanissitennudsBu (Managing Sustainably) 3

Iu@a MKT-2 n1saeansnisaanasuulauin ( Hybrid Marketing Communication)

133-302 | wa@nssuguslnalugadivia (Consumer Behavior in Digital Era) 3
133-421 nsnanallenuazluiduaiiiie (Content Marketing and Social 3
Media)
133-311 | nsEeansNsnann luwaniavdauaiunisvig (Marketing 3
Communication, Advertising and Sale Promotion)
59 18
vangnsuIMIsgsNavadin 8191390150810 vangnsuiuUse w.a. 2567
UMV INY 1A 96




N 3 aransanen 2

SRAIY Fodun nuwnA
Taga MKT-3 walulaguazudnnssunisnain
(Module MKT-3 Technology and Marketing Innovation)
133-422 | wAlulagn1ansnainuan1siasiziveya 3
(Market Technology and Market Analysis)
133-308 N1TAANIIVINIINITRAIA (Marketing Channels Management) 3
133-423 nagnsnsuelugaRaTia (Sales Strategy in Digital Age) 3
Tapa Bus-6 Useaun13alignTnNIeuINISSsne
Module Bus-6 Cooperative Education and Work Experiences
130-490 WIsNannaAn®Y) (Cooperative Education Preparation) 1
130-309 NSANYIANIEAUNINNITUITISEIND (Special Topic in Business 3
Administration ) (Anw13%1 133-309 N15398N15981A)
A FONLETIVT 1 3
I NARNLETIVT 2 3
591 19
Wi 4 mamsineii 1
SHAIYN Fodw w2
130-491 aunafne (Cooperative Education) 5
594 5

I 4 aransanen 2

a A a A A o 44' a
BWLABNINYIVIAIUN ﬂi@sﬁ‘WLa@ﬂﬁaﬂiﬁ(ﬂiau (3791 9 un.)

Iuga MKT-4 Marketing Strategy for Entrepreneur) 3¥13nidan 1 Im@a 970 MKT-04-06 %38

133-404 WINNTTUNTINNINERA T ILAZ 1A 3
(Product and Price Innovative Management) @widen1)

133-424 | mspananaledidnnsaing (E-commerce Marketing)  @widen2) 3

133-418 nsnandmIugUsEnaunis (Entrepreneurial Marketing) @widon3) 3

594 9
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aunsaamzilsunazeanufjifnuaniafneluln 3 saeugaieu daillasld uaz

** (911518310 UH LT IUVITUUN 4 ArABeun 2 nasnsiisuseulusuluidi 4 anadeun 1

ANUANTIHUNSESBUsa UL

wNunIsISEUNTaNUfURauAY UM 3 avanisAnen 3 (F29n3au)

Uil 3 man1sAnwggiou
WY Fo3vn qenn
130-491 annafne (Cooperative Education) 5
594 5
Uit 4 mamsAnunil 1
WY Fo3vn nein
ITWAeN 1 3
WFWERN 2 3
FWEeN 3 3
594 9
2. NagNsn1EULAZNITUITIIUNE
A51971 4.1 nagndnisdeunazn1sUszdiuna aunadwsnsiieul (PLOS)
PLO nagnsnN1saau AnsUsTEiuKg
PLO 1 MWuwnAnms | - usseneuuuiiduius efse | - maneusinuluduisey
UIM553NaLUNIg linou T A
* - Myaoudasluaieu
POUATMINGS | 1405 80w vdeusedutiam
o ° - MFARUNANNIALAZADUUAIENA
IUBEIHATI (Problem-Based / Case-Based) )
SUnmouR i (Summative Assessment )

R -a519UsEaUN TS EUIAN
LAZAIUUIUNUDY ESG . .
A01UN15UNa 09l UUTLL AU
(Environment, Social,
339
Governance)

- afUTEeMLUIAnTaATY

- ypuvaneulrdnAnwAuAIN

MUayanignulaIuazaeiy

- TAs99U

Y

- UnANWIUIZIUAULDY

- AnunTIaLIngUIEaAng
1393 (Formative Assessment)

d‘ Y v = IS % o o
wieldnAnwiiveyaleundu dmsu
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PLO nagNsNIsHaY WnsUsTiiukg

soulall TBmsia nsuaamth
hauevthduiFou - MmsRnuURnuluanuUsenoauns
-oAunsNANUIATE MIFLT | - FuaemgRnssunIsIAL N5
waunY LarnsufuRnu andula warn1svitaungusIuiu

a a wa gj al
nnseleu / wuufuntutuseu

AoAunsnUsERuANLSURAYEU

sodanuluUNS YU
PLO 2 vuNugsnan | - ussenglaggliedsnny/ - YUNUGINA Lean canvas
AaUSULNLNENIS HUsENaUNS X v e o -

g - 1515309 Tngldunfnuinnssuas
PO v ‘s v g .

- @9NUTEAEUNTASEUZAN P9NKUY VUTIUgILTIINNI T

(Sustainable

'
o A

& a < a
amum‘imf\ﬁﬂu‘ﬂ‘igLWW‘NQW"\] P98y (Sustainable Development
Development Goals)

L4 - aoulneldlassau (Project- Goals)
IneldiAInetionienis )
-  ua Based / Activity-Based) t® - Uszmefletng Project
UIMsgsnaadelvy R
uﬂﬂqmuwuumuqmﬁ] Management Ready pantususedlag

“taunineulrmindneiAauadnm | Project Management Institute (PMI)

¥ 1% 1 1 6
magamammmLLaummuaaulau _UsenadeTas Entrepreneurship

-NNFUITNLRUUTURAURUS and Small Business aantususaslag
aAUselanaU Pearson VUE
AATANTUANITINAUIENIN | - ArseausianulutuiSey
1n@Anw1 (Problem-Based / Case- o -

- PJnAnwUseiiunuLeg
Based)

. - AUANIMTAUINQUITEANANTS
Unauentntuseu o . _
138U3 (Formative Assessment)
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PLO

nagNsNIsHaY

A5n1sUssiiumng

35n197m Tmsuatamin

- ANTdY

L84

PLO 3 JAs1¥1vaya
d@nsauwe (Data
Analytics) Wesduuay
Tl UseRvg
(Artificial Intelligence)

lusugsna

- AnUunldlusunsumeniivmnes
Wwoules malulagidvialunis
U wagN15INNSUoYai

Antuasslugsia

- ussenekaginUfuRNslY
\A3DILBYOUNLITHAY

Jygusehvgamsunuinginis

o9

o =

Toya WanTeazianisteya
JUBUUAN 9 Aindunsnngluuas

ABUDNDIANS

- Hanunldmelulagndiariglunig
AmuINszUIUNITYINIU BSans

adula

EC

- YsznatleUns Meta Certified
Digital Marketing Associate 88n

Tususeslag Pearson VUE

- nsmeudanuludusey

- MndsuypyluasyU

- N15@dU (Summative Assessment)

- AUAITANIRgUTEaIANT
1593 (Formative Assessment)
Wielsiindnuniideyatloundu Lite
Wawnwes lagudaingussan

3501579 Tnsuaanii

PLO 4 #»a15knaeng
WL AUANNUSUNUD

J1U

Tdnsdlfnw wieuszinutym

(Problem-Based / Case-Based)
¥ € a b4

-ATNUTEAUNTAUSHUSIN

¢ o <
anrun1saldnasslulsgiiunis

HoaINN9TINUALIITADTON

- wauaduIAle storytelling LAY

N153AN13ANUEETUVDITINA

- Usgmadedmns Communication
Skills for Business aantususadlng

Pearson VUE

- dunmnsal : SN lunns

#0819 LATNITRATNDTBN

a [J [ =
- WEANTIUNITYINULUUNY
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PLO

nagNsNIsHaY

A5n1sUssiiumng

- ANTUNEUDNUNNO UG

PLO 5 Ussenindny3
N9NITAAIALUNTT
WHUBNUNITHANNDEN

A519855A

UFSEERUUTUSAUNUS aAUse
1ARDU Lay/%30 AN
NSAANWITINAUTETIINTNANY
(Problem-Based / Case-Based)
-a3eUsraumIaiiseusiuain
anunsaldnasdlulseiunia

509

»CN

“UauningulmindnwiAuAIIm
Toyamunuiasaraitueaulal
Anvhiaventhdudou
-goulaglalaseay Weulaunis
MANBE1IES19855A (Project-
Based / Activity-Based) e
lugnisindiasizinagiauoui?
N sAUeynn
SANNUATIHBLIAIUASIUNS B LAY
ANTAsUTINOUNINY

- @oAunsnUsTRUANLSURAYEU
FOFIALLALISUTITUNNNITAAN
Tuuniseu

-vuangseileu / kU uslu

$
YULIYY

-NN3EOU (Summative Ass)
-AVUATININLINGUTEAIANTT
L%'qu%; (Formative Assessment)
Wielsiindnunildeyatioundu dmsu
NI LAgkIaingUIzan
Bnsin insvaran
-MSLAUBLATIY WNUNITAAINLD
#519835ALUANIUNITINAINDTI 21N
A Ukazn1sURUR Ingldinaminigli
AZLUULUUFUIA (Rubric scoring)
FanangAnssun1svineiiteuning
waENI5YIUNENTINAY
-FanangAnsIuNISUISEUATIHBNIAY

-Usziiiuannyadnuae MsUIEue

PLO 6 1dip3eilonis
A0anSMINAIALUY
UIUINSENRINEY

andnguidmangla

UssENgLUUTUFuNUS iUy
1AMDU WaL/Y38 AT
ATUANYITINAUSEWINITNANY
(Problem-Based / Case-Based)
-a39UsrauMIaisEuFHIuNAIN
6 o <@
a@07uN15aiaNaegluUs e U

3319

-N1388U (Summative Ass)
-ANUATINENAN IR UTEAIANTT
\39U3 (Formative Assessment)

A § Yo = Ny v o W
e ltinAnwiiveyaleundu dmsu
MsLIAULeY lguisingusvasd
BN5In et

578974 1A99U Project Based Wa
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PLO

nagNsNIsHaY

A5n1sUssiiumng

“wpurmeulminAnwiAuaIm
Toyamunuiasarasiueaulal
Fndnauenthtudou
-goulagldlassnu(Project-Based
/ Activity-Based) N1359a1aLa4
gmmmﬁaﬁaamﬁﬁﬁa
naudiwing anumssidiasaile
lugnisindiasizinasiauoui?
N sAUeynn
“@oAuNsnUsTAUANUSURAYDU
FOAIANLAZATYTITUNINITAAA
Tuuniseu

-vuangseileu / wunuuaty
Fudou
Annstauenthsudeu
-ANUATIFDLIAIUATIUS B ULAE

NTASIUALDUNINE

nsliiedesilefioansiitoitriisgndn
NHaNULaNITULUR Tneldinou
nshirzuuukuuIUSA (Rubric
scoring)
HanangAnssun1svineiiseunung
wazN1YINUNENTINAY
AUNANGANTIUNITANIHUATIIDLIAN

-UszluNUARNLAY wayn15uLEUe

PLO 7 Me&UAHIU
YDINNATIAINUNY
wuueenlatuay
poulauNIy
unannesu lagly

Y

LUIAAATITAAIARINA

5]

v 6

UsIEN8LUUIUSduTUS aiiuse
19MDU WaL/YN38 AT
ATUANYITINAUSEWINITNANY
(Problem-Based / Case-Based)

v € a v
-A3NUTEAUNITULTEUFHIUDIN

6 o <

A0NUN1TUINABI U TLAUNNY
339
“pUNINEULAIN ANy AUAIIN
UOYAMILAULDINBUNNLITY
Project Based Rnn15lgiASesile
Asnaneaulatiile INuNgEuAN
1 1 & A s
NutRanseaulatvienanlall

lngasneuszaunsaiiseusaiu

-NN3ERU (Summative Ass)
AU IR UTTAIANTS
1383 (Formative Assessment)
Wielsiindnunildeyatloundu dmsu
nsiawnues lngudsingUseasd
W/NTIn nsaiamtn

-518974U Project Based WagNAIIUNTT
MeRNUJIRMNA WM IR 31N
HaUkazn1sURUR Iagldinaeiniglv
AZLUULUUFUIA (Rubric scoring)
HunangAnssunisvhendiseunang
wazNIFYInUNaNTINAY

HUNANGFNTTUNITT NI UATIADLIAT
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PLO nagNsNIsHaY WnsUsTiiukg

GAMTRRFDRRIN ~UsslllunyeAanuay Wagnstlaue
Anvhiauonhdudou
“danunsnUsEiRuANNSURATaU
FOAIANLAZATYTITUNINITAAA
Tuuniseu

-nuangseileu / wuiufuaty
Fuidou
-ANUATIRBLIATtUMTIS B ULAY

NTASUANDUNINE

3. asadsenauLnNednuUsTauUNIsainIAawIY (annafnuen)

ingasuIMIsgINatudin anvniseanivualiindnwynaudesiuszaunisalninawis lny
amzifoussulusedvselull ewduaddiidudadaniivszaunisallin@nnewdignisvinnu
999
130-490 W3ENanAafne) (Cooperative Education Preparation)

130-491 aunafne (Cooperative Education)

3.1 wasguRansiseuivesussaunsalniaauiy

[

AuaanisluranisiseuivesUsraunsalninauuvestinfny i ol
1) namsiseuiinuaug
- Usgndnannis LuIRnUIMsIINIRIIeikastauawnuAlymisegamungay
2) HaNSIREUIAUTINYY
- @1u190USUM TN AUAIUNTILA T I USTINDIANIINNETAUSUN VRN N LINE DY
nsviaula
- fvnwlumsiemsidienisinaulasaznisuityvianiendh
~ gansadeansiensila MIYA N1358U NSl kasnisiaueliegaliusydnsnim

= ¥ = a wa ¥ ]
- anunsaidenidmalulagansauwmelunisufifnulasgiamunzau
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3) WANISISEUIAUITTITY
- IPNUTRFRIFITH
- Ity aswionan WwInngeideuvetesfnishasdiny
- Innusuiinveusiodeny
4) HaN1SIEUINUAN YL UAAS
- fuyweduiug aunsavihausuiugauld
a va v a YY) Yy 1o« a a
- aunsaufuinusazsuRaveulununlisuteuninglasg1aivssavana

- TH5uaviSeuiadlng

3.2 9241780

PnAnuNiseusredsrannadne daudutnfneduln 3 - 4 Tlunrsamezideusiedviania

= o ¢ v | a 44' ' a v o
Anw UndEnwidesliissusedndulaludisianfediunuy

o/

4. YaMRUANYINUNITNIIATIUNTIVY

Laidl
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5.1 9 AUVUILETANIAIVEIRIRNTE

o/ o/

5.1.1 ¥2 wwana 1avuszandiinsuszunvy Aunte LasAnqAinSANE1Y9R1SIRUNnYaUNANg NS

a6u | Aunia Yo-dina wudszdndn | Amdl d1v/ddu mszeuaauly | WaewuneIgIng
WIS Uszuvu - wangans (Vy./ | 9% 6151,97U4398,
(W8/U19/119677) (1384 /nau gna (
FUa9i) UNANNIVINTG*
70
degaly Jaguiu | USuuye
Agn)
1 A UNATIUYITIN UITNAN | 31002005500 | 5. U0 TzazmAlafing) uning1dy 9 9 D199 LNULAN
AR walulagnseaounanszunsinile 2558 AARUIN
¢ Ud.4. Mﬂ?%ﬂﬂqﬁﬂLﬂUmiﬂqﬁmg 2541
59
s MInan W Inendealeissssunssy 2547
(N15pann)
NY.U UIM3TININTNEAT WInedewdly 2537
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A6U | Aunie ¥o-ana wudszdndn | AMqdl d19/aanduy mszeugauly | We9unIeIvINg
ABINS Uszyvu o 4 wangns (Vy./ | 819 §151,97498
(U18/419/419617) (584 /Unau o ( ’ ’
o g a
A NAMUIYINTG*
7N #UAN) UNANIBINIG
degaly Jagun | Yuuw
Agn)
3 - YIYLBNAN WU 310220085xxxx 5.4l UNINYIFUNEATAANS 2506 9 9 S99 URULRY
US.U AMMANA UNINEEBSITU 2540 MARUIN
4 - YIEANINUTTT AuATEIRTY | 310010019xxx | US4 UNINeNduaeN 2546 12 12 BRRGRSTHITEEY
US.U. AMSRULAZAISEUIANS  UINeNdeaeny 2543 AMANWIN
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) M.Sc. Digital Marketing, Nottingham Trent , aMANWIN
England. University, 2563
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5.1.2 %9 ana lvUszdniiuszvvu dAuiuazangAivese1a1sduszavangns

YA TR T Ya-ana GLATEEERI AR d1v/aadu/Anau aszauaauly NAITUNINIYINTT 817 6137
WU Uszy1vu wangns (va./ AUATY, UNANIYVINTG
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el dasi
degaly )
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5.2 N1SMTPUNITANN5U12158 lnad
1 N1SLATEUNITAMNSUDI158 Ind
1.1 amsdlvinnaudilusunsudgaiiva Usznaudog a1

111 unumvihfikazasuiiaveutesenansdmusiusi

1.1.2 @nguselovuvaseansduasngssiloudg o

1.1.3 %angns MITANISITEUNITADU WaERANTTUAN 9 VDI ING Ry

1.1.4 fnsdavinenansiiugiiodmsuverasdlul (giloasseussuenasd)

1.2 woumnsannsdfonlanuduenssfibes Taefuthd deil

1.2.1 TfuugihuazmsUinwiiioeuiiasusunueadingmaduenanse

122 Wénuzimarlidrfuniseusumsaousianianguf wazniaufon

1.2.3 Uszliukazfnauauinmtlunisufiinuuese1arsding

1.3 prsadumsnmulaansd
9197138nnAuldFUN TR lufuAsEsunsaeu AnuiTiviualTy Wnvefifiadl

dmsuniaduerasdlundnans saenaufiinside lnedananssuimuiivinis fail

1.3.1 advayulidisiunseusy Yssyadvimasneluuming de

1.3.2 atuayulidisiunseusy Ussgadvinisaeuenunine sy

1.3.3 aduauulvdnwigau sususeUszine

1.3.4 atuayulivihauidy

135 wupihmuidesns 4 fanglusaznisusnmineds

136 $msmAdetuennssluanesineg nuneuenumine de uasifusinany

137 atuayunsdniiulse suenanuidendusagassme

1.3.8 %’mﬁﬂﬁ’mﬁ’];:Iﬂizmumu%mmﬂmzLﬁaﬁiaaaﬂmisﬂuﬂ’ﬁﬁﬁé’]’a
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4. JUUTZUIUNULLNL

2567 2568 2569 2570 2571
UUINIB5U
1. ﬂlﬂﬂ’]ﬁ;ﬂmiﬁﬂ‘iﬁ 1,965,000.00 3,665,500.00 5,276,500.00 6,798,000.00 6,798,000.00
2. ATNUILNH 4,455,000.00 8,687,250.00 12,696,750.00 | 16,483,500.00 16,483,500.00
3. JueAnULIINTFUIA Laidl Laidi Laidl 1aidl Laidl
iﬁmﬁgﬁéu 6,420,000.00 12,352,750.00 17,973,250.00 | 23,281,500.00 23,281,500.00
ey Teladeriindnwnasavanans 251,750.00 U
RUINTI18T1Y 2567 2568 2569 2570 2571
1. A MINYAUNISHER
Y . 2,850,000.00 5,557,500.00 8,122,500.00 10,545,000.00 | 10,545,000.00
U9 (AEDU)
2. ANMI8AIUNITITY 300,000.00 585,000.00 855,000.00 1,110,000.00 1,110,000.00
3. AlgI18AUUSANS
- 100,000.00 195,000.00 285,000.00 370,000.00 370,000.00
AT
4. Anlgangimuyingunge
o 50,000.00 97,500.00 142,500.00 185,000.00 185,000.00
AaUIAUTITU
5. {ugAnNUU Laidd Laidd Laidd i L
6. Alga8BUS (AN
e . 700,000.00 1,365,000.00 1,995,000.00 2,590,000.00 2,590,000.00

LATDILD YUAT)
SAINVEU 4,000,000.00 7,800,000.00 11,400,000.00 14,800,000.00 | 14,800,000.00

MNEwe A lganesemtnAnyInaenvanams 160,000.00 Un
E— U
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D FU 1.00
F 1214 0

[

AL F agnsevinlaeail

UnAnwnaeULAzEOUAN YIS013IRlUNTTHOU

Y

- in@nwveaeulilasusuifnnesnisun

Y

= N a v d' Yo v a 1 a I v a
- Uﬂﬂﬂw"l‘lﬂJQJﬁWﬁLmqﬁ@ULu@ﬂﬁ]’]ﬂl@iUﬂqimﬂauﬁl'ﬂ"]"lnaqLiﬂu‘lmﬂfliaﬂag 80 1'145']8']657

(%
(Y Y [ 1

1.3 NN IAUTUYIR 8 AIna1 Tute 1.2 La1 NaN1TANYIVDITIBIWINTN 9 91992

wanslamedydnualseluil

vangnsuIMIsgsnavadin 8191390159810 vangnsuiuUse w.a. 2567

UNIINYIRYTELIIU 113



foyanwal AUNLUE

W inoeulpelasuayd®  (Withdraw with Permission)
S nmsSewduiinela  (Satisfactory)
U msBeuldiBuiinela  (Unsatisfactory)

| mydanaldanysal  (Incomplete)

P nsaeudaliduan  (n Progress)
AU N15aMLLU8ULNDI LR (Audit)

2. ATTUAUNITNINTAUNIAMUINLY AFIUATY VBINTUTZAUNE

[

= &
UATSUIUNTITANU

2.1 ANENIIUNITUIMISNANGAS MAuAnaule1sdaeulsarsed¥ MUAIENIS
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ﬂ’J’]ZLIL‘ViiJ’]%ﬁllL‘ﬁuﬁﬁimﬁUﬁﬁﬂu%ﬂﬂu

Y 9

2.3 vangasinisimuaszeziiarlun1sussidiunandaau Inge11sddaouazuddly

a

A EUNIIUTIMIMUANTTAINY NFHOUNANAIA Wagn1saeulaiy waziinsdeasludadiseu

2.4 \fan15d0U N33 ka1 TUTHRUNALESEY ANENTTUNTNAINVENEATHAZLIATEIY
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Andunswibusaly
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= & o

3.1 dnfAnwndianslasulsayaifesinuandfinsudiu el

vangnsuIMIsgsnavadin 8191390159810 vangnsuiuUse w.a. 2567

UNIINYIRYTELIIU 114
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4. N5EUUNTEUGY (Verification) 1IATFIUNAENSNTTITEUIANNAIANIIVDINENGAS

A U . . % 1 a b4 £y = 1 r-:’lj
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= Ao W . . o g = o o
M990 7.1 nssuunsaueu (Verification) Nqﬂiﬁquwaawaﬂ"liliﬂugﬂaﬁﬂaﬂgﬁi

PLOs waé’ws‘mn’%auj’jmué’ﬁu%’u (Stage LO)
Uil 1 Uil 2 Uil 3 U4
PLO 1 luwiAnnis -ldvdnnasldmaug | - Mwdnnsdndunisuar | - Uszgndldainuinig | - Uszendld
UImsgsialunisviiau AULATUEANEASATS | Yasldguniu ngrang uinisgsialunisvin | anuinie
mandmanevesuegiedl | UsmsUszaunisalay | 309 wAENSINNSTING | TAssnu/Ady UImsgsialu
AMUSURAYEURDIVITN R"ann1sAane | ENSUMTILAI nsUURaL
UAYANUTUNURY ESG WisHgAEans N3N \haneeeadin ludsenauns
(Environment, Social, N8 N15ea19 W SullavousiodnTnuas WIDANU-
Governance) uitymuasiaduly | ANUIUNEI ESG 2y
Y n"50da34la

ANUEDIUNISOIN

ANVUA
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- EAUBUHUGINY
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-lnann1suaswuIfn
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dsgnoauniskay
UTNNITU N159ANTT
Wiemaudadu lunis
35ugsRaLulAn SDG

WAZHIULUINIG ESG

PLO 3 Ans1eviteya
arvauna (Data
Analytics) {Eosduuarld
UayayUsehing Artificial
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T
o~

ldimalula g
aduayunisiseus

wazNTYIIUNLgIY

- AnTeidoyaansaume
(Data Analytics) way
Uyausshivg (Artificial
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Wemshesesviuay

Wauedeyaniegsng

PLO 4 #eansléaeng

WLNZFNANNUTUNUDNY
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PLOs waé’wé’mu’%auj’jmué’ﬁu%y'u (Stage LO)
U 1 i 2 Ui 3 Ui 4
Wisngay V995N
PLO5 Ussgndanui - Wilandnnisiang - Uszand
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LALIUNUAITAAN .
- Wlauagnseonuuy LERRRL
Wensas1emswanSa Usgnauns
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Namﬁmﬁ&gﬁu aa’]uﬂqjgﬂ
- mIAzideyaLile 034
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a519assn
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NAAWSN5ISBUIAUEAULY (Stage LO)
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Wensdndule vy
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PLO1 - Usznetlotns Project Management Ready eanlususedlng

Project Management Institute (PMI)
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2.115UsEIHUNG
nsufiRauem
Aafnw 970 3

e lawn 1)
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L -4 v o 5’9
PLOs NAaNSN13I38UTAMUERNUTY (Stage LO)
Un 1 n 2 n 3 Un 4
1ag Pearson VUE funugany
o . Jsgnauns 2)
PLO3- UseniAlauns Meta Certified Digital Marketing Associate @an
9191581
lususeslay Pearson VUE .
NNGAT WA 3)
PLO4- Usgnatlatns Communication Skills for Business aanlususaslag ASIUNINANIIN
Pearson VUE FUNFANNIFANYN
G
Mo
5Usziudy - WUUIAEBY - panunlimalulad - mMsUsllukalasny | -lAssuEnng
ANUENNTOYOWLLEY | AdviaYIglunsu AUUTMSEINY/ Y | Anw
%A Busl way 9 NSTUIUNITIINOIU %30 (378911398N150819)
Bus2 nsendula - HaUAUIALD
o storytelling tRgafiuns
- NS LAUDNAITULNY
- . IANITANEIBUVDY
5578 TugUves Business
5319
Model Canvas / Lean ’
Canvas -bUUNAADUY
A IUENLNTOVDINULDY
- WUUVIAABU
¥n Bush
AIUENLNTOVDINULDY :
YM Bus3 wag yn Busd
- WUUVIAABUAY
ANUNTDVBIRULEY YA
MKTL “LUUNAEDY
ANAINITOVOINULDY
Yn MKTZ wag MKT 3
NUTINISIALAS SSLAUASLUUAASOY | -SEAUASIULAILASONAY | -SEAUAZLULAILASDY
UsziSiuna ay 70 Juld 70 Fuly ay 70 Auly
- Uszilluanmsdniaue | - nsuauelassn/
wugsna nsUsediuld | 39 wnewt Rubric
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PLOs NAAWSN5ISBUIAUEAULY (Stage LO)
Un 1 n 2 n 3 Un 4
Marking Scheme wag Scoring lngaRvs
Rubric Scoring tneufives | nssunsinduinase
AssunSERALTIAGL WHNAY AZLUUNIUTEAU
WAIAY ATUULEIUTEAU 3 | 3 BuluannAzuu 5
U 1nAzLuY 5 LUUMPRBLYAMKT 4
WUUNRARUYAMKT YAl | 2 uaw3 fadld tnowt
foale Lnewst Rubric Rubric Scoring lags@
Scoring lnguRAuDg YOINTIUNIHART]
AssunISERAUTIAQL AMIZ WANAY AL
AR AZLULAIUSEAU 3 | Wusesu 3 Juld 910
JulU nAgLuL 5 ALY 5
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Business Clinic Clinic (@dunulaemuy | Business Clinic
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Q’Ls?imﬂmz:y /972158 HIURAYOUNANGNS) QLG’TJ&JWW / 913158
HSURnYoUNaNENS) HSURAYOUNENGNS)
P92a1n15US5 28U wdaulnsinendl 1 | wdsaudnsinei 2 BERudnsAnefi 3 | Aadeduns
UjuRanuania
PLO filsumsafuanyu | PLO1, PLO3, PLO4 | PLO1-3, PLO5 PLO4, PLO 6-7 PLO1,3,4/
PLO5/6/7
* Business Clinic #unefie @ueﬁ@uaﬁﬂﬁﬂmLﬁaﬁmmammumaaﬂmzu%miqﬁa
5. MIauFauNIAsEIUNaNssEuivatinAnwdslidnianisine
5.1 MyuadtuaziAselon sUsEliunaT eI imizauiunaa nsnsiSeusseaus v
(Course Learning Outcomes, CLOs) ﬁﬁmumiﬂu%ﬁﬂqmuazﬂismﬂicji’m%“m (Curriculum
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Taiga Bus-5 M3sUsznaunisuasad1udsdiu (Module Bus-5 Entrepreneurship and
Sustainability)
130-208 N3UTENOUNITLAZUINNTTUY K8+K16+K17+57+58+510+E3+C1+C3 PLO2
130-311 | msdansiieanudsduy K6+S4+E3+C2 PLO1-2
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eI | 51831 5 PLOs
wazanwuzyana (KSEC)
N34T N15HRA1TTINT UALNITLATA K20+K21+59+512+513+E4+C1+C2+C3 | PLO4
130-310 |
RN
Tuga Bus-6 Uszaun13ai3v1dnnieuinisgsia (Module Bus-6 Cooperative Education
and Work Experiences)
130-490 LS YUARARNEN S1+S4+56+511+S13+E2+E4+C1 PLO1
PLO1,
K2+K3+K4+K10+K13+K14+59+511+513+ | PLO3-4
. E2+E4+C1+C2 PLO5-7
130-491 annaAnyn y
@uAUNUY
UfjURania
Anw)
PLO1,
K2+K3+KA+K10+K13+K14+51+54+E1+E3 | PLO>-7
130-309 NNIANYIANIZATUNNNITUINITTIN +C24C3 (@uriy
TAseudl
AANN)
AN Tapa MKT-1 winnssun1snainlugandiia (Innovation Marketing in Digital Era)
LAWY
ATSIANISUIANSSUAISHAA K22+S1+52+S57+514+S15+E1+E2+E3+C1 | PLO 5-7
133-301
+C4
AMSSANISLUSUS R aANLE SEu K22+K23+51+S2+57+S14+E1+E24E3+C1 | PLO 5-7
133-413
+Ca
133016 | MINURUNIAAINLAZNTIATIwETRYE K22AK23H2A+S1ES245 SIS ISHELE | p 5 5.7

E2+E3+C1+C4

176




S187%1

29AUsZNAUANS Vinwe 38535

uazanwazyana (KSEC)

PLOs

Iuga MKT-2 n1sieansnisaatauuulauia (Module MKT-2 Hybrid Marketing Communication)

133-302 anﬂjjyﬁuﬁﬂﬂiugﬂa%ﬁa K22+K25+51+52+58+S14+E1+E2+E3+
© * PLO 5-7
C1+C4
133-421 ﬂ'ﬁmaq@Lﬁawquaglsm%gaﬁ@gj K26+S1+S2+S8+S11+S513+S14+S17+E1+
PLO 5-7
E2+E3+C1+C4
N1SADAITNITAANA NITIAWAN LavaLasy | K25+K26+K2T+51452+57+514+517+E 1+
133-311 PLO 5-7
N13918 E2+E3+C1+C4
Tauga MKT-3 walulaguazudnnssun1snain (Module MKT-3 Technology and Marketing Innovation)
133-422 | mAlWlagN1nsnanuan1TiAsIzvoya | K28+51+52+58+511+514+ oLO 5.7
E1+E2+E3+C1+C4
133-308 | A159ANISYDINIINITAAA K22+K29+51+52+58+514+516+
PLO 5-7
E1+E2+E3+C1+C4
133-0423 nagnsaisveluafIvna K28+K29+K30+52+54+S11+S14+S16+
1 3 PLO 5-7
E1+E2+E3+C1+C3+C4
I&I@a MKT-4 naEg‘l/lﬁ‘mima’mﬁﬁwé'uQ"Uixﬂa‘um‘s (Marketing Strategy for Entrepreneur)
133-404 YIANTIUNTINNITHAN T UNWAZITIAN K22+K314S1452+S7+S14+E1+E2+E3+C1
PLO 5-7
+C4
133-424 | msnananisisgddnnsedingd K28+K32+52+S7+511+514+S16+E1+E2+
PLO 5-7
E3+C1+C4
133-418 | MIvaadwmiugusznaunis K33+51+S2+S7+514+S15+E1+E2+E3+C1
PLO 5-7
+C3+C4
luga MKT-05 Nagnsn1snanalanizne (Specialized Marketing Strategies )
133-310 NMIRANNTENINNUSEALAENITRAIALAN K34+S51+52+58+514++E1+E2+E3+C1+C4 | PLO 5,7
133-405 AIMANAUSNTHALNITASIUTUAUSANS K35+S1+52+S8+S14+E1+E2+E3+C1+Ca PLO 5-7
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WA | 5189U0 . PLOs
wazanwuzyana (KSEC)
133-419 msmmﬂﬁjﬁmmzqmmrﬁsu
- K36+51+52+58+S14+E1+E2+E3+C1+C4 | PLO 5-7
BAEHINT
Iuga MKT-06 n1seaiauuyu D2C  (Direct to Consumer Marketing)
133-425 NsUIMIgNANdLTLS K37+S1+52+S7+5114S14+E1+E2+E3+C1
PLO 5-7
+C4
133-406 NSAAIANIATY K38+51+452+58+511+S14+E1+E2+E3+C1
PLO 5-7
+C4
133-410 N53ANIIAIAANUAN K39+S1+52+58+S14+E1+E2+E3+C1+ C4 | PLO 5-7
M13199 4 waEnsn1sReuiuNInIvIAnealy (GELO) mMunsaunInsguamMiaissaugaufne

9 q

1. ANUs
U

2. iNwy

3. 3Y555Y

4. aNYULUAAA

GELO 1.1 @1d19a

Uszgnannusiandu
r-ﬂl o aa U

WBN15ANSITIN bUFIAL

RVGRVIRIGE

GELO 1.2 @138
UszgnAnusnunig
UI3InN1siiveasnedn

naugusgneunis

GELO 2.1 @19

wanamAus g
P = %

AULDUNENITU]

NADAT I

GELO 2.2 fvinwelunns
Towmaluladfddalunns
WA ASIZY WAL

Wauetoya

GELO 2.3 a113089813
Inglgnundanguaas
AMwdulagneas

WLNEAUNUADIUNITO

£ 4

GELO 3.1 flanudednd

Y

seileuing wavAtuy

pd)}

=
4

=

GELO 3.2 U&ng

a < |
WOANTINNTUUNALUBDS
A AANusURavaUsa

damy

GELO 4.1 w@niaannd

< =3 [ vy
Anuieniiulasiesdu
LAZLATNKTIINAINTAY

AL IAUSITUNLANANGAU

GELO 4.2 TliSau3 Ususn
TyununsUasuklag
YDIFIAY FD ANTAUNA

wazmAlulagfana

GELO 4.3 f3nAanuiu

AUsENBUNTS
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1. w3

2. Ny

3. 93Y5IU

4. ANWULUAAA

AINADAARDIVBY GELO Aun13Yaeliussg PLO

GELO 1.1 > PLO1

GELO 1.2 > PLO2

GELO 1.1 > PLO1

GELO 1.2 > PLO2

GELO 1.1 > PLO1

GELO 1.2 > PLO2

GELO 4.1 > PLO4

GELO 4.2 > PLO3

GELO 4.3 > PLOZ

M131991 5 UHUTLEAINITNTEANBANUTURABBUNAAWSNISITEUIEI183v1 (Curriculum Mapping)

wndvAnenialy
® auuRAYaURAN

1.a3 2. Vinwy 3. 9395530 | 4. dnwazyAAa
SWeIY Y2391

1.1 1.2 2.1 2.2 23 3.1 32 4.1 4.2 43
ﬂfi&lﬁ 1 mi:nuaxmiﬁ.aﬁ’ﬁ
103-111 | amwdanguiiugiu i o o o o
103-112 | mefeaimudinguluindsedriu | @ i o o i
103-113 | mwidanguiiion1sAnymidisnnis i o o o g
103-114 | mwidsnguiionsinausuuuile o o o ¢ | o

DTN

102-121 | mwilvefienisideans o o o .
103-122 | anwilnedtenisiiaue o o o i
103123 | mwilneifiofusznauns o o * ¢
103-131 | mwidudienisdeansludinusesiiu | @ o o o o
103-141 | anwdduluiindsediiu o d R 4 i
103-151 | nsdisulfnpeuiimesdmsuynau o o o ¢
ngufl 2 madsedinluanassuil 21
103201 | VinweRdviadmsuanissud 21 o o o o o o
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103-202

ANSIATITNVDUALAL NS I USVDS

U U

A3D99NSUDIAU

103-203

[ A o o
Anudunadiodludinulnauas danu

lan

103-204

wywediusuaznsianyadnam

103-205

e tuTInuseaniu

103-206

I NIIQUAFVNIN UazN13Dn

o

ANSINI8

103-207

A5 AN luUTINUSEINTU

103-208

AtAFAERSLAYADA MTINUTE I I

103-209

AavziazAunSINOgUNIEN NN

103-210

foulveuayvorassdluagu

103-211

loay @uns wazAauznisaiuding

iooa & v o & &
ngun 3 ﬂ’15Lﬂu@ﬂi%ﬂﬁ]ﬂﬂ’]il’waﬂ’]’mﬂ\iﬂu

103-301

nanUTveyIvetATYgRaNaLieLiNe

|
o

ANSHRIUNSIEU

103-302

A1508NWUUNSAALNDASIIUIANTTUY

wazganalu

103-303

ATUIMITNITRUDL Y IYRAIA

103-304

Walanyuvuuaznsiseusuiangsy

103-305

WwAlLlaEFTg WD AINNSE Y

103-306

Sumesinveassnamazmalulad

9InsuzdmIuynAY

103-307

PRINAADINUTINN DALY

103-308

ANSAEATMTIAS9ETTA

33U
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6. A1519UTIUBUSI83U7

NaNgATUINISTINAUNLIN
A191991n15Ma0
A5 USIUEUSI8IYT AaNEASLAN W.A. 2562 waz wanansusuuse w.A. 2567
Y Y 9

UNIINYIAYHLIY
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NANgATUINITFINATUAA

#107179Y1150819

UMINYIBBEYNY

NANGAIAN W.A. 2562

nangnsuiuuse w.a. 2567

a@sen1sui by

1. Yandngns

1.1 Fonwilne : ndngmsuivnsgsnavadin
A1U1IYINTAAN

1.2 Fan1w18angu : Bachelor of Business

Administration Program in Marketing

1. Yandngns

1.1 Fonwilne : ndngasuivnsgsnatadin
#1U1IYINTHAN

1.2 $an1w1dangu : Bachelor of Business

Administration Program in Marketing

2. HoU3ean
2.1 Fanmwilneg
2.1.1 Foudfu : Udmsgsiatiudin (Mnaa)
2.1.2 Fede : Us.U. (MIwan)
2.2 Mgy
2.2.1 Faufiu - Bachelor of Business
Administration Program (Marketing)

2.2.2 ¥atie : BB.A. (Marketing)

2. FoU3eyan
2.1 Fanwilne
2.1.1 Foudtu : UImsgsiatidin (Mnain)
2.1.2 Fede : Us.U. (MRan)
2.2 MEDINGY
2.2.1 oy - Bachelor of Business
Administration Program (Marketing)

2.2.2 ¥ave : BB.A. (Marketing)

HAANSNTIISEUvImaNgATIAN

aguldsed

) USuradwsnsiSeuivemangns (PLOs)
losann Ysumuiieliaenadasiuaudesnis
GuaﬂQ’ﬁdaulﬁd’;uLﬁaﬁmé’ﬂqmﬂﬁﬁﬁnm

TQF 5 61U

1. ATUANTTIN 3T

A o e

1.1 fmnudedndanin mnuiies duh umy
Uty

1.2 3ty aswionian 1w ngsedeuvesedAnis
LA

1.3 Wuwailesiiduuds Sasuluanugndes §
aartazinanudulnenasiitnansisue 1o
auassrduRguegedBusenuies aseuadd
YUYULALHIAY

1.4 f95581UTTUMAIVITN

2. A3
Y

NAAWSNSISeUIVINANgAS

pLO1 uwiRnnsu3msgsialunisviaulidnsa
TasuthmngresuegdanusuRageuse
WAz FIAN

PLO 2 ansaviuUgsAaRnousuITmnens
ﬂ’@umﬁﬁﬁu (Sustainable Development Goals) el
\n3esfloniensuivmsgshaadilvl

PLO 3 AAs1evivoyaansauna (Data Analytics)
Lﬁaqé’uuaﬂ%’{]ayapﬂizﬁwi (Artificial Intelligence) Tu
UFINY

PLOG #9@N5lAog 1 lE@UANNUSUNYD Y

PLO 5 UseandAuinen1snaIntun1silieu
LHUNITAANNDE19E59ETA

PLO 6 T%m%laqﬁamﬁﬁamsmmmmLmuyimmi
Wieiifangugnanidmanels

PLO 7 918@UANIUGBININITIATUUNBULUY

sanlatnaveaulauiulnannesy InglduuiAn

WasuwUasaussausy
donAaRINUADNIUNNSal
AanaLkssuluann

Fwwnlutagiu
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2.1 fanug anudiluwnfn ngul vann1sna
NTUALIVITN
2.2 Sl anudhlslussdanudluayindud
Rt
2.3 ansathanuiudssendldlaegannga
dieasayariinliiusues gueuLazdsan
2.4 ansafemunsuAsundasmannsiay
FnFnedrsseiileuaziiinuenisiSouinaondin
3. inwenelygn
3.1 annsadwinerluamssedl 21 iAsiiaTgh
wazszyllymedsdivmuanazduszuy
3.2 @113YIINIANNIIUANe lepe
Wi e
33 awnsodunadesiiduuddunmsuilutigm
wagdndulaliegamanyan
4. YiNeANUFUNUS SENTINUARALAZAIY
Fulinveu
4.1 Tanudduiusin ansnsaainalona iiuyac
wazvhausmAugdulfesaduiau
4.2 awnsoufiRnuuazduiiaveulunuiilédy
veumneiieaunIETuag A mTin
4.3 annsadsumbiidiuaniunsaluas
Tausssuesrnsmeliusunvesgusukardnm
5. finwemsasgRiBsiaay nMsdeans waynsld
walulagansaume
5.1 finwen1siseuinaentinlunsiaseiia
Huauitensindula
5.2 anunsndeansianistle s eI N3
Weu wagnistaueldegalivse@ngann
5.3 annsedvrukayldnurunisldmalulag
ansaumALaEAIvalat 1 mInyaY
5.4 aunsaUszndlfinedanasiedesielunis
domsiieaasduinnsldednamnga
2) USuguuwuunsianisiseunisaeu

* AINTIUNSLFLUNTHOUR DIABAASDINY

PANNITEDULUU Active Learning LiNeaaasul

ASAANNRIVIA LA
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Unfnwanunsaiseuimenueuasiseuiia
AADATN

o duaulvidiiuszaumsalnsanaienen
AnusiazUszaunsallvinudndnm

3) MsUSuTEInlunangns

o InsUFuiiiniviianiy nquividw
iz ki 91833 lusunsumeuiawesdmsy
UIMTNUYAAR

o i 2 i Wieliiiuauseiiles
Faudi3uadreianis naenaunislénagninng

'
a =

3309 NBATINANNAINITANINITUYITY LAuA
Amsduiuszneuniswaznisdanisilsnagns
Wiensugatu

o iusedniiadiesmnuduudanianig
Usznaunisiisinstiuanssuunld nasnay
wwaRnauddulunisussnaunis e 3o
UINNTIUEIMIUNITUTEABUNS LaLIVINT

Usznaunsianagnsganudagu

3. uunienaBeunaeanangns 129

3. uunienaniteunaaaangas 123

FUMNLANNTEY

AADANSNGAT AN 6

yaenn
4. 91R19YETURAYDUNANGNT 4. 91139 TURAYDUNANGNT
9191563Ya8 Fuysm HA.AT.LURYDITTU UITNAM
NAL.AT.LURYITI UITNANN 9191595R ASasm
9191385 AsaeA 971915910NAW LU
o1sdlanam uunsn 9155UUNTT FunsENDYd
QINTBUUTITT AUATZIIUTY 919138U58N11330d D1UOATVDS
5. nAngns 5. NANgNs -msiasuuUassiuay
5.1 SWUMUIRATINNADAVANGAT 129 e 5.1 Muumieinsunaenvangns 123niiein | niieingiu

a

61

5.2 lassafavangns

A, uIRITIANE Ml 33 wulena
. RUIAIBILANE 90 %UWAA
NANIV LAY 48 wene

5.2 \pseainenangns

(1) nuwdvdneall 27 wdaeia

(2) vundranig 90 wiwAn 10 luga

21 Gy 56 wheiin 6 luga

2.2 A many 36 WUEAN
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naWIFNRNIE 27 wiheina - ngudvAwanig 27 widein 3 luga
naNAIN TN 15 vihefia - ngudvdwiden 9 wiigin 1 luga
\doniSuuaniafinw nsainau 320 Falus
P oo (3) nuwIvndenEs 6 vein
A. RUIAIYIADNLET 6 “uUBNA
Tassadrmdngasvuanivnanuiialy Tassadrmdngasvuaaivndnuiialy Yuandumiieingu
mheingu Liitlosndn 33 whein | wheing Litdeoundn 27 vbein | MUNUININTEIUNENgRS

SEAUUTYQYINT N.A.2565
TngMMUATILIUNLIBAATIN
whiunnauydv
uazanivn wasialeniali
dnAnwideniSuununI

adpnarAINaula

Usenaudie 4 nguivn feil

1) iSsuusaznguiyanudiniviun 3119w 18 wileia fall

nguIvINYBEANNLadANAIINg 3 Miehn
*101-101 ndnUSveyveuAsygianaLiie
WonsiRIuTgsEY 3(3-0-6)

(Sufficiency Economy Philosophy for

Sustainable Development)

ngudvInwInaznnsaeans 9 miaena
*101-201 nMwlnetitenisdeans 3(2-2-5)
(Thai Language for Communication)
*#101-204 AMwsangulutinuszaniu 3(2-2-5)
(Daily Life English)
**101-205 m‘mé“anqmﬁamsﬁﬂmmﬁmmi 3(2-2-5)
(English for Academic Study)
ngudvAnenanuiuazatinaug 3 wiaefin
**101-301 VinwgAdviadmiuamssuil 21 3(2-2-5)
(Digital Literacy for 21°* Century)
ngudvwafn guAnet uazgunisadnul 3 wiaefin
*101-401 Fm gUN1IT WAEN1TRONA1GINIY  3(2-2-5)

(Life, Well-Being and Sports)

2) waglidenieusednlunguividngg 8nlddesnidn 15

WULBAR

£
-1

Usznaunie 3 ngu sl

1) iSsuwsagnquaufiimue 1uu 18 wiefin dall

nguAvInwInaznsaeans 6  wuefin
*103-111 mmé“aﬂqwﬁugm 3(2-2-5)
(English Fundamentals)
*103-112 MsAeansmwdanguluinsedfy  3(2-2-5)
(English Communication in
Everyday Life))
103-113 Mw1dsnquitensfnyvnadrns 3(2-2-5)
(English for Academic Study)
ngumsmssiinluanasseil 21 6 miaena
103-201 vinwgAdvadmiuansui 21 3(2-2-5)
(Digital Literacy for 21°* Century)
103-202 NATIETDyARAEN1TITEUT
voupdesinsiioy 3(2-2-5)

(Introduction to Data Analyticss and Machine

Learning)

' & v = ] oa
ngun1silugusznaumsiivenudstiy 6 viqena
103-301 vanUsvavedasugianeiiie

o iwnNgagu 3(3-0-6)

(Sufficiency Economy Philosophy for
Sustainable Development)
103-302 M3oonuUUMsARiaaiuInnssy uazgshvlml
3(2-2-5)
(Design Thinking for Creating Innovation and Startup)

2) WideniSeusedulungusineg 8nlitieandt 9 mieda

aa LV a
- UIYIUIAU 6 31899

18 miliwdn

o =2

- UnAn®IMNAMEIN

a a o o A

FYUIVIUIAULKUDU

Y a -

unnIv e liussauadng

—

nsiSyuiniviue
- anduIunguuazlasule

naIvINILlEMAN ST YRINGY

- Walonalvitindne
ledaniSeumuany aula

9 nuYhs

1. ngudruyweauiuazdiaunnug

a =4
YaN

- Pnfinwanunsaiden
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*101-102 Audunadesludwnulneuazdanulan 3(3-0-6)
(Civic Literacy in Thai and Global Context)

*101-103 NIPBNUUUAULBILAZYARNAN
wiemnandug 3(2-2-5)
(Designing Your Self and Personality
for Leadership)

*101-104 NMIUTMTNITRUDENTIYRAN 3(3-0-6)
(Smart Money Management)

*101-105 \Ualanyuvulaznisiseudiiuianssy  3(2-2-5)
(Community Explorer and Service Learning)

**101-106 NYMBLasN1THaIlNAc? 3(3-0-6)
(Politics and Law in Everyday Life)

101-107 USvguazmauiunisnsesdin 3(3-0-6)
(Philosophy, Religions and Life Style)

101-108 nénnssnAmiuazsinuen1sAniionnsiSeus
AADATIN 3(2-2-5)
(Principles of Logics and Thinking Skill
for Lifelong Learning)

*101-109 wyweduiusLazNMIRALIYAGNAIN  3(3-0-6)
(Human Relations and Personality
Development)

*101-110 ImInenluTInuszaniu 3(3-0-6)
(Psychology in Daily Life)

*101-111 o1deululangaly 3(3-0-6)
(ASEAN in the Modern World)

*101-112 915955 7UANE 3(3-0-6)
(Civilization Studies)

*101-113 inweN15ANE 3(2-2-5)
(Study Skills)
101-114 Isdvewily 3(3-0-6)

(General Psychology)

101115 depaivendesdu 3(3-0-6)
(Introduction to Sociology)

101-116  aNLATEFAIINS 3(3-0-6)

(Principle of Economics)

1. n&jumwmaxmsﬁams
103-114 Mwdsnquitensthiaueuuuiioordn
(English for Professional Presentation)
103-121 awilveiiionisdeans
(Thai Language for Communication)
103-122 awilveifion1siniane
(Thai Language for Presentation)
103-123 mwilneiitegusznauns
(Thai Language for Entrepreneurs)
103-131 mwIuiiensieansluiiauszsniu
(Chinese for Daily Communication)
103-141 awduuluTinvszdriu
(Daily Life Japanese)
103-151 Mageulanpauiawmesdmsuynau

(Computer Coding for Everyone)

2. ngunsmssiinluAnassuil 21
103-203 anudunadiadudsrulnewardanulan
(Civic Literacy in Thai and Global Context)

103-204 ayweduiusUAZNIIHAILIYARNAN

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)
3(3-0-6)

(Human Relations and Personality Development)

103-205 InIneluTinuseiniy

(Psychology in Daily Life)

3(3-0-6)

103-206 219115 MIQUATUNN LA¥NITOBAMNGINTY

(Diet, Health Care and Exercise)
103-207 ansailudinuszdriu
(Chemicals in Daily Life)

103-208 AtinAMUILaTARRLLTINYUTEITY

3(2-2-5)
3(3-0-6)

3(3-0-6)

(Mathematics and Statistics in Daily Life)

103-209 AaUzuaausiilequrionmusisdin
(Art and Music Appreciation)
103-210 fulveuazsrassdluaeny
Thai Appreciation and Unseen in Siam)
103-211 lepz @und wazAauznisauiuiin
(Yoga, Meditation and Art of Living)
3. ngun1sugusznaunisiiternnuddy
103-303 N15UIMIINITRUBE N IQYRAN
(Smart Money Management)

103-304 UAlANYUIULAENITSEUTNTLUAINTTY

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

(Community Explorer and Service Learning)

o

103-305 walulad@deniensnmunndadu

3(3-0-6)

(Green Technology for Sustainable Development)

a a @ v
BSousednle «q Ale
e 3 ngaden  Fauldl

fp8nin 9 wilein
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103-306 Buwmeiiinvesasndmazinalulad
§93gvdmiuynau 3(2-2-5)

(Internet of Things and Smart Technology for Everyone)

103-307 townaeiifitiniionudsdu 3(2-2-5)
(Living Lab for Campus Sustainability)

103-308 NSANEANLTIAS9ETA 3(2-2-5)

(Creative Photography)

2. nzjm’immmuazmsﬁams
101202 mwilveifionsinaue 3(2-2-5)
(Thai Language for Presentation)
*101-203 mmé”ﬂﬂqmﬁamiﬂ%’uﬁu 3(2-2-5)
(English for Remediation)
(* WHumednlidumheiaiitnAnwidesaousm (S)
Feazausaameiloiv 101-204 awndsngulu
FAnUszadriu 1a)
101-206 MuSsnquiiionsinauenuuioadn
(English for Professional Presentation) 3(2-2-5)
101-207 aw1dsnquiiionisaeudedouinnsgu
(English for Proficiency Test) 3(2-2-5)
101-208 MaLTeulAnApiIwesdmTuNAL 3(2-2-5)
(Computer Coding for Everyone)
101-209 913U 1 (Chinese 1) 3(2-2-5)
101-210  A1913U 2 (Chinese 2) 3(2-2-5)
101-211 awdtu 1 Uapanese 1) 3(2-2-5)
101-212 mmzﬁﬂu 2 (Japanese 2) 3(2-2-5)
101-213  awwnwa 1 (Korean 1) 3(2-2-5)
101-214  awun1ua 2 (Korean 2) 3(2-2-5)

gAEN/USUTINTIwIT

3. ngudaneranaiuazatinaug

*¥101-302 INYIMIVOYAWATIUANN 3(2-2-5)
(Data Science and Visualization)

**101-303 wielulaf@doniiensianniidedu 3(3-0-6)
(Green Technology for Sustainable
Development)

**101-304 AFINTUALNITODNLUUAIUAR 3(3-0-6)
Wiearauinnssunasgsialmsl
(Logic and Design Thinking for Innovation

and Start Up)

gAAN/USUTINT I
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**101-305 NMsidensievesasswasdmunnay 3(2-2-5)
(Internet of Thing for Everyone)
**101-306 Wownaesliitiadier iy 3(2-2-5)
(Living Lab for Campus Sustainability)
*101-307 wialuladansauwme 3(2-2-5)
(Information Technology)
*101-308 AONRIMDTAMSUNIIANYILATANTTNNU
(Computer for Studies and Work) 3(2-2-5)
*101-309 TInfuFundon 3(3-0-6)
(Life and Environment)
*101-310 o WNsleguAMIR 3(3-0-6)
(Healthy Diet)
*101-311 illudinUszdniu 3(3-0-6)
(Chemistry in Daily Life)
*101-312 Agdnnusludinuszdniu 3(3-0-6)
(Mathematics in Daily Life)
*101-313 adAhudinUszdniu 3(3-0-6)
(Statistics in Daily life)
101-314  Adaausluensesssy 3(3-0-6)
(Mathematics in Civilization)
101-315 adauavauhagilu 3(3-0-6)
(Statistics and Probability)
121-106 AfaANNlWTInUsEd Ty 3(3-0-6)
(Mathematics in Daily Life)
121-107 adffugrudfiomslinssitosa  3(3-0-6)
(Basic Statistics for Data Analysis)
120-101 uywdiuduandon 3(3-0-6)
(Man and Environment)
125-101 AtnAusluensEsTIY 3(3-0-6)
(Mathematics in Civilization)
126-316 adanavauthazilu 3(3-0-6)

(Statistics and Probability)

4. ngudvmadnen gufnen uazgunisanug

*101-002 AaUzuazAuRTNoAUVIINWUIMITIn  3(3-0-6)
(Art and Music Appreciation)

*#101-403 Heulveuazdrassdluasy 3(3-0-6)
(Thai Appreciation and Unseen in Siam)

**101-404 MUAIMILALIDNLUUANUEY 3(2-2-5)
(Designing Your Dream)

**101-405 loaz @u1s uasfadzsnisauiiuida  3(2-2-5)
(Yoga, Meditation and Art of Living)

*#101-006 NM3E18ANTIES @A 3(2-2-5)

gAAN/USUTINT I
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(Creative Photography)

medndneiall : Tuga 1 aussauzmamm
(Language Competency) 9 wihefn
117-402  A1WSINUBNAYING 3 (2-2-5)

English for Academic Purposes

117-402 mmé’dﬂawﬂguqa 3(2-2-5)
Advanced English

117-403  mwdanguiiiedndn 3(2-2-5)
English for Professional Purposes

nstlinAnwAUlaNUNIIAED U laNTIOUZNIS
Mwdangusdd idensedviniwdu 9w 3 wihe
A uMuNISREY 918390 117-602 ATWSINGUATIIBINIT

(English for Academic Purposes) léin
117-191  awle 1 3 (2-2-5)
Thai Languagel
117-192  awlng 2 3(2-2-5)

Thai Language2

117-151  a1w1du 1 3 (2-2-5)
Chinese 1

117-152  a1w1du 1 3 (2-2-5)
Chinese 1

117161 nwdiu 1 3(2-2-5)
Japanese 1

117-162  awndiu 2 3 (2-2-5)
Japanese 2

117-181 AW WNIMA 1 3 (2-2-5)
Korean 1

117-182  AIWWNUA 2 3 (2-2-5)
Korean 2

17171 anwwSaea 1 3 (2-2-5)

dmiunguindanisiseu
asaaulagld

AYIDINgY
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French 1

117-172  anwdlSuma 2 3 (2-2-5)
French 2

117-305  awau 1 3 (2-2-5)
Spanish 1

117-306  Awnalu 2 3 (2-2-5)
Spanish 2

o

9@ 2 aussnusnaiavia (Digital Literacy) 9 viigfin

117501 vinwemisldmenitumeta wiumsiSeuinaen
Win 3 (3-0-6)

Computer Skills for Independent Lifelong Learning

117-502  msUseifiueiesdieddva 3 (3-0-6)

Evaluation of Digital Tools

117-403  mybnneideyauar Uy 1Ussivg 3(2-2-5)

Data Analytics and Artificial Intelligence

Tuga 3 avmduduszneunts wimnssu wasanudady

(Entrepreneurship,  Innovation  and  Sustainablity

Literacy) 9  whoia
117601 msBudupmuiluLazanuan 3 (3-0-6)

Dream and Idea Generation

sl & A

117-602  MsAALTIRBNLUULAYNAENSAEE 3 (3-0-6)
Design Thinking and Sustainable Strategies

117-603  unuddleagsiakazmsuImslasinsiuge

o

fvia

Business Model Canvas and Project Management in

Digital Age 3 (3-0-6)
U, KUINIV AN 90 NUYNA €)) RUINIWUANIE 90 wUIwAn - YaliFewduluga
AduS T LAY 48 wileia wnu 6 luga 54 wiefn - Uiy Snmbeinnga

130-104 LAT¥3ANUTTIND

luga BUS-1 1Ualangsia (General Business Foundation)

9 wuwhn

Fawnuain 48 1Ju 54

ieiin ¥3e 6 luga
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130-204 Ains1zvidoyaiiionisdndulamegsia 3 131-106  n3URFTuAU 3
130-215 gsiaseninaseing 3 135-201 msuimsUszaunsalauitegsialan 3
130-218 §3nadeaTee 3 133-202  ¥aNNNIAAIA 3
130-302 NgW1§sna 3 luga BUS-2  wiAlulagnsiuuagnisUsy¥ (Financial and
130-303 n15A1881NT 1 3 Accounting Technology) 9 wheia
130-403 N150RNKUULIANTIN 3 130-104  Aswgenanitiion1sdnnisgsia 3
130-404 mstlufuszneunsuasgsieanisnsn 3 132-203  n1sRugshuaznsaulunanu 3
130-405 msdnnsiBanagnsiienisuvedy 3 130-303 M13ERINT 3
131-103 n15Uydin1sku 1 3 Tuga BUS-3 Adviansudvlewdudmiugsin (Digital
131-104 n3UgYTn15Ru 2 3 Transformation for Business) 9 Wwhn
131-204 M3UYBUIM3 3 134-304  MsuImsiasislugafdva 3
132-203 N15R8UGIAR 3 133-203 MIRaRRAITALAENITET ML TR 3
133-202 MANNISANALAZNISAAINR VA 3 130-218 afif n1siasiendeyawasdygiuseivgdiniy
134-201 ¥&NN13IANTT 3 33119 3
136-301 M3IANIIMINEARAZN1ITIHUNY 3 luga BUS-4 anmiinfeumnegsna (Module Bus-4
Business Environment) 9 wwin
130-108 msAduNukazNIsIansilgauni 3
130-302 nguegsia 3
130-405 MIIANMTBNAgNS 3
Tuga BUS-5 msUszneunisuazaudsduy 9 wiiein
(Entrepreneurship and Sustainability)
130-208 n1sUsEneumMsLazuinnssu 3
130-311 msdanisiiiernudidu 3
130-310 Mstani3es N15deansgsia wagnsiasavieses 3
luga BUS-6 Usvaunmsallyinmeuinisgsia 9 mibiefia
Module Bus-6 Cooperative Education and Work
Experiences)
130-490 wiSgyanafnY 1(1-0-2)
130-491 @una@ne 5(0-30-0)
130-309 MIANYURANIZAIUNNNITUINITTING 3
38 133--309 M5I98N15AA0 3
ngudvIIniani 27 wilein 1) ngudvdwamiz 3 luga 27 wiaefin - dawnunsieulungy
fvusliouneivdelud Tuga MKT-1 winnssun1saanalugafavia FTwmamzduluga loe
133-301 A159ANISNITAATN 3(3-0-6) (Innovative Marketing in Digital Era) 1 luga 9 wihefin w3e 3
133-302 ngAnssuguilan 3(3-0-6) | 9 wihefn Usznausie w1 Mnuesalugania
133-308 MFIANTIDMWMIAMAKUUYTAUNMS  3(3-0-6) | 133-301 MsdAMIUIANTINNTAAIN 3(3-0-6) | NMIAam e MKT ua
133-309 MsIdumsnainuazmsliaseideyavnamsnane | 133-413 nmsdamsnssdnsusiiiienuddy 3(3-0-6) | IINANIEMKT-1- 3

3(3-0-6)
133-310 MsnanseninUsswmaLaznsnaialan 3(3-0-6)
133-311 ms?iamsmsmmm%msmmmaz?iaﬁmm

3(3-0-6)

5%

133-416 mimumumsmmﬂLLazmﬁLﬂswzwua;ﬂa 3(3-0-6)
Iu@a MKT-2 ﬂ”lialaﬁ”liﬂ’lima’]ﬂLL‘UUlEI‘U%ﬂ(Hybrid

Marketing Communication) 9 Wuehn
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133-404 N153AN1SHANSMTIUAEIAN 3(3-0-6) | 133-302 wgAnssuguslaalugadivia 3(3-0-6)
133-413 N1359AN1505 AN W9 3(3-0-6) | 133-421 msnaaidiemuarlndeatii 3(3-0-6)
133-416 NIFIUKUNITAAIN 3(3-0-6) | 133311 msdeansmsmann lawanuazdaadunise
3(3-0-6)
Tuga MKT-3 walulaguazuinnssunisnain
(Technology and Marketing Innovation)
9 wiefin
133-422 walulagn M naiauagnTiinseideya
N1IAAN 3(3-0-6)
133-308 N159ANT5YDINNNITAAIN 3(3-0-6)
133-423 nagnsnisuelugaiavia 3(3-0-6)
ngudvidniden 15 wiaehn 2) nguividwiden 1luga 9 wiehn - anvthefaFeulungu
IdonSeuanseindelui Thdeni3eunnnduivdmdenlundngns aalugedelul | Fvidwden Ju 9 wie
130-308 MTILNGINT 3 mihwin WAZ/Y30 ANNNIORDNITEUIINYLIAITIANLVRIYN fin vise 3 5719

130-402 \A5wgANFIANIATIIETAAILANTAIUNTS

N 3 wEAn
133-303 MINAIANITNYAT 3(3-0-6)
133-305 N159AN1T9UY 3(3-0-6)
133-401 nMslawalagNauaiuN15118 3(3-0-6)
133-405 N139@1AUINIT 3(3-0-6)
133-406 NMINAIANIATY 3(3-0-6)
133-407 &UUUINITHAN 3(3-0-6)
133-410 Msinn1INsAUAN 3(3-0-6)
133-411 msiansladaanduasdnwanoou  3(3-0-6)
133-412 MsWauWanS sl 3(3-0-6)
133-415 M3IANINALNTNIAGA 3(3-0-6)
133-417 NSANWUANIZAIUNITAAN 3(3-0-6)
133-418 nMsna1ndmIugUsznaun1s 3(3-0-6)
133-419 AANRAEMNTTULALTIAR  3(3-0-6)
133-420 MIANTUNULALNITIANSLNAANDTUTINATIN
WU 3(3-0-6)

iaideniseunnTginluninnivianis nguininany

=

waw/vive nguIvIANGenvesan  dulundngns
Uimsgsnadadin wazvdngestayd Undinsausefle
womndoamsiiouavinduladuiunly Aaunsari
nudermunidemsSeuininuemdngnsdu q

T 15 WA

wingashuInedeasy / an1dunisAinudunlasu
AVIALYOUIINVANGAS

MKT-04 nagnsnisaaadmsugusznaunis

(Marketing Strategy for Entrepreneur) 9 %#u1ein
133-404 uinnssumsinnsNaniusLazsa  3(3-0-6)
133-424 msmanandladdidnnsoting 3(3-0-6)
133-418  M3AndmTUEUTENOUNTS 3(3-0-6)

MKT-05 nagnsn1snainanizne (Specialized
Marketing Strategies ) 9 whyne

133-310 msaanseiUseivalazniseaialan  3(3-0-6)
133-405 ANIAAIAUSANTUATANTASILUTUAUSNNS 3(3-0-6)
3(3-0-6)
ISJ@Ja MKT-06 n1saaawuu D2C  (Direct to Consumer

133-419 mmmqsﬁmazqmammsu

Marketing) 9 nehn

133-425 MsusMIgnAndusiug 3 (3-0-6)
133-406 NNFHAIANIAT 3 (3-0-6)
133-410 N59AN1TRAIAAIUEN 3 (3-0-6)
viaidaniSeusneivn sne q deluil

133-303 N15AAIANITNYAT 3(3-0-6)
133-305 N159ANISINUY 3(3-0-6)
133-401 nslayalaznaasun15U18 3(3-0-6)
133-407 FUNUINITAAN 3(3-0-6)
133-411 msdansladafnduazdnnatowy  3(3-0-6)
133-412 MINAUIRARS Ul 3(3-0-6)
133-415 N159AN15NALNSNITAAN 3(3-0-6)
133-417 N1SANHUANITATUNITAATN 3(3-0-6)

- FAuKUNSSEUaLEeN
Seou Tuluga MKT 4-6 vive

= al a
anansadenisuuseIviy
AVINTNAIN VTENENGNT
o a o = a
AU q wse antuMsANYIDY
AldFuanuiureuain

NANgNI
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133-420 MIALTUNULALNITIANTLNARHDTUTIAITIN

NIULAY 3(3-0-6)
133-426 nagvidnsamaiionnudsiy 3(3-0-6)
A. NUINIVNADNLES 6 Vi8N (2  wuedvnaenids 6 wqEnn Windomnumduasiidalenia

=

TaendeuseinlagnlaaeulusyauuIygns

YOI INEAE Y

a a a A a o a a a o
wwenSeuseinilalafilageulusyiuSyans uniingas
AU WA/ an1dun1sEnYBURlSTuANLTIUYEUIN

NG

a a v v =
weniseulanitenniu
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1. ngudvuyweauiuasdenunnug - gAENNENIY

101-101 wanUSYRIvRATEFRINALNEANDNITARILN

103-301 %ENUSYQYIVDULATHFNINDLNEUNDNITHAIU

Waguswaiw Ysum

idladu 3(3-0-6) figladu 3(3-0-6) | eSuITEINUALIneY
(Sufficiency Economy Philosophy for (Sufficiency Economy Philosophy for Iumjumﬁlﬂu
Sustainable Development) Sustainable Development) é"ﬂixﬂaumﬂﬁa
nanNITRUIAALazANEIAY eIV UATEEAY | HANNISHINANLAEANAAYBIUTINVRAATYTAR Audadi
woiftes wdnnaifesiunaasugainuiuaznisiiviniu | weilles wdnmadosfumaasuganuduazmsiviniu
a3y arundenlesssnis fugnueaasughaneiios | mansiiu ammdeulssssnina$vgveaasugianeiios
Fumsiauiidadunagitimuisnsimuidedu ns | Aumsfaniiddusastmnonsimuniidsd msdouth
mastinludinuuatofenisdontiy iy wenarugia | Uivgveuasughaneifisniionsiaunisdululdluns
woifipaitensfauiddulnefinnsfouinnlassounie | dmsdinludinusmadoaznaduiuszneumsitadne
QERIGHIT uinnssuiledsrslasnisFouianmsiinleassnunguvide
nsdifnwuagmaidorlosunAnasugiavudeuliiie
arwdstutadnduasugia fudnu-Tausss wagiu
Auwndon
101-107 USwgyazA1EUIAUNITATENTIN 3(3-0-6) gnLan
(Philosophy, Religions and Life Style)
WANUSTYT ANADUVDIAIAUIRNNULAZAINEIAYVD AU
uMsAliugin AuvEngLaLAMANYITInMUNEN AL
manssulun1sA159@in AudAguesda auis Jygn nns
naurnukazn1sAlgniiinlasldnanAaouniemaun
a0 sienisusggnadldiioaiisnnuduialunisiiny
uaznseys AU uoEdud
101-108 nénassnANUFuAzinYENsARaNTsFEuS gnaN
nRaaATIN 3(2-2-5)
(Principles of Logics and Thinking Skill for
Lifelong Learning)
NANATINANNF mwﬁﬁuug'msuaamzmuﬂﬁﬁm ATARLYS
HstuuaraUie nisidenldinwenisfnvlindreqlunis
uwitymuandneiy wu Msdndesest nsAaFeufiey
MIARFUATIZA N15ARININY N15AREY 19T TN MY
AnUszend n13Anlsulusial n1sAnlnagns n1sdn
widaynn n1sAnysmInis NsAnaieassd n1shneuian
wazN1s Beuimeaued Nudvinvenisidifundeniiug
WiemsiaumuLeeesialilos
101-109 uyweduusuAzNIIWRILIYABNAT  3(3-0-6) | 103-204 ayweduwuSUAZNSRAUIYARNAW  3(3-0-6) | (WaABusviaIv
(Human Relations and Personality (Human Relations and Personality Usumasuresiedn
Development) Development) uazdneglunguns
e i wazUsglovdvesyweduniug mnuduius | nsaiemnuduiudsenieyana msidnaueuaszidu fsadinlumnssui
sinyanauazngunneg ludeay msuiusilimzandu | dSuasnsviunuilunues dwuadmnglumsSey | 21
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anmuindenludenn nguivieyadnain Wwuin1snie
yadnnmvesyanaliion sUTuFmadsan ARmuuAneg
sewinayana anediin nsinngAnssudmanzaunas
W38MNFIAN NMsademnudsevivlansnnu nsussnie
msusainazmsvimiiedaaiuynanawuaz v zay
Auanaunsel nsiauinuensyadien1seenidead

dauuarlinungnissuagingauiuaniunisel

NMSYNNULaEMTHYATNANAMINZEY 8111509y

' o val v
Jaugauld

101-110 AnmeludInusziniu 3(3-0-6)
(Psychology in Daily Life)
wurAandadnetuaznisussenaldludindsedniy
WAWINITUYWE YABNATHUAZAIINLANANTENINYAAD N1
Wilasueauazdu nsliasgiufdutussenineynna ns
BSeuuarn1siug nsdla msiawanuaaianisensual

N159ANNTANATER FUAMTALAENITUTUN

103-205 InIneludInuseaniu 3(3-0-6)
(Psychology in Daily Life)

WAV ARInefiddy Wamnnsiesisg nsiud nsge

19 YAANANLATAIUUANANTENINYARG AIUVAINAETY

IONA BNSnan1dinuuazngAnsunding n15A31ZYR

Ufduiussgnitauana AuduNusng n1sdanas

AMILASER ANURAUNANISIRLaTASUIUR

Waguswaivn
YSumesues1eian
uazdneglunguns
o aa a
MSTINIUANITTET
21

101-111 andeululangalusi 3(3-0-6)

(ASEAN in the Modern World)
nswWdsuuvasddlngvenedeiduualdulunsdy
Audnaaasugiaveslan nauUsemanfdnsmsidulama
\swgiaseduge uaziidnennilozdsuulagiiesugia
vodlan anuvmgvesadeuaradeulunsuiuduazag
agumdunsnsidugudnansedan Wauin1svesendeu
WarUsEyANBUTeY A1UNITI0Y LATYENY Lavdeay

o S al
Tanusssy unumvesedeunazsussmdlnelunilan

gALEN

101-112  9158535uANYN 3(3-0-6)
(Civilization Studies)

onsusIINiid ey Tensesssuas Tumnuazag Tuaan yn

Tus i ganane galvsl nsdssieusanmegiidayanliiiulan

Tugailagiu nanudaunssuiilanwiuluudazyn gindamng

UsgiRmmiuazusanmeinnsssuvedlneuazUssmeiiou

y A
Uulunguedeu

gALAN

101-113 vinwzn1sAnE 3(2-2-5)
(Study Skills)

ANAYBINIANY TN sAnulidugronaluseAugaudng

o do & o o a ) DX

inwendndudmiunsteusluanissei 21 nsliviesayn

uazmaluladansauna Winvsn13An3AI1z1 N15ANEI

s mnuAnassassa nsvhanduin Inansnsue

ANSUSMISLIAN

gALAN

111-114 3a%newaly 3(3-0-6)

(General Psychology)

gnidnlagssiiiom

AuUs18391103-205
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wuIMeNSAENYT wazauluanveadning) Anuvineves
ngfinssy iWmangvesividninel wazamuA1lunIU oR
nsdulanarn155u3 wiegela NsSeus uAdnnmuarAIx
WANMI9TENTIINUAAS B15UB) NAUINITVBIUARL Y93
aalyyn wazn1sdn auiaUnAn1@ntasn1siaiul

quamdn nsidlauaznsiamuInuLe

a a

InAnentu

FAInUsyanriu

101-115 &epuineniosdu 3(3-0-6)

(Introduction to Sociology)

Snsnavesdwandeuvnsdenuiiideyana an1unm wag
unumvesyAnaludiay Bnsnavesngurienginssuves
yana tassasievengy wazanuduiin waeilunisieu
wyweduusia anudidguariiannnisvesaantusing q
Taoifleuddu ananaigyamalulad wazaruiddeunlas

o

nUsEINg

gALAN

101-116 wnénLATEIANS 3(3-0-6)
(Principle of Economics)
winiluveaAsugaLiiidhoyad euaznsinass
nineans ngAnssuvesfuilae wuraduAnbes
a330Usrlevi nguinisiden ngnisanvesdual angle
nouidununariadediieg Admunguniuresdudiuag
Uinsvesdademsudnlumaneiifinsudedusthsanysaiuas
Tawysal Yadunsudauaznisinuadadonisndalaegely

druvesiunuialieuiiey

gALAN

101-102 audunaiiasludeadlneuazdnulan

103-203 anudunadiosludsaulnauasdenulan

Waguswadvn v

3(3-0-6) 3(3-0-6) | FedueTIBIVILAY
(Civic Literacy in Thai and Global (Civic Literacy in Thai and Global Context) Jnoglungunis

Context) ANNNIIN1NTETRY LAY aw uarTausTIYes fadinlunssui
anmnisaivnnanisdies iasugia dean warTmusssuves | nguussmaniag Ussiudymswadeludselan Jssina | 21
nguuszmanigg Usznutymsadeludenulan Ussna | ngludsaulan mnunainvatensimusssuuaznssuiunis
Ingludaenlan AnuvannvanemsiamsssuwasnszuIuns | MemwAniiuaina amnuiuinreusedsa nsinehil
nsanuAndifuaina anuiuiinveudediny nsiniindl | vemaieuazfuiiaveusedsnslumssedumsyadn
vesnaliswazivinveunedinulunisaediunisyaia | anuduiusserivanulunadesivaniuznisinuines
mnuduiussznieanulunafiesivanusnisiauves | Usswaneldnguneluiiadszdriutaznfinianaves
Uszina unumuazuiniivesyanalugusnadedineuas | deuuszndulae unumsasnihilvesyanalugiuswaiiios
nawiaalan Ineuazwaiiiodlan
101-103 N52NUUUAULBILAZYATNAN gnLEN

woaududiin 3(2-2-5)
(Designing Your Self and Personality for
Leadership)

N1TIATIERAULLY N1333naee n1sinuadmingludin

msasuadsnisiunualuaues nsiauIYAdnaIw N3

wsuasanudulalunisegludeny nsiannisyalui
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a157500r NswuzaueaiionuUsETiulus NN URBEDY

o

mamunzdi Fnvraywedniug msinuduii

101-104 NISUINITNISTRUDENVIYRAN 3(3-0-6)
(Smart Money Management)
MsdufuiindszsnTu answaswing Whvanensdu nns
UIMINSRNdINYAAE WINNTINN1NITRN Namuly
Uszimawasa1aussmea n1suseiuny ﬁuﬁaﬁuﬁ N1y
Muwnun1® maduiusznaunts nsuimswasanIsavu

ASHSEUAINDUNTUA LaLdaSNINNINISRUY

103-303 N15UINITNISRUDENNYIYRAIN 3(3-0-6)
(Smart Money Management)
nsRuAUiaUsedriu Avduagvind Whmnenisdu ns
UIMIN1TRUEINYAAS WINNTIUN1INITRY N1Tasnuly
UszimanazsinaUssima nsuseiufe auidedug nns
Mawnun® maduusznaunts nsudmsnasanIsavu

ASASTUAINDUNBYEL LaBaTNINIINITRY

wWhsusialnuasdn
aglungunisidu
HUsznouNsHie

& oA
AINNEIYU

101-105 Walanyuvuuaznisiseuitiuiangsy
3(2-2-5)
(Community Explorer and Service Learning)
msFeudifeniuidvury melnsgipmuiiedumussiiy
Yaymuazumensimulagligusudugiuvesnsieus
FwduseninegiSsunarainnyusy wadauaznisiasy
Winwgnadrdeyusn nMsadeansiidiusiy vinvenslddin
wazvinwesudsan nsdeans n1sBeudiuAanssiuinig
mMsmuuaznsdurdeulasanstitonisitmunazAanssy
uinisyuruy nswseuadunseugninludnideuay
L) =

dnimuguvuiiosesfunsian simuIgusunnifei

Faguluanissui 21

103-304 \Ualanyuyuuazn1siseuiniufanssy
3(2-2-5)
(Community Explorer and Service Learning)
msFeufifeaiuidyumu mslesevigusuiiiofumussiiy
Tgpmuazuumenmaianiagbigusudugiuresnsseus
FwdusEningiSsunaramnnyuyy wadauaznisiasy
Vinwensidnfegury n13asenisldmsin fnvenislddin
wazvinwesiudsan nsdoans nmsBouiiuianssuuinig
msWauaznstuiedeulasinisiitensfauagianssy
u3nsguu n1swssuanunieugnisidudnideuas
tnimugsruiiesesfunisiansimugueunnifetg

Faguluanissun 21

Wasusiaivuazdn
aglungunisdu
HUsznaunsiite

O A
AINULIYU

2. NFUIPINWINALNTHRENS

101-201 anwnlneiiiensioans 3(2-2-5)
(Thai Language for Communication)
nsldnrwlnedienisdeansluaniuniseisiieg nasiladu
Tanu nannsldnrwlunisyaliussgingussasduas
wangauiuniawmeag n1581u3ulenny aguau way

Annzviansienu nannsldnulunslienluguuusineg

103-121 nmwlveiien1sdoas 3(2-2-5)
(Thai Language for Communication)

e lnedienisdeansluaaiunisalseg ndnnisldniw

?iamsﬁgﬂéfaaﬁ%mi%’umsl,l,azdams MsduUsEIAULaENS

Teszranseniesiilmiodiusteliiasugianay

YauennuAaiiuntsyantslisuluguuuuiivansauld

Waguswadw Usu
Aes ULV LAY
dneglunguniwuay

AsdRaENs

agiiuszdnEam
101-202 anwnlngiilansinaus 3(2-2-5) | 103-122 awlverilanisiieue 3(2-2-5) | Wasusavuardn
(Thai Language for Presentation) (Thai Language for Presentation) ag"luﬂéjmmmuaz
nsldnwlneinauedoyaluaniunisaiineg 81i n1s | nislénwnlnednauedeyaluaniunisaisinag e nns | msdeans
iauedayameininis msdnauedeyan1egsna nMsuans | duaueteyan1aivinis Mahiauedeyaniegsng nsuans
mnuAniu Tinszinaziansal nsiauedeyaiiiaiy | anuAaiu Tinsieiuaziansel msdnauedeyaiifiay
Yidefie nsidenlddemnnisdeasediavanzanuazl | undedie nmsdenlddeamnanisdeasedravunzauuad
UssdnSamidudsgleniienisAnuuaznisvhay Uszansnmiludselonisonsiinviuaznisiau
103-123 awlveiilagsznaunis 3(2-2-5) | Walnsuazdnegly
(English for Entrepreneurs) ﬂfjumw’ll,l,azﬂﬁ
mwlneilenishanluanulszneunts sinwensdeans | doans

a a o

e inefifivszaniamuazsndudenisinulussdnsis
n15¥le N13YR A1581U wazn 19 leu n1sTariienalsng

Usgguvsetonansiigitesiunisvinau
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101-209 213U 1 (Chinese 1) 3(2-2-5) | 103-131 mwrIuilensieasludinuszdniu 3(2-2-5) | Wasusiain Jeim
fonuinendsIn1¥IIUNANTTUY pinyin AAWIUTEN (Chinese for Daily Communication) UFuAasuIesIein
300 #1 wagduauing q og1adeildludinussdriu fin | nsiininueils ya 81 wasdou Bmseudmsnysmanen | uazdneglunguniw
aumnawdu lnawiunisesnidesiignaios Weafiudu Pinyin nw13unansiignies Tassaiishiennsal | uaznsiomns
frdnsiUszana 150-300 A1 wazdruaufiugiuildly
FAnUszarTu unaununtuiiugiu 1Hud NITYARUNUA
Vinvng Mskugtaues nstukasnislifmiavuansdiuu
nsaeUANAnUTLATMUMLsTiAM1G NNSUBNLIAN WaATNS
ventodwes
101-210 M¥13u 2 (Chinese 2) 3(2-2-5) gnLan
madsudssUsslatiugiu mammdwinnnanynsutu-
Ine aununnwIuserdedosiiduiiauls Anwdn
Wintugnusean 300 f
101-211 anwdiu 1 Uapanese 1) 3(2-2-5) | 103-141 aendiuludiauszdriu 3(2-2-5) | Wasusiain

n15fle W arwrdgUuduiiugiu lassaieiugiuves

(Daily Life Japanese)

o391 Usumesuny

Mgl ssuuniseenidesn v uu Amdnd wag dwau | Adnd dwou Jausssu wasvinwglunisioans n1sng TeIvarInegly
2819978 vinven1581uYslenot1BLazN1ITEURAIY | ADINLEEN1IRDUREINEY UnaunuegielusE il uag | nquAwILaEns
MNWITTIAUL LAY AINZATUY UsgloadualnguiuvidenanunsaUssgndldludinsedriu | deans

101-212 ey 2 (Japanese 2) 3(2-2-5) gnian

Winwgnisilauaznisualegldlasasichisnsalidudouiy
mfnikarduiuedisiie 1nn1seuAuld wasllsusian

Tuszaudefglnudinuseiniu

101-203 mmé’anqmﬁamsﬂ%’uﬁu 3(2-2-5)
(English for Remediation)

AsIaNa : H1u (Satisfactory - S) uay lalku

(Unsatisfactory - U)

Fouly : Hunednldifumbeindithinudosasusiiu (S)

Fazanusaameloutounednn 101-204 Awsanguly

Famusvdiu la

fdwvidnulassasremshsnsaifuiiugiu wesvinuznns

deansiildvesluTinuszsniu mssuuaznindeudeniny

duq madesmanuuarnsnevegnady unaumnedeiely

susun 28 wazdstlondus

vanewg : dndnwaildazuuusiininnueiiuniine de

fmun AesawsidouEeusiedvn 101-203 AMudenge

wionsusuitu (English for Remediation)

*103-111 Awdanguitugiu 3(2-2-5)
(English Fundamentals)

mseudarnufiduuazine msinldediuazduau
fugrilunisaunn mavhmuduusi audiladeyalu
Tawaun WWswnsu warlustas msasnduasdsylenegnedne
Tunudesu nMseduigauesasTinusedriu Msileu
Fomudu nstnasesulay msfldusamedgaudilu
Msonusavmaufa nMstdusadlunsaunuiluiited

Taidudau

Waguswadw Jeimn
YSumesueseian
uazdnaglunguniw

wagn1sdedns

101-204 arwdanguludInuszaniu 3(2-2-5)

(Daily Life English)

o w &

AT duu war lassadramshiennsal war vinwrlunis

v °

doans Inoniuiideludinusedniu auauladiuyana

*103-112 msdeansnedenguludinusesiiu 3(2-2-5)
(English Communication in Everyday Life)
nnsdeasetaiulaluaniunisaifisimuall msuaniUdsu

AR n1saazaeumaluitendune nsildn

Waguswaiu Jeiun
YSumeduesiedvn
uazdneglunguniw

wazn1Sdess
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k1)

a15zlun1suiudse

wazanun1sailagiu

vanewn : dndnwiildnzuuuganinnasiiuniing1de
Auna Weniunisameideuiieusiedvn 101-204
n1w189ng wludInuszd1iu (Daily Life English) wazToila

1n5a A Tusigdvnsanas

sulumsaununfeidesiuanuaulauazanunivdn s
BTUIBLATTUAY NTHRAIAULDU LU MIveAIUIERD
nsiauekug wazn1sufianumuugil n1s@guananing

Temauwiionisaeans msiiunanesuesulaiiionisaeans

101-205 ATHIBINYWNDNITANYINIGIYINTG 3(2-2-5)
(English for Academic Study)
msfniinveiduduiierdendaivinis nsils n1sya n1s

LY

811 Thensal N5y wagAAn

103-113 AMHIBINYUNBNISANEINIAININTG  3(2-2-5)
(English for Academic Study)
Y 9 & % o = a
MSANINYEABINg U 4 fuiien1sAnyInainnms
mMsilauazaeuAaINMATINIg NMsdauengUinilan
mswauandlalunserulasyinuenseueen el
Isagu mdnilaglassasssgleanldlunisliounis

1M1 NSRUENTNUTZLANENY

Wasuswadw Usu
A1e5 U8 TIITILAY
dneglungunisuag

A5dRaENs

101-206 AMHIBINgENaNISUEUBLUUTDDNTN

103-114 AwdIngquNanIsUEUBLUUTD1TIN

WagusaIguazin

3(2-2-5) 3(2-2-5) | eglungumwiuay
(English for Professional Presentation) (English for Professional Presentation) SRS
o & v o o A o = v o o A o
nann1sue n1sidenldan Uselea dAndeu 1avns n1sesn | wanmiswe nsidenldm Uselea Anveuuard1uiu n1sum
e waznmsnealudaiunisaling g nswansenudniiu | luaaiunisaling 9 nsuansauAaiuuaznsiEueid
waTNITUNAUDTIVINGG N1TUNAUDNINGIAY UaLNTT | FW1N15 NTUNANNIGIND Uazn1sdunIwalay
funwaiau
101-207 nwdengeLNanisaaudasauNInNggIU 8naN

(English for Proficiency Test) 3(2-2-5)
ysanmsinuznslinmudingusis 4 §1u msite nsye
38 waznsideuiiensaeudedeunnsgiu Al
tndnwduasiuidomuazguuuuresioasy TOEFL fin

a & ¢ o v o v
wealafduuselevddmsurinteseu

101-208 mMsdulAnAauRImasEmsuynA 3(2-2-5)

(Computer Coding for Everyone)

103-151 n1sWeuldnAeuiamasdmsugnay  3(2-2-5)

(Computer Coding for Everyone)

Wasuswadu Usu

Aes ULV LAY

v ~ o a & v ~ o o A dew o '
Anuiiugunslisulusunsufmeniwilnney nsdadsln | Anuiiugiunisideuldsunsudmeniwlnseu wsesdledld | dneglunguaiviuay
veu invoulafldlun1s@euldsunsu msfadslausns ms | lunislsulusunsuniwlnseu sinvesdeyauazduds | msdeans
Uszananasmerauinualal viavestoyauasiinus n133u | nisfudeyadiuaznisuansuaing nsldaudmiadon
Joyarduaznsuansuadins nsldaumdmadon msld | nsldanuddnugy msadsilaidu msinseideyauas
NuMdnugU nsaseileidy lavsineadaaiuiivag | msdnauedeya
nswin wazn1sUssgndldiunuaungdin

1a a b4 a b4 a 1 a
3. NRUIYIAUAAITNILASINYIAIUZ - gnLannguIvn
101-307  waluladasaumea 3(2-2-5) gnLEN

(Information Technology)
wwaRnigrfumalulagrauiiaimes diulsenouvedsyuy
ABNAILHIDS NTNNNITYINNUYDIBNSALITLATTBNALIS SEUU

= > PN a s N
NIEDEANIVDLYAUASIAIDUIYABUNIADY waluladdouszau
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Buwmesilauaznisuszandldanu nmsdududeya nsldeu

TUsunsuuszananam nsadraiumadesdu

101-308 ABUNIMBIEINTUNISANWILAZNNTHIU
3(2-2-5)
(Computer for Studies and Works)

nannisdansteyauazarsauna Ussianveauiludeya

U
<

gane3fiuuaznisuilandlymni gsnssudidnnsedng
nguanewalulagansaume 9385550 91T NLayAITRTAY

ABNRILMDS warwulltuYes wAluladaisawned n1sloanu

TUsunIumIsIevinan JUsensuEueay

gALAN

101-309 FInfudwnden 3(3-0-6)
(Life and Environment)

AuduRussEniadindudwminden arudifyves
NNEINT5IINTIA NEU MsdsunUasvedlanuay
giienia msmseviindstlaymuesdanindonuaznanszny
ABNANIITUALNITFYLALAUNAINNAIYNITININ 11T
aysndaanndon n1slfinaluladdinmuasndanunauny
ngminedsinden masuiudinnundnuivguasugia

NBIEN

gALAN

101-310 @ vnTLEgUAWIIA 3(3-0-6)
(Healthy Diet)

ANUAIAY WAL UNUINYBIDINITABFUNIN LATUINTITUAY
W§wanens emsiulsa Insunsilenisilostunay
matdalsn owIBunEd nsuUszlems msduidouuas
madeuidevesennms AMAMLaEANUaEA YYD98IMNS
aa1nlnTuIn1s AMUTUAWIINEMIS AUEDYEINS
@3uDIMISHaYHAR A ULES NS UTANTTUDIMITLAY

ﬁﬂmmmmaﬂmmsqﬂumw

103-206 81T NIPUAFVAIN WAZN1TDBNAIAINTY
3(3-0-6)
(Diet, Health Care and Exercise)
quAEIUIIINIE 309 013ual wavden B1MTLaY
1nvuinis metesiuaznisiidalsndigems aam
Uaoniuu0191m1s aanlasuinig KandueiiasueImsuay
msidenld nseenmdimeiiewdSuadisaussanmues
$19M8 HaveIn1eENmAINefifdessuuidlusisnie

winnssuemaiveaunn uasmalulagfdviaiianisesn

Waguswaivn

o a ¥ o a

PBAYN UTUADTUNY

einuazinegly
1 o aa

NAUNITANTIT IR

ANITSEN 21

fAdane

101-311 wafluddIndszdriu 3(3-0-6) | 103-207 a1stafiludinuszdriu 3(3-0-6) | Wasusiaiw dedu

(Chemistry in Daily Life) (Chemicals in Daily Life) UuA1esueswin
anudifyveaadl assuaznisduunaans lavzuas | asadilfludiausedriu ssdusznevvesansiedl asiedl | uazdneglunguns
ansUszneumaeiiiddnludiausediu dansssuminay | Ussavsssunfuazansduasgiiiisadosiudiasediiy | dsedielusnissudl
Ad0A51997 B1uaraISENAR MINDLIURLAzIATeEI81Y | tuazien A15UTIUA0IMNT ANNMINY UTTlanuae 21
arswniineldiinuzide arsiaddduaisfiedldly | arsusznovvonmdediens aAnumng Ussinnuazaudi
FAinuszaTu nslosnunasuiiwainaisiail 09ENYIANEE DN NS ulaENISUATEIINESLAL]
101-312 agiaauiludinysedntu 3(3-0-6) snidnlnesasiiom

(Mathematics in Daily Life)
assnAuiiossunarnislivnua suadindunisinluly

lutinusedniu nsussgndldauiniendn auiiients

Ausielvn 103-208
Al IuAzanAlY

FAnUsyanriu

201




NANGAT W.A. 2562

nangasuiuuse w.A. 2566

a15zlun1suiudse

wlapumnedeyan1sata nsuszgndldninudidesiums

N v % v o aa o w
ﬂﬂmﬂ’ﬂllgLWI’Jﬂ’ﬁLLﬂ{jiUu‘Vi’]LLa%ﬂﬂﬁuIﬂIu%'mUi%ﬂ’nu

101-313 adAluTInusedndu 3(3-0-6)
(Statistics in Daily Life)
anufidesdiuieatuada nsiiusiusindeya nsduiin

v

UD

v v

yadui Uydsedunedeussdriu mstuiindeyanie
i

333 nMsmAadfidesiuaiiuiisziduegiedte nns
Uszgndldaiuiiloswiun1sadaludindsedrfuiiienis
dndulalunisnaununisliddne nsiuenanisamu wag

ASNEINTAIRINA

gnidnlaesauilom
fus1eivn 103-208
AdinALuAzadiAll

FAInUsyanriu

101-314 adinaduiluensesssuy 3(3-0-6)
(Mathematics in Civilization)
PANUBIAY LATHRILINISYBINTISHNIATUVDIRIAY BaZILUY
n1sAnlaeldiandugiu nsinerdnavludssendli
TumasvadiauaraSinaulla AnwvissuunistusiuiIuay
9 & o aa & v - Ve %
Wawin1svesnnudululinisadidesiu welniiaius
AUFIUNIATINARNaY suanhlugnisfnsmguinia

AdinAuidugwialy

gALAN

101-315 @nnwazauiazdy 3(3-0-6)

(Statistics and Probability)

=

mmifﬁaaﬁummﬁuaﬁﬁ ANAUNYVBULUARAL AT LY
Useloniiniegsia dnvavesdeyanisgsia 38n1siiv
susadoya nquierminasdudesiu fuusdu nisuan
W29A1LE N1SUTELAIMSERR Al uulsUSIuLaY
fnaiuvnelsya1ns NMTIATIERAIANNLUSUTIUTINLAEAN

v &

AulsyAnSanduiug MmaaeuaNNFAgy

gALEN

101-301 Winwzhsvadmuduanssud 21 3(2-2-5)

(Digital Literacy for 2157 Century)

¥

) o o

103-201 NnwRINaansuANITSEN 21 3(2-2-5)

(Digital Literacy for 2157 Century)

Waguswadvn v

Aes ULV LAY

anufiugrunislinuneufiames nsidsuudamis | nslémelulagdviaiienisdufuamsauna msdeans uas | aeglungunis
walulad nsdnnisadelmidiomalulad nnsinwiany | msfuhviunmswasuwlashumeluladddva vénnsms | fsedisluamssui
Uaeadenisiitaifesdu anumdeddunisldaunis | Dunadlesiave enulasnsefuamsauna Sesssuay | 21
Sumediinuazdsaunaulay ngmaineddfafifeidestu | ngunefifeites msthmalladinldifonisdans
FinUszirfuwazanusuinveusonisufufnuludeny | alelvl nsdwsziuazduasiziansaume n1sdeu

ooulayl n1evhganssuINsdiunaAda nmsdedudme | nenu madenedesiiefdviafiaenndestunisvinnuiiteld

Sumesiiln msliuinisvesiguianiudumesidn n1sadns | RaUszansam

ANNaunan LA nsldnulusunsudidnau nsads

dulnins iin nspa1nRvia

101-302 memsdayauaziunnin 3(2-2-5) gnian

(Data Science and Visualization)
g uduIve N stoya duwmesidavesassnds n1s
THusglevtduagnisnseniniennumaiganlunisiidoya

n1swananmdeyaiienisdnduls Rnnsliasizideyanie
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LondAty

101-303 wmaluladfiearienswanniidadu 3(3-0-6)
(Green Technology for Sustainable
Development)

WHAINEIUNIAEDN NEUNAKTIY N158UTNBRALNNIIN

NSNAMU NMsanvends naanwdlded N1sIaNITvalY

guUMuEdley TInsTiandasduen esveuasin A1susu

Womsut msdaniswanssnusedundeudomalulad

aaleloml

103-305 walulad@lenionswaunfidsdy  3(3-0-6)
(Green Technology for Sustainable
Development)
TunaiAswgiagniswamnidsdu (BCG Economy Model)
Wanunenswauifidedu (Sustainable Development
Goals: SDGs) wafldleq wnilludinusydniu nnsussidiu
$¥ns¥in arfueunawiusi nsudauaznann ndiden
S2UUNISTANTTAWIndDY naludazeiauazn1sianis

nansynumedawinaaunlsmaluladadelud s1une

UfURnmsinudanadenuaznsinwgaIu

Wabusviain Ui

Aedue el Iuay
Fooglungunslu

Fuszneumsiite

& oA
AINNEIYU

101-304 ATINZUATNITDBNUUUAUAALNDEIS
Wwinnssuuazgsnalug 3(3-0-6)
(Logic and Design Thinking for
Innovation and Start Up)

WA NSEUIUNNT wazinwyISAnLion1senuULLIANTIY

uazgsnalui nsdsatagn MIseauauAn N15IATIEN

wiedannudensiwiaiwesldanu nisesnuuunis

uitymiinssmuenudesnisiuvisiwesgldnuuazaseiy

AUABINITVBIAAIN NANN1TATIUTANTTUAULUY N3

Aumsasansluninddunstaygy

103-302 mseRNUUUNSARLBE3LIANTIY
uazgsnalvd 3(2-2-5)
(Design Thinking for Creating Innovation

and
Startup)

nmsafusedunalaligisowluuinnsuazdusznounis

WWIAA NTEUIUNTUALTINYEAITERNLUULTANTTUAULUY

wiea1sgsialva AnufoRnnswuduszneunisuaztiniaue

nuiveldutlaliinawuinnissiuyu

wWasusein Join
USuAedunesegin
wazdnaglungunis

Wuiuszneumatite

ANEIEU

101-305 msieudevesasswdsdmiuynay 3(2-2-5)
(Internet of Thing for Everyone)

anudlaniaifeudevesasmas sstsznauiiugiu ns

doanstoyanelunaznisidensevesassnds szuuinans

WousavewasIngs n1sUszendldanu

103-306 Buinafiinvesassniuazmalulad
danserdmiunnay 3(2-2-5)
(Internet of Things and Smart Technology
for Everyone)

nEnnsiugiuveuneluladdumesidnuesasimiuaz

anmuandodading faeg19dsdiuisainuazainly

FAnusgdTuiiiertes naaedlinsdniauivlnuauau

msdalaesedddlniludu wuwesTaduaniiy PM2.5

s

Asiausnmalulagussend

q

guUnsalaununIsInsey
WAUTInUsEIIL WY n1ShwiAuUaendenlenans
29asUaszuvdumesidnfianunsausuunnisvhauld was
wfadouidensanudyungnsitunsdumedidn niseAune

WNeatunsdifegianisussgndldamnsmmalulagludagiu

Wasuswaivn Teimn
UuA1esueswin
uazdneglunguns

Wuiuszneumaiite

O A
AINUEIYU

101-306 Wowmnaesfisiganienrudsdy  3(2-2-5)

(Living Lab for Campus Sustainability)

=

NANN15U0MBINARDINTTIN uagn1sUsryndldnanns
Fananfendledywniotmuiorasuarduindeuly
wningdegainudsdu msaauvudiasailevenenauas
Uizqnﬁiﬁfﬂuamuﬁﬁuﬂ wazluwunaitlngiTuld n1susms

lasanslugaddva lagiusunseaniuukazimL191A13

P

103-307 Wownasshidamienudedy  3(2-2-5)

3
(Living Lab for Campus Sustainability)

=

#aNN15veMDINAReINTTIn wazn1sUssyndldnannis
Fandrudioufledgmindetmuiennsuardwindesly
wingdugenudsiu msahauuudiasailevenenauas
Uszqﬂﬁlsﬂuamuﬁ%‘uq wazlurunaitlnglTuld nsusms

aa o

lasanslugaddva lagidusiuniseaniuukasimu1a1ANs
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an1unieUsEndana I ueg19dadu
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101-401 ¥ YNNI UATN15RRNAEGINY  3(2-2-5)
(Life, Well-Being and Sports)
qunaausanie dala e1sual deru mafnw wazns
Weongases nsafraaluguamm 01mInisiu nsidenld
wanAtusigunIn o1 Ledesdens ayulng uazndnfuiesy
pmsililuTinuszs fuliiRnaudasade n1seeniida
Ny AuALazHaveINITenfdan1efifidesruuieglu
51y n1seenirdnieifieladuaiianssourvesianie

wazn1seanfdenieludnwazveaiwiensul sy

amﬁﬂimaiamﬁam
AUs18391103-206
DINT mi@uaqmmw

LagN199NANAINY

101-402 AavUzuazaunTiieguvssnLWTin
3(3-0-6)
(Art and Music Appreciation)
anwiifeiugurdsmand Aauzluguuuuvesannenssy
Ansnssu YseRnnssu wigdald wasnsensadad grade
iaqvesialy usstumaladomimanuialy A
gvdslualy msUseifiunuamisgunios audusius
serinefale aues Auddn Aaurluddnused1iu wazAnen
amuaalunuatzuaussing q lugusidueiedeasslag

Inlauazasguvsennseinvesuyee

103-209 RaUsuazaunTiioguUNTENMLVITIn

3(3-0-6)

(Art and Music Appreciation)

mnudiferiuguniomnd Aauzlugiuuvesaniilnenssy
Ansnssu YseRninssu uigdald wavnsensafad vaade
#aqvesAaly usstunialadomimanuialy A
gvdslualy nsUsefiuauemisgunios audusius
sEinafade aues Audan Aauvludindsedniu uavauen
auaalunuAalzuausing q lugiusfueiesdionsslag

Inlauazasnsguvssn naetinvosuywe

N o a Y
LURBUTARIV AL AN

! o sa
aq’lunqmmsmwmm

Turnassen 21

101-403 fwulnauazddassdludey 3(3-0-6)
(Thai Appreciation and Unseen in Siam)

fiindawesdenuing AavvuazrTausssy vuvsssuidey

Uszndllne wndnwainudulne usannsgiday il

AMAT U1A1ANTLILATAITATILANISANYY ARAINNLTBLAY

q U

A agdda

A1feu 30330 auns urgAald waznisaziauiuliu

wwIveusny dunesuazineunsanandulne

103-210 fHaulnsnazdaassdludeny 3(3-0-6)
(Thai Appreciation and Unseen in Siam)
AavruayTmusssy vuvsssudondszndllne tendnual
pnudulng mﬂﬂmaqﬁﬂzyzy'l?iﬁ@mﬁhuazmmﬂgﬁh AR
Ao Aoy 33330 Luamenisoydng dunenuay

wewnsanudulne

Waguswain Ysu

Aesuteuazineglu
J o aa

naun1sisedinly

ANITSEN 21

101-404 AMEMUAZEBNWUUANNEL 3(2-2-5)
(Designing Your Dream)

Anvinuereuszifuidedosiauladsuiainaudesnis
vosmuies seauuigiuuaglimanalagléanuiaineug
a9 Auaiuansmneudiieatuauigiuiidalian
unaseuifinainuaty eenuUUINLNUIIUTINTYA
AasgideyalagliiBnsmungay duaseaglosdanui
WiauswAneguduszuuiienszuIun1shn NsEUINNIg
dudutoua nszuaunsuidamn wagnszurunsngy tioli

nvinweSeuinaentiin

gALEN

101-405 leag &@u15 wazfadznisandudin  3(2-2-5)

(Yoga, Meditation and Art of Living)

a oA

Asinleazifiasieaniswarinlang Wednwineanu

103-211 laaz 015 wazRauznisandudda  3(2-2-5)
(Yoga, Meditation and Art of Living)

nsHnlepgtuiugIuaRauIava mneLazInlang

Wasuswaivn Usu
AeSuusEIvINaY

dneglungunis
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aununevedleny Usslovivesnisinleas Usvgilony
Uszihloaz aarUsznau 8 Usenisvesluny luAzeiaus
Uszlanene 9 Usaneus nstinaunsidieloay nisieu
panelun1sinlony nsmIsuAuNsauvessenIelunIsin
Toag domsufifuastemsseidumsiinlons gunsaliild
lun1sinleae MaNN15AVAINLUUBIATINLALAAUENS

AN59TIR

Usglegivesnisinleay loazorauzUssianeane 9 nsieu
aanglunsiinlems nsmssnAUnSeNvesssn1glunsin
loay Tomsujiiuazdenisseidunmsiinluay Usianeue
nsinaunSiiielens virildlunisdsaund Aavznisaniu
Fin 1dun nemnenans uaznisainnuaunaliiuTiniie

lugnslidinegradinuae

AT TUARITTYN

21

101-406 MIEEANBIET19ETIA 3(2-2-5)
(Creative Photography)
nsindudmaiianisateninedrsitelaeldndes
nsdnviflefiouasndodus eadeassananmunmgefild
TuFinUszdrfunarvielifiensi Boudnisdeansiae
amdne nM3dnesusznavdad Hugiunisinesduseney
AN NEFAREIUNBY ANUNANNTU YUNHTDI ANAAVDININ
waafunisa¥iassAnIndns wazyuLenINiUnIsie

AINUNUY

103-308 MSEEANTIAZ19E55A 3(2-2-5)
(Creative Photography)
n1sEeuslugaljiinisieenisussenduuifnnguinig
gngnmiiodendnunung awnsaujuinisaneninuias
adsassanasunnagludnvazsiegldmuninudonis
S o oA A o =
sueAndanamiei luldlunus enwuudearsniy
puAnassassanaeldldogramunzansiy wu nsld
' A o ' « e v ' o
Ameneiiiedeansiiudeseaulal nsldnmaraiiiodeans

M43

Wabusviain Ui

Mafureeivuag
Fooglungunislu

fUsznounsite

NS

103-202 MmsdaszideyauaznsiFeuiveaeiasing
oy 3(2-2-5)
(Introduction to Data Analyticss and Machine
Learning)
fugiuvesmavhaudalud® nmslinrgideyauasnisiFous
Y991A30e 19U MssIuTINdeya nsszyuvasdoya nasi
mwazeIateya N1 Msdemsteyalisdnduns
THunauesa msuananwiteifinyadliiunisdadule as
Foufvouaiosding indeailednsquaznisuszgndld nns
sfUswamuNsaiat eSS euivesatemieiiatnes

nslidsyayUsshvgidaniia

Walniuazdnagly
nauN IR Inly

ARITTYN 21

103-208 AtlnANTUaTARAUTINUSEINTY  3(3-0-6)

(Mathematics and Statistics in Daily Life)
adnauiusradndosuion lUfluTinusys u lneld
anudiFeasvindn Snadau Sosas Herfdu mudidodu
\Rertuadd msifususudoya msleneideyaieaia

WUUUTIENe Auaztdutunsdndulaegiede

Woalniuazdnagly
nauN IR Inly

ARITIYN 21
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101-117 madudusznaunisuazuianssy  3(2-2-5)
(Entrepreneurship and Innovation)
anwazn1sUszneuntsuazn1sidudusyneunis Indadin
anuduusznaunts unumansdusenaunis Avus
fugunisnisiuuarnisnatn uinnssuwazmaluladly
N3¥UIUNITUTENBUNTT WIRNTTUTININYE N15UTMNTTINI
TAulnegadadu Bhauaznmhgsialuanw
windeniifulaniAinduaznisudstulae Suinvouse
Uszihunnedeau 935950 wazdaussy wadlansdnaus
Welduinle nszurunisiFouiedrsioidosiiunis

o [

Ujduiusiuiuszneunmsiivszauaudnsa

gALAN

se3vmnadnuialy
(dftunguiifusuuinnssugsialan)
117-401  21WDINGYNIIVING 3 (2-2-5)

English for Academic Purposes

Anfinuen1udengu 4 duieldlunisSeu
29AUTZNOUTDIWINBENISINGY N1590
SufinluszyiunsusssismseAvneluduGeusaznisya
lushdefitudousnilneldnagnsnsediuse madsude
NUTEANAN9Y NsTlslazmaumaNegvazdun Rnnasld
Mungquiuuiivesnwiluudunmeiausssufivangay
warinuen9ivIng Wy n1sdanisian Anudedngnig
FW1M13 wagnsiSeuTINiy

Practice in four English skills for college
studying; craft elements of English
including note-taking during lectures, class discussion
and speaking skills about more complicated topics
using discussion strategies; writing different types of
paragraph; and to detailed

listening responding

questions; practice using native-like English in proper

cultural context and academic skills such as time
management, academic integrity and collaborative
learning.

Students background level: IELTS 5.0 (or equivalent)
Expected level: IELTS 5.5 (or equivalent)

Note: Students are eligible to exempt this course with
minimum IELTS 5.0 (or equivalent)

117-402 ﬂﬁiﬂﬂﬁﬂﬂf}‘lﬂ%ﬂﬁﬂ 3 (2-2-5)

Advanced English
Anvinuenudanguidisnns nsdiauelutu

S8U NTBIULATNITAANUVBANUNIG

YSULRNANS18790
Anwhluves

o

InAnwIA1YIR
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AmnsivannuaesaaansdsdnyiangluanuilSou
nsinAnogniinsugruiiowansuueudinindday
Urnwamselusduuunisdsu nmsaunuilinousgig
deunauarfusssunilaglilasasenuniidudousnn
Ty

Practice in  English skills for academic
purposes; classroom presentation; reading
and interpreting a range of academic texts including
jargon in the field of study; practice in critical thinking
to express viewpoints orally or in written form; fluent
and spontaneous verbal interaction with more
complicated structures.
Students background level: [ELTS 5.5 (or equivalent)
/Passed English for Academic Purposes

Expected level: IELTS 6.0 (or equivalent)

117003 nwdsnquiieiniin 3(2-2-5)

English for Professional Purposes

nsldnrurdanguiiiodvndn Wy nadou
S89A1N NSWEUIIBNU NSTEUINMINEAS
fua Jumeuuarisnindouunauite nsuszgndld
ANANTRININBLainwe MsuATyW nsdiauesdidle
17N

Uses of English for professional purposes such
as essay writing, report writing,
letter and email writing; writing research paper steps
and methodology; application of critical thinking and
problem-solving skills; professional presentation.
Students background level: [ELTS 5.5 (or equivalent) /
Passed
Advanced English course

Expected level: 6.0 (or equivalent)

Other Languages
117-191 awilne 1 3(2-2-5)
Thai Language 1
audidesiuinfussuuidssniulne Aua
Ussleanwineiiduusglend leansel
Tnedody unaunuintwlnelugaunisalsneg lu
Fauszdriu indadufivawlunislénuinedialu Tamsssu
Ine Anvinvenisilaaznisynniwing

Introduction to Thai sounds system; useful
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Thai words and sentences; basic Thai

grammar; Thai conversations in various situations in
everyday life; special tips for common Thai language
use; Thai culture; practice in Thai listening and speaking
skills.

Students background level: New-user / Beginner
Expected level: Basic

117-192 awilve 2 3 (2-2-5)

Thai Language 2

Anfnwearwlneriuunnas nMsinsginisld
mwlvelumadlng N150AUTIYUILUNY
JausssuuazauAmsdsnuiasiousimunings

Practice in Thai language skills through songs;
analysis of Thai language use in Thai
songs; discussions of cultural aspects and social values
reflected in songs.

Students background level: Basic / Passed Thai
Language 1 or get approval from lecturer

Expected level: Elementary to Intermediate

117-161 My 1 3(2-2-5)

Japanese 1
Annrsttawagnisyansduuidoiu Tassadsiugiude
anadlalunswn nmzeenides Tassadnaiugiuuasedw
HAnnserudszlonites) Lazn1sdeuy §99us’ kg 'f1aan
ur Wlpssaianandunay Fus' fiug
Practice listening and speaking basic Japanese language;
pronunciation; basic structures for oral comprehension
and vocabulary; practice reading simple sentences and
‘Hiragana’ and ‘Katakana’ writing in those structures
and basic ‘Kanji’.

Students background level: New-user
Expected level: JLPT (N5)
117-162  awdiu 2 3(2-2-5)

Japanese 2
Tassadrsusgloafiugiunividgiu srdwi Snusduiuas
dnnumdnyiflFludiausesiudman 900 i Bnsinuenns
ﬁﬂLLazmﬁmmﬁaiwmu%'aga HAnn1serunazilsutaninu
é"TuF]

Basic Japanese sentence structures, vocabulary; kanji
and 900 expressions and common words in daily use;
practice listening and speaking skills for reporting

information; practice reading and writing short passages.
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Students background level: JLPT (N5)
Expected level: JLPT (N4)
117-181 AwwnIa 1 3(2-2-5)

Korean 1

¥
[YNS

Annseenidsaniwiiniva mdwsinuguildlutinysedriu
wietmusssunnd Wewauriinuwenisdears Ardwi
g ludinusedriusuau 800 ¢

Practice in Korean pronunciation, basic lexical items
used in daily life or Korean culture in order to develop
communication skills; 800 basic daily life vocabulary.

Students background level: New-user

Expected level: TOPIK | - L.1

117-182 71w UNME 2 3(2-2-5)

Korean 2
Annislilassadralennsaliugiuntvinmdiioiaun
vinwgnisdearsianisile ya 81w Beu Annsldniwiniva
iensdeansTuinusesiuegradusssund saudenng
doansnrwluszdunienisuagliidunisnis JULUUTDY
Ustleadidudouanntu mdwinugludiasys s
1,500 A1
Practice in Korean basic grammatical structures in order
to develop communication skills including listening,
speaking, reading, and writing; practice using the Korean
language for daily-life and communication in both
formal and in formal situations; patterns of more
complex sentence; 1,500 basic daily life vocabulary
Students background level: TOPIK | - L.1
Expected level: TOPIK | - L.2
117-171 1w raea 1 3(2-2-5)

French 1
Annsils we srunazdounvilduaadluaniunisainng
domsiionisuanidsudoyauaznisaouniy Taeiunisdl
Ufdaniudiugu
Practice French listening, speaking, reading and writing
in contexts and settings relating to communication for
information exchange and inquiry with a focus on
interaction with others.

Students background level: New-user

Expected level: DELF Al

117172 e wSasa 2 3(2-2-5)
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French 2
Anngils Gl grunazidountwiumaiionsdeaisuas
uanwdsudeyauazamdn msuaninnuidnluviunuas
anmuandendiisnfestuiinuszsiiuldossadosunan
wazidusssumilunisdeans
Practice French listening, speaking, reading and writing
for communication and exchange of information and
ideas; expressing feelings in contexts and settings
relating to daily life with a focus on fluent and natural
communication.
Students background level: DELF Al
Expected level: DELF A2
117-151 a1w1du 1 3(2-2-5)

Chinese 1
HAninwenseenidesniwidu dnwsiu lensal wagadwi
Uszanal 450 f
Practice in Chinese pronunciation; Chinese characters;
grammar and vocabulary of about 450 words.
Students background level: New-user
Expected level: HSK Level 1
117-152 293U 2 3(2-2-5)

Chinese 1
Ansinwennsila yo 81y Woun1widu newunisifiugu
Auiuguvesindnynisafusnesiu fidwi n1seen
WFee wazlhennsal
Practice in listening, speaking, reading, and writing skills
in  Chinese, focusing on enhancing students’
fundamental knowledge of Chinese characters,
vocabulary, pronunciation, and grammar.
Students background level: HSK Level 1
Expected level: HSK Level 2

117-305 Awadu 1 3(2-2-5)

Spanish 1

o
1

HAnvinweiiugiunisils wa eukazlsunwaudniy
JiFoudilitae3ou Annnsuanseonludinusediiu nns
asunuuaglvidoya nsflawazidrlamnunuievesniuv
awuinaluidediduiey

Practice in basic Spanish listening, speaking, reading,
and writing for students with no previous experience;
practice in expressions in daily life; inquiring and giving

basic personal information; listening and understanding
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meanings of spoken Spanish on familiar topics.
Students background level: Entry-level
Expected level: DELE Al
117-306  awau 2 3(2-2-5)
Spanish 2
Hnvinwensila wa 81w uazWeunwiadu Annasldddnd
warlassadasleaifldlunisdeansluaniunisaliingy
vetluFinusedriu nsdeanslaensyeldneunas Bowile
wAlgwaniznii
Practice Spanish listening, speaking, reading and writing;
practice using vocabulary and structures in frequent
communication situations in life; direct communicative
exchanges in speaking and writing related to their
immediate needs.
Students background level: DELE Al
Expected level: DELE A2
117-501 vinwgn1sldmeufiumesdmivdiSouinasniin
3(3-0-6)

Computer Skills for Independent Lifelong Learners

Fudsdunou : lud
vinwgnsldnenfameslunisdum Fouddduivazaieds
§199 Wy wurdalnd nasuAdgyuiniededalu
FAnUsydriu mvieaiv anunszndnluaulasnioves
lanlgiues wsemuazasesssulunislddumesiin nagns
AMIMNULALNITRAIUIDITN N33 eiauuulanesulal
0813ila0TIN
Skills in using the computer to search, learn new things
and create things such as new concept, solution to
day-to-day issues or concerns; web browsing; cyber
security awareness; internet etiquettes and ethics; job
search strategies and career development; professional
building of online presence.

117-502  msvssifiuaesiiondsa 3(3-0-6)

Evaluation of Digital Tools

~

Vinwen1sideniaesileAdvianimunzauiuaudenives
wiaznuuazIsldiniesdlofiviaidon nisldiesesiiedaiv
v 3 o a o
Jeyavoulay Waunsuuszulanad awsndn n1svinnu
Fufuremaieesedis Wy Ujiuwazn1suimsiasinisly
gARIYa NsFeaswaTIATeleveas1e insasilenldluns
Jan1sRudnyarauaznsndugdidnvsedng

Skills in selecting the right digital tool for each work and
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utilizing the selected tool; utilizing online storage tools;
word processing; spreadsheets; collaboration tools such
as calendars and project management; communication
and creators’ tools; personal finance and e-commerce
tools.
117-503  mslaseideyauasUayausedvg  3(3-0-6)
Data Analytics and Artificial Intelligence
Wianendeyad msun1siauIgea Nl N151ATIEYR
UszIRmansuazn1swauiwuifnveoul anluaiuii
WWeades uunAnnsieszideya nsuszgndlfiniesile
ﬂmigwﬂizawiuazm%‘aﬂﬁa?Lﬂﬁzﬁ%’@gammmmﬁ%ﬂu
Data analytics for industry developments; history
analysis and development of
future concepts in relevant field; data analytic
concepts; application of artificial intelligence (Al) based
tools and data analytic tools as needed.
117-601 msiuduauiuazauda 3(3-0-6)

Dream and Idea Generation
FBAnuazduduauiluniuaiudonislueuianues
BAHINNIIU LLu’JIﬁN“UENE‘m’1Uﬂ'1ii]ﬂaﬂLLazﬂ’ﬂﬁJéllENﬂ’ﬁsU@ﬂ
uyuditomudsfuludin nsadensuiuaiudnuagnis
Answienudesnsinifesiatulsy mssenuuuduiiugiu
LAaZUUIAANITAATINING AULUUNARAIILaZITIERS
ANTINVDIDIAAIINAR
How to think and dream about the future needs of
expected professional industry; trends of the world and
human needs for a sustainable life; generation of
thinking process and analysis of possible new needs;
basic design and critical thinking concepts; product
prototype and conceptual presentation of idea
117-602 n1sARBIEBNKLUULALNAENSTNE  3(3-0-6)

Design Thinking and Sustainable Strategy
WidonuunAnfiaztieliuyudiamuddulasairmaniug
M%@U%ﬂ’]iﬁ‘gﬂiﬁLLL!'JﬁﬂLé@ﬂﬂ?ﬂNgﬂauuatﬂ'ﬁ@@ﬂLLUU
uianssu wuaRnn1seanuuUlUkazuLIAANISAMD
ANINY LUIAADD9995TIANER A uYInSaUTNS N5l
wiesile Gabi nie Simapro n3easndniiessu1e199s
FauazilFouifiounansenuremansinugififonisesnuuy
MsEUBLLIANTBINITINGINT
How to pick an idea to enable mankind’s sustainability

and to generate a product or service keeping the

concepts of sustainability and innovative design;
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general design concepts and critical thinking concepts;
concepts of life cycle of a product or service; uses of
tools such as Gabi, Simapro or spreadsheet to explain
the concepts of life cycle and compare the impacts of
products intended to design; presentation of business
idea
117-603 wuudaegInauazn1suIMIsiasinislugafivia
3(3-0-6)

Business Canvas and Project Management in
Digital Age
ns¥An1INAR S eu3EUIN1T FumeuNSKARKATNTSTLE

o

Handueiegaliusednsam wuifanisuimsiasinisluge
fdvia U N15IANTITNTNHEINT NITHEY NI1TARIARALNIT
Uimsanuidsadeduiugsia unaansuimslasiisly
yaRIviaTiAdestunanfurivieuinslugiugidvesssia
NN wufnn19unu-UUR-n 5o U-UTuUTe n1g

° a

MIFUNEINGM WHUNIWAUA WUUTIR0IgINIVToTONAWIS
dugdmiunisuimslasenislugeidsia

Product or service management; production processes
and efficient transportation; concepts of Project
Management in Digital Agesuch as resource
management, finance, marketing and risk management
when running a business; concepts of Project
Management in  Digital Agerelated to the dream
product or service in the venture spirit; concepts of
Plan-Do-Check-Act (PDCA cycle); PCM; Gantt Chart;

Business Canvas or other Project Management in Digital

Agesoftware.
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luga BUS-1 1Ualangsia (General Business Foundation)

w1 131-103 n15UYINITRY 1 3 (3-0-6)
131-103 Financial Accounting 1
NFDULNAAFINSUNTTIBIIUNIWNITRY AUN1T
Uy 29937150RYT JUN1TRULAE NITUNAUDIUNITIRY TN
wagdsmsduiinteyaniensUy® nsusuuelngiinasnis

unladeRianain nszawyiinis nsvadifeanuadumauide

nsURAReIRuMBEyaAiY ayaTeiulaniy 95581UTTN

e
2
=3

V1IN

w1 131-104 n15UYTNIIRU 2 3 (3-0-6)
131-104 Financial Accounting 2
dsduneu : Ll
WNTENULDARUNINGUIAS NMSTUANUYTRUanLDY
miﬁ’zﬁﬁmﬁ’uﬁuamu miﬁzgé?ﬂ,?'{m%%L'Eml,azgﬂwﬁ
Funswdlivaudeu mstyiReafuninenssssuua
duniwelaifdhau vildumuiou nilduliveudou duves

W1ves st ddmiuAanisgaamngsy ssuuluddy U

ASTLANUER

d v

w1 131-106 MsUYITUAY 3 (3-0-6)

131-106 Principles of Accounting

S v oA

f\]ii’t’ﬂUiim%@@ﬁﬂi%ﬂ@UstﬂW%WUmsﬁ AIMUAUYVDN

o

vy
o A

N1IINIUNNNITRY FNYLLATIUIANTUNUFINYDINTUYT

aun15URYT 29930150RT SUNTRULAZNNTUNAUDIUNITRU

o = v )

wanuay SN stuiindeyan1anstnd msuiudseslnd nsvame

Y

U a

¥i1n1s MsURTdmsuiansusnns AansTeunedun way

o

= '

Aansnanduan n1sUgnguaniy nszuIunTiunUgyd

Y
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291 133-202  WanNISRANALAZNISAaINRINEa 3 (3-0-6)
133-202 Introduction to Marketing and Digital

Marketing

AEFAZUNUITRINSRANATIdRe WAT¥FNa
wazdnulugpfdvia nufuazuwiAnves neAnssuguilaa
Tugaddvia n1sudsdunatn nsivusanAndmvane
FUNUINARA Y dIuUTEaUNIN1SAan Laun Nansun
ANSATYUATIAT TOINWAITHAN NITEUASUNITAAN
wsasdlon1in1sraInnaa wasn1sRnredea1IN1INISRAIN

NIUADAIAY

%1 133-202 #ANNITAAN 3 (3-0-6)

133-202 Principle of Marketing

°

AUENAYUAZ UNUIMTBINITAAIATILADLATYS N ALY
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deanlugafdvia FTwmunisvesniseaiauaynisussandlily

USunTiwaneing mmLfﬁﬂﬁ]ﬁﬁiﬂﬂ@'LLG{J@?@LL?@%’@M%;@MN
nsna1n neAnssuuslaalugaRdvia n1suUdILRaIn N3
MvuagnAndvang duvtsdnduen dulseaums
AAANA AR KARNS N1AYUASIAT BBINNITAAA
AsdsasuNTRan hsesloniansnanfata wazms
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¥ 130-215  gsnaseniteUseind 3 (3-0-6)

130-215 International Business

AU UGSV sEnA LasanTLINdoLgIAY
JENINUsTNAN IR ILATEERA dany Tusssu nsillodnay
ngvane insesieulsunensi nsAsunUaarsULUY
N13ATENINUTENA MIAVUNNSITENINUSEIMA
NYMNATININITATENINUTENA N1TTINFUNIUATEFAT

nsigeanasinUssmalazn1sALiugsiaseniUsena

31 135-101 msumsuszaunisalauiilegsialan  3(3-0-6)
135-101 Human Experience Management for Global
Business

ATUNLE LUIAR ANUAIAGUDINITUIMITUSTAUN T
A JasefidwmansznureUszaunisalau n1seenLUY A3
fufiuns waznsuunagnslivnza euFuuss
Uszaunsalleesiuveny myaseiamsssludunniidaasy
nsiidausan suiludsussavdnalunshauazauduegiia
paonaunsiulussansnglagnmiinasungluUszine

wazasUssmafidsmalnensisianinudniavesgsialan

Tuga BUS-2  walulagnsiluwaznsinyd

(Financial and Accounting Technology)

A1 130-104  ATEFAIEATIIAY 3 (3-0-6)
130-101 Business Economics
miﬁmqwﬁLﬁwgmam%ﬁgﬂuixﬁugamﬂLLazwmﬂ
uszgndldlumagsia lenslnsgiguasduesdudiuay
U3N13 Auyun1skan mlsmegsiasazmlsmaasugmanslu
nsisuaTeluRaAu ANy siuag ALt stuls)
auysalnaenIuTelausErmAnaen T Weuenmituuag
ulsuenisedslussuuiasugia dethluldusslonilunis

LY

Andulan5auM19gsna

391 130-104  iAsugAARSiion1sIANIsTINa 3(3-0-6)
130-104 Economics for Business Management)
Vo ATEgMANIIaNIALATINAA NTUSEENA
nufiasugmanslunisgsna enslinseiigUasdusdudi
WAZUINIS AUNUNINER Mlsnsgsianagilsmaesugeans
nsivuasIATunaIkdsluanysalkananwtstuliauysal
eliuszmmfnaenin wleuiensdulasulouiensaasiy

TLUUATEENT LieN15AnaUlaaeun1gsna

J¥1 132-203 M15RUEIN 3 (3-0-6)

132-203 Business Finance

wdnms nqud wararudidesiuieatunsiugsia
unumiaznthinisdansmanisiulunsnausmmanisiu
TugaLAsugianinea WneAladmanyiygsssunivia ms
ANIUEATIEIUVINITRY NITINUNULAZNITNEINTAIN
NRY NIUTMIRUNUMYULIIY MIVIMTRUERA NTUTINT
gnviinisdn msusmsauaande meessignduuLay
N13979UAUMLS ANTBITUANIAT JUTIEAIMU NNTUSINT

Ruyuszerdularszeviiunans uagulouienisinetuna

A1 132-203  msRugshauaznsasulunaiany
132-203 Corporate Finance and Capital Market
Investment 3 (3-0-6)
ndnms e wararudidesiuieatunsiugsia
fugiunisaauluaaAnansiy MaruushdLmnIS
RU NMTINUHLEEENITHEINTANNNITREY N1SUTITRUNY
yyudou MauEvaiuan mavimsgniniadn nmsusms
AUAAUNED LUIAARUYUVNNTIUAE VOB NITATLINFUI
ADMIY NMIIATILVIRAANYLKAZNTIUMANLMLS AvBdty
PIRAT SUTIBAMU MU UsEsrduLa eIy
na1e Weviensieduna szuumstululssnauagssning
Uszina nsussendldgonsiuiininistiy nsasiitdunisesy

Weaimsiuls wwAnlawuieItunsIasyu aT1aswl
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NOIUTI UagnT1aseuius nsamulunainnasmu uas

nsUszenamAlulagnsiudmiuNIsUTMIANLIAT

1 130-303 MsAIEAINT 3 (3-0-6)
130-303 Taxation
AU IngUTEasd wazdnuaensng
1ATIETNVRINGVUIBNTE N1FTHUNUTEANNIEOINT
wanunasiLarnsIniun1Bens laun adduldyaaa
s93um MERUlITRYARa MByaruiiu Mgsiaans way
MBRULIN a1 A1e audszana¥uging asseusIanan

3

2°

1 130-303 M15ANEAINT 3 (3-0-6)
130-303 Taxation
AUTENY TngUseaed wavdnvaenisng lasas
YDINYMENE NFTUUNYTEANNTRINT NANNIILALNTST
Jaiun8oins teun mBRuldyarasssunn MERuladfyaea
aByaruiin Mgsiaens ornsuand mERuldn w 7
I18 AENTTUNIAN AUUTEINaTENINS ANNSURRYEULAY

PRessallumadendliasuiiugneies

131-204 n15UYIUINIG 3(3-0-6)
(Managerial Accounting)
UsAUneY : 131-103 NsURTNITRY 1
nstyuimnazuunAndunu fuyunudei
AUNUFIUAINTTY AUNUYN NMTAATIERANUTURUSVES
Fuyu-Usana-mls n15nauauils sussanEaey Auyu
UINTFIULALNITIATIZRAAS N5Tanan1sufiRnuly

¢

DIANINTEANYHIUND MINATIREIULANATS UszifiudAnyse

laidl

nsindula
Tapa BUS-3 Adviansudnaiududmiugsia
(Digital Transformation for Business)
91 130-217  §sRadITwL 3 (3-0-6) Y1 130-218 @dA N1nTeideya wazlygyusehvg

130-217 Business Intelligence
deduneu : 121-101 waluladansauna
MIWAIUNTTUVENTHUNANINGSNY NANNN5TINTDINTL

v a a a [J

\Weg3nia ANAeInsdmiugsAvdaaTeLiliegsia Moy
FAUYDITNINNTINASIRTEE TN1MN9IA0IRTLY N3
JamsUseavsnmunalng N1539n13AINTIUNNGIAD N3
Iamstoyaiiiegsiadanios mafudeyaisiinsey szuu

atvayunsinaulaiiegsidaniey

dmiugsna 3 (3-0-6)

130-218 Statistics, Data Analytics and Al for Business

MaezREdiuazdilulszandiunisindula

nagsiadielusunsudsagy SPSS for Windows Usnausiag
MINAFBUANNATIU N15IATILAINUUTUTIU N30nNBEREN
Neuavanduius NTATIEiNannesgidaukaranduius
Wil aynsunaazNTNeInsal Msvaaeukuulaauals
NSAIUANANAIN Naufnsinduls n1suszendmaluladidva
W N13Uszendld Chatbot Tugshaddvia nsuseendld

Yayay1UseRugn1egsna
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CY k4

A 133-203 n1seanaRdviauaznsaiuaundaya

133-203 Digital Marketing and Data Visualization 3 (3-0-6)

ANUFIAYUDINITAAINATNE FTAUINITVDINITAAN

o

Avvia woAnTINRUIInAgARIa n1simvuagnA v mangly

aa v 1 U

AANARINA NISLUIAIURAINAIVIA FDININNTAAINAIVIA Na

YNSAIUUTZAUNIINITAAINRNE NITILRUNITHAINRAINA

a

LATRILBUAENALNSNIINAINATYA N1THOANTNITNAINATYIA
wiasinvestoya seuugudeya lassasnsvastoya ns

Aaszivayatiion1sanaula 13elouazNITATIUNUA TN
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31 130-204 meAenzideyariianisindulaniegsia
130-204 Data Analysis for Decision Making in Business
3(3-0-6)
wannsiaszilagiunslduseloviniegsia lawn
nMavnaeudeyaildinlanisuasiiu msvaaeuasandiius
\WAUDENELALTITOU NITATUANAMNAINYGEDH N3
TUTUNTURUAUATI FLUUNTVUES FILUUNITINATINU Lag
whumsaaduuulagnmasuuradng ietelunns

Andulan1egsna

aa v

391 130-304 N15UINIsIATINSluEARIVEA 3(3-0-6)
130-304 Project Management in Digital Age
msfinwisziulym anudesnisvesan
Usgnaums viseanUsuiiuddmnegsnalugafdvia fviun
WitealAseu SIUTINALIATIBTRLALTIUTIMLALLT
AN Uszgndldmnuiuaziaiesiiedunisdnnis uazduuay
Ma lauanan1saiulasy Weusganulaseau diausuas

Uszidluna

Tapa BUS-4 801MKINGaNNNGIHR

(Business Environment)

391 136-301 N1FIANITNISHAARASNITANEUIY  3(3-0-6)

136-301 Production and Operations Management

Anwiauduin wdnns uwiRn Lasvguivenis
dansniswdnuaznsaiiueu Tuauaie |wu nswensal
ANLFBINTS NMSERNYIaRRS NMINUHUNEASAT NS
MINUAIGINITNER NITIANITNNITNENTINAITINGIAUIIU
LAZAISIAITHERN NIIINURURINTEUIUNTHER  S2UU MRP

ey JIT LLa%ﬂ’liﬁﬂﬂWiﬂmﬂ’WW “a lng

791 130-108 n1sanfiuauuaznIsIanIsvelggunu
130-108 Operations and Supply Chain
Management 3 (3-0-6)
waNNT WAnLaENnuinsTansiLiuag wihily
nMsudnuarnIsAduNUNHARFUAlATIUSEAVE NI LA
NNTINUNUNEATUIN N1TAIVANANNTN nsdensiuading nns
MUHURINIZUIUNIINAR NTNYINTAUAIUADINT NITINUNU

[

AAINITHAR N1TINBIAUITULALANTINNTHER NISIANITAUAT

AIRRY NITUIUNISIAGRUE e IngAULaL AUMIINUNAHENIIE
AAREUIIAA NMIDBNLUUNTEUIUNMITTILEUNIL NsUTUUSS
nmsaiununddgumuuaziaIaienIsianlan n133nns

Wlggunungdy
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311 130-302 NHVUNEFINA 3 (3-0-6)
130-302 Business Law
AUELaz N vauET lUve s a vilazifinuay
ngvsnehelenimadayayiddnys Rertugiie wu Foue
g e Bu AUsey S1ues S Funu wenth
Usyuse siu Wauazanuiiaioaiude sfudiunayuisy
wazngmunedun Mifeadeatussia 1wy ngruneningauma

Tayay1 nuaneussumazngmunen1denns Wudu

311 130-302 NHVNIEFIN 3 (3-0-6)

130-302 Business Law

AT LazaN vz lUTeliRnTsILAT Sy
ngvneThelenimadayyiididts Wertugsia Wy Zoue
\mSwe wde By Adseiu $1ues $1th fauny wienth
Usgiude sy Wauazmdygnlditudu 9 suduidndia
warUitmumwudnie uaznanedug Afetesiugsie wu
ngvEenIngdunelynn NOMulIULAENYMINETINTTY

a a a & & %
N19BLEaNNIaUNE LUuny

391 130-405 n1sdanInBenagndiienisudstiy 3 (3-0-6)
130-405 Strategic Management for
Competitiveness
uuAniuguuagnssUuNslunsRaInagNs
mawﬂqmﬂixmumic??aLwimﬁmeﬁamwu’mﬁaquiﬁa
nsrvusIdevie stusAa masuuanagnsTidlusedy
99ANT sEAUMhEgsAe warseiunmhil msinagnsgnis
UftReeediuseaving wagnisinmuussiiiusa il

29ANSHNAANULMUS BULBIN W s T uBE N9ty

391 130-405 N15IANITLANAYNS 3(3-0-6)
130-405 Strategic Management
uAniugIuLaznszvIunslunsiaInagns
MITNUNLTNAEVSUUY Agile ATOUARNNTEUILNITHILANTS
AATHANINLINRONNNTIAA NISAMUAIFeViFY WusAD N3
fuanagnsTalussiuesdnig sedumiiegaia wasdiuning
nsthnagnsgnisufiRegediuseanina wavnisinmu
Usziflusa Wielviosdnainanaldiuieudsnsudstuegng

g9ty

Tuga BUS-5 nM3Usznaunisuazaudedu

(Entrepreneurship and Sustainability)

31 130-403  N15PINLUVUINANTIY 3 (3-0-6)
130-403 Design Thinking Studio
nagnsuagnsruILNELleRa BN suitym
wazRmuINEnSusinaenIuNsU3NITiassassd emsii
yam nsrUIuNMsesnLuuNIaNTIY Iun nsvhenudila
Al WaumIuAn WAIPULUY Lazn1sndau

Laid]

391130-404n150UULNBUNMIUALTINAEATINTN3(3-0-6)
130-404 Entrepreneurship and Startup Business
Fdeduneou : Ll
wsegslalunsiduguszneuns Aaudnva
WLV UTENBUNT USUNTRINSATIUAINTINNNS
Usznaun1s mansentintuleniansgsia n1suszdiulenia

195373 NMIIMNTNGINT JURUUNEINA AINTINVRINNS

291 130-208 N15UTZNBUNISUAZUIANTIH 3(3-0-6)
130-208 Entrepreneurship and Innovation
LLmﬁmﬁugmLﬁmﬁwi’mmiu AFLUIUNNTODNLUU
winnssu laun mvhanudlanulgm nmsienudym
WAILIAIUAR WALIAULUU UaZNISNAADY USBLANUDY
UInNITU LLmﬁmmiLﬂuQ’Uizﬂaumi ANWAYYRITINIVUIN

NANHAZIUINGDN  HUIANTIUFIUAITUAAITNEN DDLU
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Uznaunis AN

Y o

N1390NINTINAUATNAANTN A

’]LLa%ﬂ’]’]ﬁJLﬂu%ﬂi%ﬂ@U nsiiodiny Lay

Teagsia AunAua wasukugInsatuanysaiusznausie
MIBATALBNANNGIND  UHUNITAAIN NUTANTT WHUNTT

ANTUNY LAZLNUNITEY

391 130-310 MIssEnIaq ﬂ'ﬁgaﬁ’]iﬁqiﬁﬁ] LAZAIILATIN
fa399

130-310 Storytelling, Business Communication and
Negotiation 3(3-0-6)

ANUVINNY nAllA T5115 JULUULAERIAUTENBUYRINTS
3o Anuddyvenieas gULLUUﬂwsﬁami msAeas
N19g3N9 MU NAUBNUY EULLUULLazﬁdaqmqmiﬁami WALA
nsdeans weluladflflumsdeansuaziiaue vquiues
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1aresesszinslssng msldaunans mslnainde waznns
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A1 134-201 #ANNISINNIS

134-201 Principles of Management

3 (3-0-6)

AnusiUesrunedafunininienisdanis lnesaiu

Vg azkIAANUEIUALIAUNITUSMNTIANTT dulsenauly

AIBNITINUNY N1FINBIANT N15UT UABNITAIVAN Loy
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LUIARLATIDNSUSTNSIRNTSasls lvsiay s aase

391 130311 msdansiilannudsBy 3 (3-0-6)
130-311 Management for Sustainability
LLmﬁmﬁugmLﬁmﬁuamwmﬁ”aumqqiﬁfﬂ \wdnsiiolu

NFIATIIANTNLINGBUNNGIND NagNENITUTUAIRIGINY

' 1%

FoanmwIndeuiiuAsunlas a3u593umegsA Auvivne
sunrmduszdulan meldnseuvestihmunenisianad
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wssnudued densadesnsianegedduluduiasvgia

#9AY Ay FInaoy

Taipa BUS-6 Uszaunsaligndnnieuimsgsna 9 wiaein

(Cooperative Education and Work Experiences)

391 130-309 NFANBUANITAIUNNNITUINIGTIND 3(3-0-6)

130-309 Special Topics in Business Administration

a

msfinw Inszivssinutynivniegsia 7d
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Inng Aesient tausiwmensunladgmniunisinih

1AS99°U Y38V NNEITD4

219




NANGATLAN W.A.2562

nangnsuTuUTe w.A.2567

130-490 W3gNaRNARNE 1(1-0-2)
(Co-operative Education Preparation)

Syrdsdurou : WunAnunduli 3-4 videdieuwin
nEnnsufoaaulunisienlussdng anuidossy

Tunsvieu mifikazanusuineeu WauaRuuizalunis

v nsthanudinussendldlunsugdanu

(nguAwANLADN)

130-490 @3BuARNIANEN 1(1-0-2)
130-490 Cooperative Education Preparation
wénnsuftRedlunsianiluesdng enudidesiulu
msvianuluesing mihiikazanusuiinvey ViruaRivianzau
Tunsvhanu msthanuiinussendlunsufiianumeiunie

MALIVRINUAIVNIVITN

130-491 @unafne 1 5 (0-30-0)
(Co-operative Education 1)
AWUIAUNBY : 130-490 LASUNERNIANY
nsUfURudunan 16 dUanii Tuaaudsznaunis
Fodulumuanudiugeuvesninisniieliindnuilad

Uszaumsadlunsujifa

(nguv1TnIHN)

130-491 @unafne 5 (0-30-0)

130-491 Cooperative Education

U o

FUsAUAeY : 130-490 M3UUENNARANYI
TnAnnaue 3,4 viafisui

nsufuRnudunan 16 davi Tuaauusznaunis
maunsefiietestuanvin Fadulumumnudiuseures

ey uieliindnwlafivssaunisallun1suifau
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ansrlunmsuiuuse

91 133-301 A15IANITNITAAN 3(3-0-6)

133-301 Marketing Management LRSI

AU : 133-202 UANNISAANALAZNITRAIARIVIA

WUIAAKAENYBINIINITARIN AATNUIAGOUNI
MM3RAIA N15IAT1ERNTusTulunatn A1siAs1En
NneANTIHGUILaa NsuUsEINNINITa1n aaadiving
nsmuruAuUIRandue n1sivuanagnsndnsdae na
gns3IAN NagNSNITTATIMUIY NagNSNITALAIINITHATA

M3UJUANTUALNNTAIVANAINTTUNINITAAA

391 NM13IANISUTRNTINANTRAA 133-301

133-301 Marketing Innovation Management

(3-0-6)
Jderuney ; Lud

o

WIAALAZNYBNNITAAIN N1SAAINAITALUEA
Advia AumInguarysELaNveuinnTIN anmwindew
MIN1IAAIA NMFIATIERNIUTsiulunan N153ATen
ngAnsIuFUIlaA nswlsdiumenmsnatn saadvang
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1839 ladfivedunau

w1 133-302 weinssuguslam 3 (3-0-6)

133-302 Consumer Behavior  3y1UeAunay : 133-

o

202 UANNIIAANALAZNITAAIAAITIA

nanuazn1TIAITEIngAnssuguilnalunisindulade
Auan Inefiansanisladenngg Aldnsnanenszuiunis
dndula n1sgdladiuyana noufvesnsiieus vinuaduay

Aflen SN NENaNIIFIANLAZ TAIUSTTUUTBLNEIATY 9)

T 133-302 weinsufuilaalugafdva
133-302 (Consumer Behavior in Digital Era)
3 (3-0-6)

nannIsuaznITATEIngRnssuguslaaly
mssinauladedudn nefiarsanddasesig q iddvswa
sonszuiunsinaula n1sgdladiuyama nguivents
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v 133-308 NFIANNTYBIN NN TAAIALUUYTUING

133-308 Integrated Marketing Channels

Management 3(3-0-6)

FUIAUABY : 133-202 UANNITAANALAZAITAAIN

391 133-308 N159AN1TVRINNNITAAIA

133-308 Marketing Channels Management

3(3-0-6)
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91 133-413 N15IANTATINENTG 3(3-0-6) 133-

413 Brand Management

Fwdadunen : lidl

psAUsznaunarilafeiiidvinadennuduiavens
dufn Jonsnaud wdomuenisin avavs dudnwel n1s
9oNUUUUTIIAN T e adesdenlilunis
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91 133-413 NM5IANSATIHERTUTEAINUT T

133-413 Brand Management for Sustainability
3(3-0-6)
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asrUsznounazdadenidvinadenudnse
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Jv1 133-311 msﬁamsmsmmm‘MsmmsLLasﬁaﬁaﬂu

3(3-0-06)

133-311 Integrated Marketing Communication and
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